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Rough Proofs 


arthur Tongue has been appointed 
ing director for Chrysler, 
that, Shakespeare to the 
entrary, there is something in a 
pame. 
vgyvy*? 


“Complacency,” says Frank Blair, 
“jg the enemy of progress.” That’s 
why, the bathing-suit manufacturers 
keep giving the girls greater oppor- 
tunities year after year. 


S. oe 


Progress in bathing suit manu- 
facture creates experts who know 
more and more about less and less. 


= - ? 


“Many Without Incomes Enjoy Re- 
frigerators.” Headline in ADvERTIS- 
mo Ace. They’re the boys who don’t 

even worry about the monthly pay- 


7 3. 


The simple life has been created 
for those fortunate mortals who have 
no jobs and no incomes, but plenty 
to eat, a place to sleep and a little 
poondoggling for amusement. 


, 7 F 


Herbert Hoover announced that he 
isnot a candidate for the presidency, 
and practically everybody believed 
him. 


, + 9 


Armour & Co., going into the Fri- 
day newspapers with semi-monthly 
copy, have raised the consumer’s 
quota to two meals a month. 


7.37 FP 


Mrs. Jessie Daniel Ames, of At- 
lanta, says that not all Southern 
women are beautiful, virtuous and 
noble. Down goes another cherished 
romantic illusion. 


, 


With the soft-boiled romanticists 
and the hard-boiled realists canceling 
each other out, the South may yet be 
found to be a pretty good average 
Place to live and work. 


- ae 


Most members of the really ro- 

mantic school of Southern tradition 
ate doing their stuff these days 
tomewhere in the East Fifties. 


7, F 


“Illinois court upholds right to 

ut prices.” 

Thus defending the inalienable 
of American women to life, 
and the pursuit of bargains. 


—- 


National Enameling and Stamping 
ied is promoting a sale from 
6 to June 20 “for the conven- 
ce of June brides.” Isn’t this 
Mist bit hard on June bridegrooms? 


. vvege 


The bridegroom knows the honey- 
Toon : Over when the bride begins 

Show interest in special sales of 
Witchen equipment. 


Copy Cus. 


MUST MEET RATE 
ISSUE ON FACTS. 
SNPA MEET TOLD 


(Pictures on Page 31) 

Asheville, N. C., May 20.—Discus- 
sion of the local-national rate differ- 
ential, with the opinion expressed 
that the issue must be faced square- 
ly, featured the annual convention of 
the Southern Newspaper Publishers’ 
Association, which ended here today. 

J. E. Chappell, general manager of 
the Birmingham News and Age-Her- 
ald was elected president, succeeding 
Emanuel Levi, publisher of the Chi- 
cago Herald and Examiner. 

E. K. Gaylord, editor of the Okla- 
homa ‘City Oklahoman and Times, 
was re-elected chairman of the 
board, and W. C. Johnson, general 
manager of the Chattanooga News, 
was re-elected treasurer, an office he 
has held for many years. Cranston 
Williams was re-named secretary- 
manager. 


Introduces Rates 


Introducing the local-national rate 
question, Herbert Porter, publisher 
of the Atlanta Georgian and Sunday 
American, declared discussion of the 
subject by advertisers and agencies 
is based largely on a misconception 
of the facts. 

“Most of the discussions,” he ex- 
plained, “assume that the typical 
national advertising schedule in 
newspapers is 20,000 lines, and make 
comparisons based on the local rates 
for 20,000 lines. However, less than 
3 per cent of the national adver- 
tisers in newspapers use 20,000 lines 
a year. This does not include auto- 
motive, which is classified separately 
by Media Records. 

“In Atlanta, for instance, only 
eight national advertisers used as 
much as 20,000 lines in any one pa- 
per in 1935, and only 17 used as 
much as 10,000 lines. The average 
of all national accounts in Atlanta 
newspapers last year. was less than 
2,000 lines. In Louisville it was 3,300 
lines. 

“Consequently in discussing what 
ought to be done about the rate dif- 
ferential, it is important to have 
the facts generally understood and 
agreed on.” 

Mr. Porter said that it is necessary 
for néwspapers to get together with 
national advertisers and their agen- 
cies and discuss the rate situation, 
as it is impossible to ignore it. It 
must be faced, he insisted, and a 
solution arrived at. 

He pointed out, too, that rate ad- 
justments will have to be made as 
the result of increasing costs. He 
said that it seems almost certain 


(Continued on Page 8) 
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Two Big Department $tores 
Start ‘Consumer Education’ 


New Consumers’ mers’ Union, with 
Labor Tie-up, Issues 
‘Unfair List’ 


New York, May 21.—Consumers 
Union’s first report, issued by a 
group headed by Arthur Kallet, who 
broke away from Consumers Re- 
search, discusses breakfast cereals, 
Alka-Seltzer, toilet soaps, stockings, 
milk, toothbrushes, lead in toys, and 
credit unions. 

The report emphasizes that a pro- 
labor attitude is adopted in its rec- 
ommendations because the directors 
“do not feel that they have done 
their job when they have provided in- 
formation which permits the saving 
of a few pennies, or even a few dol- 
lars, by buying one brand instead of 
another.” 

Analysis of breakfast cereals is 
based on a per-pound comparison of 
various brands, giving approximate 
cost per month for a one-ounce serv- 
ing each day for each member of a 
family of five persons. In the wheat 
cereals these costs ranged from 95 
cents per month, to $3.85. For oat 
cereals brands varied in cost from 
55 to 85 cents. 


Criticises Alka-Seltzer 


A signed article by Dr. Harold 
Aaron: presents the case on Alka- 
Seltzer, which is alleged to have 
“solely the properties of aspirin com- 
bined with effervescent salts.” The 
report makes an obvious effort to dis- 
credit Alka-Seltzer advertising. 

Nearly four pages out of the en- 
tire 24-page May report are devoted 
to women’s stockings, with a report 
on seven inexpensive brands, selling 
for 69 cents and less, and illustrated 
information on “how to judge the 
quality of hose.” 

The lead hazard in toys was pre- 
sented as existing principally in the 
lead content of the metal, while 
paints used on toys in 5-and-10-cent 
stores were found to be free from 
lead. 

The report states that grade A 
milk and grade B milk were found 
to be almost identical, on the basis 
of tests of 57 samples from two 
large New York distributors. 

Toilet soaps are classified as “best 
buys,” “also acceptable” and “not ac- 
ceptable.” Here, as in the case of 
breakfast cereals, a per-pound cost is 
given. In the first classification 
were 3 soaps; in the second, 17, while 
8 are “not acceptable.” Certain soaps 


"NEW ERA" 


KAUFMANN’S 


Pi oneers . 


.+. STARTS A NEW ERA OF 


FACT TELLING... 
QUALITY-WISE STOREKEEPING 
Beginaing \oday —y buy Keufmana merchandise as haowingly, a sclentil- 


‘eally 20 2.trsined purchasing sgent—and epend less time and money doing it. 
‘For today, at Kaufmann’c, will mack the beginning of » new ere of fact-telling. 
cuslity-wise store-heeping—new ia Pittsburgh—end in America for that maticr. 
You, the customer, 7» will be given the exact quality-Lacts abou the goods you are 
offered. It will be pleinly printed on the new Kaulmana labels of... 


S peci 


How Kaufmann's featured its new policy 
in newspapers. 


Standards 


were placed in the last group be- 
cause of content, others for advertis- 
ing claims. 

An “unfair list” of manufacturers 
is contained in the report, which lists 
the brand, manufacturer and com- 
plaining union. Mention is made of 
efforts in the wearing apparel indus- 
try “to popularize a consumer’s pro- 
tection label which will indicate to 
the customer that the garment was 
made under fair standards.” 

The list of offending manufactu- 
rers includes 16 makers of beds, bev- 
erages, cigarettes, milk, plumbing, 
pottery, stockings, stoves and under- 
wear. 

Consumer Union headquarters are 
at 22 East 17th St., New York. D. 
H. Palmer is technical supervisor, 
while Arthur Kallet is director. Of- 
ficers are Colston Warne, president; 
James Gilman and Julius Hochman, 
vice-presidents; Frank Palmer, sec- 
retary; Adelaide Schulkind, treas- 
urer; directors include the above and 
Heywood Broun, Robert Brady, Os- 
mond K. Fraenkel, John Heasty, A. 
J. Isserman, Charles <A. Marlies, 
Frank Palmer, A. Philip Randolph, 
Bernard Reis, and R. Schneiderman. 


Anti-Discrimination Bill 

to Reach House Tuesday 

Washington, D. C., May 22.—With 
its anti-basing point provision 
stricken out, the Patman Bill will 
come up in the House Tuesday. If 
it passes, it will be substituted for 
the Robinson Bill, passed by the 
Senate, and final provisions evolved 
in conference. 


Last Minute News Flashes 


St. Louis Post-Dispatch Abolishes All Differentials 

St. Louis. Mo., May 22.—The first metropolitan newspaper to take ac- 
tion, St. Louis Post-Dispatch has abolished both the national-local and the 
Sunday-daily differential, effective June 1. The 43-cent flat national rate 
will be changed to a sliding scale starting at 45 cents and running down 


to 42 cents for 5,000 lines and 41 for 10,000 lines. 


This rate applies to 


both Sunday and daily, compared with the former Sunday rate of 50 cents. 
After deduction of 15 per cent, the new national rate becomes identical 


with the local. 


Kick Leaves General Tire & Rubber Company 


_ Akron, O., May 22.—Col. J. A. Kick has resigned as advertising man- 


ager of General Tire & Rubber Co. 


Million Dollar Outdoor Campaign for Chesterfields 


New York, May 22.—Liggett & Myers Tobacco Company will spend 
more than $1,000,000, in a poster campaign to start June 1 and run four 


months. 


Field and Kautt Kaufmann Join 
Movement for ‘Discrim- 
‘inate Buying’ 


Chicago, May 22.—Reporting a defi- 
nite demand by consumers for infor- 
mation which will aid them in mak- 
ing intelligent selection of merchan- 
dise, two big department stores have 
launched efforts to educate the. pub- 
lic in “discriminate buying.” The 
activity of Consumers Research, Inc., 
and its counterpart, Consumers 
Union of United States, may be a fac- 
tor in the situation. Another may be 
the old question of private versus na- 
tionally advertised brands. 

The most recent entrants to the 
field of improving the buying ability 
of the consumer are Marshall Field 
& Co. (retail), Chicago, and Kauf- 
mann Department Stores,  Inc., 
Pittsburgh, Eastern organization. 
Neither of these organizations men- 
tions any nationally advertised 
brand. Most of the tests which they 
make are on their own brands. 


How They Operate 


Field’s announced plans to expand 
its “How to Buy” series. Kaufmann’s 
has just launched a “specification 
standard” program, tagging 132 sta- 
ple items with information developed 
by the Kaufmann Multiple Fellow- 
ship at the Mellon Institute of Indus- 
trial Research. 

Instruction on how to discern qual- 
ity is stressed in the Field series, 
Kaufmann’s program, and the “Buy- 
manship” series which Household 
Finance Corporation, Chicago, has 
sponsored for some time. 

Widespread response is said to 
have brought the decision to enlarge 
the Field series, in which 100,000 
copies of the first four booklets on 
shoes, carpets, silks and furs have 
been prepared. Of the total, 20,000 
are sent to schools, primarily to 
home economics divisions. 


Will Extend Series 


The series is to be developed, G 
Ray Schaeffer, advertising manager, 
said, to include silver, furniture, 
men’s clothing, women’s clothing, 
china, glassware, luggage and fine 
jewelry. 

Evolution of the demand for how- 
to-buy instruction, Mr. Schaeffer said, 
dates back to 1930, when prices 
started to dive and advertising fea- 
tured price reductions, though qual- 
ity of products was correspondingly 


reduced. The public was oversold on 


price and disillusioned by inferior 
products, he believes. 

The company’s first effort was the 
staging of a “quality show,” dissect- 
ing products, irrespective of brands, 
and demonstrating values. This 
proved successful and the plan to dis- 
seminate information through book- 
lets followed. The series stresses the 
value of “reputation.” Typical of 
this is the statement in the booklet 
on how to buy shoes: 

“The best protection is to buy from 
a reputable merchant. A conscien- 
tious store buys for your satisfaction, 
tells you the facts, without half 
truths; eliminates your risks by put- 


ting its valued reputation back of the 


The history of shoes, methods of 
construction and qualities of leather 
are pointed out in detail and the con- 


sumer is told how to determine the : 
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type of construction and judge qual- 


ity. 
Tests of Fabrics 


tion, believes that with widespread 
production and almost limitless 
choice, demand for expert, informed 


JOINS CHRYSLER 


search and creation of new products, 
evaluation of competitive products 
and appraisal of all merchandise be- 


— 


Senate Acts to Make 
7. Independen 


selection by family “purchasin fore submitting it to the public. The| The Senate has passed a pjy 
= a pre pew va agents” mf Resco Maesteg. mass of testing data accumulated yy oa to set up a Federal Alcon 
can be made to “tell Cho story | Of Sat) ces then is released in the form of the = x" stration independent troy, 
fabric under consideration. It also sary. Specification Standard labels, term-| "© reasury. 


narrates the history of silk fabrics 
and the manufacturer’s problem in 
price and quality. 

There is no effort to break down 
the various products into brands and 
discuss them qualitatively. The 


It is his opinion that certain pro- 
ducts of doubtful value can be bally- 
hooed and sold the public consistent- 
ly because it has not been taught to 
analyze and determine values. The 
Household Finance series has been 


ing the product “scientifically evalu- 
ated and approved.” 


for example, after noting that speci- 


Seat Covers Appraised 
The labels on an auto seat cover, 


As passed, the b ill was ame 
to lighten domestic sweet 
taxes and permit domestic wineg 
use names such as “Chianti” 
“Champagne” if the state of origin 
is clearly marked. The bill hag gop, 


back to the House for agreement ne 


booklets deal merely with general|the outgrowth of the demand for fications conform to those set by the | amendments. 
construction and general indications | this type of instruction, he said. Kaufmann fellowship, add: Pgs ow 
of quality which the buyer may per-| He also believes there is a current “Covering material has good Des Moines Club Elects 


ceive. 

The basic idea, Mr. Schaeffer said, 
is to make people think of quality— 
“it pays to pay more.” 

This same educational approach to 
the ultimate consumer is being car- 
ried out by Household Finance Cor- 
poration in its series on money man- 
agement and “buymanship,” which 
has been developed over a period of 

-four years. The 19th subject in the 
buymanship series has recently been 
covered. 

Experts Are Quoted 


In this series, government and 
scientific experts have been con- 
sulted for detailed discussion of each 
product. No brands are mentioned. 
Burr Blackburn, editor of the series, 
and research director of the corpora- 


tendency toward successful applica- 
tion of analytical advertising copy, 
emphasizing components of products. 
More than 1,500,000 booklets in the 
“Buymanship” series have been is- 
sued. 

Goal of Kaufmann 


The Kaufmann program, with a 
research background, provides labels 
for staple items with qualitative in- 
formation “translated into readable, 
understandable terms for the con- 
sumer” attached to the articles. 

“Groups of consumers,” I. D. 
Wolf, vice-president, said, “for the 
past several years have been seeking 
this type of data, asking manufac- 
turers to label goods to make wiser, 
more intelligent buying possible. 
Kaufmann’s felt a personal obliga- 


Arthur E. Tongue, new director of ad- 
vertising and sales promotion for Chrysler 
division of Chrysler Corporation. 


tion its customers to give them the 
information they requested.” 

The fellowship, said to be the first 
of its kind sustained by a retailer, 
was founded in 1931. It includes re- 


strength and abrasion resistance. 
Its sizing (weight loss) on washing 
is about 100 per cent. Dry cleaning 
is recommended 
shrinkage generally found in seat 
cover materials. 
show only negligible shrinkage in 
the filling, but a fairly high amount 
of warp. Colors are fast to washing 
and resistant to sun fading.” 


Each carries similarly instructive in- 
formation. 


gram will be extended to other items 
as rapidly as possible, it was an- 
nounced, with a view of event- 
ually including all staple items re- 
tailed in the store. 


in view of the 


These seat covers 


This is one of 132 items listed. 


The Specification Standard pro- 


“Specifications themselves,” Mr. 


E. Hale Bondurant, assistant gale 
manager, Central Broadcasting Com. 
pany, was elected president of the 
Des Moines Advertising Club with 
Robert Robinson, house chairmap. 
Robert MacRae, publicity chairman: 
Jesse Faber, membership chairman: 
Mott Hammond, vigilance chairman 
Norris F. Crosby was re-electeg 
secretary. 


Spud in Roto 

With three new basic ¢ 
themes, Axton-Fisher Tobacco (o 
Louisville, will launch a nationaj 
newspaper campaign for Spud cigar. 
ettes June 7, using 400-line space ip 
Sunday rotogravure sections of 
every large metropolitan center 
Young & Rubicam, Inc., is the 
agency. 


Wolf said, “will be made more pre- 
cise and rigid as products are im- 
proved by better methods of manu- 
‘|facture and as this movement be- 
comes more widely recognized in 
industry.” 

Kaufmann’s has not failed to take 
full advantage of the promotion 
value of its plan. In recent news- 
paper advertising it has heralded “a 
new era of fact telling, quality-wise 
storekeeping.” 

“Beginning today,” said one piece 
of copy, “you can buy Kaufmann 
merchandise as krowingly, as scien- 
tifically, as a trained purchasing 
agent—and spend ‘ess time and 
money doing it. You, the customer, 
will be given the exact quality-fact 
about the goods you are offered. It 
will be plainly printed on the new 
Kaufmann labels.” 


Dolph to Los Angeles 


John M. Dolph has resigned from 
the radio department of N. W. Ayer 
& Son, Inc., New York, to go to Los 
Angeles. Mr. Dolph formerly had his 
— agency in Portland and Los An- 
geles. 


Form Orleans Outdoor 

Taking former quarters of the 
New Orleans Outdoor Advertising 
Co,. 836 S. Scott St., the Orleans 
Outdoor Advertising Co. has beep 
formed with Joseph W. Shields 
president. General Outdoor pur. 
chased New Orleans Outdoor April 1, 


Joins “Provisioner” 
H. W. Wernecke, formerly with 
General Plastics and McGraw-Hill 
Publishing Co., has joined the ad- 
vertising staff of The National Pro. 
visioner, Chicago. 


Kayser tc F. & E. 


Julius Kayser & Co., New York, 
manufacturers of women’s hosiery, 
gloves and underwear, have named 
Fletcher & Ellis to handle their ad. 
vertising in the United States and 
Canada, effective July 1. 


Club Plans Party 


The annual: spring party of the 
Chicago Federated Advertising Club 
will be staged June 6 in Hotel Sher. 
man grand ballroom. Harley Ward 
is chairman. 


Is we were given to bragging 
we should be shouting our heads off 
right now about Metropolitan’s circu- 
lation hovering around the seven 
million mark, but we mention it only 


in passing and shall : 
over GO 1/ 
2 
million 


continue using the 
CIRCULATION 


A. B. C. six months’ 
average figures. 


IT TAKES A 


B ! G Metropolitan gq Weckly 
B x i D G E SLocePOSTAGIRTCH Peds NQUINER Pugh PRESS Mecha STAR ‘comont | FEW TORE. CNOO © GAN FRANCECO 


--- tospana 
great river 


. . - and the BIG Des 
Moines Register and 
Tribune’s 280,331 daily 
circulation to cover more 
than 40% of all Iowa 
families . . . to turn a 
whole state into an 
easily* captured “sales 
city” of 2,470,939 people. 


*Lowest Milline Rates in Iowa 
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HEN GOOD HOUSEKEEPING or one of its adver- 
tisers says that a product is fast to light—it means 
a just that. 

Here in this Fade-Ometer, fabrics and wallpapers 
to be advertised in Good Housekeeping are exposed 
to the equivalent of many hours of bright sunlight. 
Claims for color fastness to light may not be made for 


The light that fades 


Py 
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Thay; 


iit, 


GRAY-O'REILLY 


any product until it has successfully passed these tests. 
Similarly, Good Housekeeping turns its honest sun- 
light of scientific research on countless things that 
women buy—to serve the women of America and the 
manufacturers who supply them. 
Its readers know that they can depend on the prod- 
ucts advertised in Good Housekeeping. 
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Name Winners 
in Printing 
Design Show 


Chicago, May 21.—Winners in the 
Tenth Annual Exhibition of Design 
in Printing, which will open at the 
Newberry Library Monday night, 
have been announced by the Chi- 
cago Society of Typographic Arts. 

Certificates of award will be pre- 
sented at a dinner at the Lake Shore 
Athletic Club, preceding the open- 
ing. The winners are: 

Poster, William P. Welsh, for the 
Pullman Company, under direction 
of Charles Daniel Frey Company; 
publication advertisement, Taylor 


Poore, of Ellis T. Gash Company, 
for Neenah Paper Company; direct 
mail, Ernst Spuehler, the “Carna- 
tion Cook Book”; packages, De For- 
est Sackett, family of containers 
for Gardenia toiletries; 
Announcements, William A. Kit- 
tredge, for Caxton Club announce- 
ment; stationery, Joseph Carter, 
Prestige Papers letterhead; booklet, 
Dale Nichols, for monograph, “A 


Philosophy of Esthetics’; greeting 
card, Joseph Carter, Christmas 
card. 


Celebrities Feted 


“Celebrities Night” will be held at 
the dinner meeting. Leading de- 
signers and workers in the graphic 
arts will give one-minute speeches 
on design. John L. Scott, editor of 
Printing Arts Quarterly, will make 


an address at the opening of the ex- 
hibit, which displays 201 of 500 en- 
tries. 


Cruise Sponsored Jointly 

Thomas H. Cook & Son, American 
Express Company and Anchor Line 
are promoting a “Festival Cruise 
Around the World on the Transyl- 
vania,” sailing Dec. 8. Copy is now 
appearing in religious papers and 
magazines through Arthur Kudner, 
Inc. In the fall general newspapers 
will be added. 


Cosmetic to Jackson 


Oiley-Ray, New York, cosmetic 
manufacturer, has appointed Andrew 
F. Jackson Advertising Agency for a 
campaign in newspapers, direct mail, 
outdoor and point-of-sale advertising 


in principal Eastern cities. 


Donovan Changes 


H. W. Donovan has been named 
vice-president of W. H. Bendfeldt 
Co., Milwaukee, Wis., in charge ot 
sales. He was formerly director and 
general sales and advertising man- 
ager of Luick Ice Cream Co., Mil- 
waukee. 


Bendix in Jaeger Watch 


Bendix Aviation Corporation has 
purchased an interest in Jaeger 
Watch Co., New York. Edgar L. 
Vail continues as president and gen- 
eral manager of the watch company. 


Hansen to WGN 


Verner J. Hansen, formerly an- 
nouncer for WHA, Madison, Wis., has 
joined WGN, Chicago, in the same 
capacity. 


Rugged Pittsburgh 
and its Industries 


“If you want.to sell more goods, you won’t merel 


ie 
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ie oe fs 
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The Pittsburgh Press” 


A Seripps-Howard Newepaper 
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CO-OPERATIVE 
GAS CAMPAIGN 
WINS APPROVA 


Urge Supplementary Efforts 
by Companies 


Atlantic City, N. J., May 29. 
proval was placed on plang for 4 
three-year co-operative advye 
campaign by the executive Conter 
ence of the American ‘Gas . 
tion here yesterday. Strong recom. 
mendations that local gas Companies 
back up the campaign with expen. 
ditures of $2,000,000 to $3,000.09 
annually in newspapers were made 

The co-operative campai calls 
for expenditure of $500,000 annually 
the initial fund already having hee, 
raised. McCann-Erickson, Inc,, Ney 
York, recently was named to hap 
dle the co-operative campaign, 

In urging supplementary local a4. 
vertising by individual com 
T. J. Strickler, vice-president, Kap. 
sas City Gas Company, and chair. 
man of the committee in charge 
pointed out that the joint effort wy 


reach a current market of 16,000,» 


customers. f 
Sure to Succeed 


“With the 450 manufacturers an 
natural gas companies serving this 
market effecting logical tie-ups ip 
their respective territories,” he de 
clared, “we are certain to bring 
about substantial increases in the 
use of gas, not only for cooking 
but for refrigeration, water-heating 
and house-heating. 

“Such a’ comprehensive campaign 
will also have a favorable effect op 
the sale of gas ranges, of which 
1,100,000 were sold last year, an in 
crease of 29.4 per cent over 1934” 

The co-operative campaign idea 
was crystallized more than two 
years ago but depressed business 
halted fruition. Appointment of a 
committee to handle the financial 
end last fall revived the movement 
and the funds were raised through 
meter assessments. 


New Jersey Chapter 
Would Join N. 1. A.A. 


Industrial Marketers of New Jer 
sey have applied for admission t 
National Industrial Advertisers As 
sociation. 

Herbert V. Mercready, of Magnus 
Chemical Co., Garwood, 1s president 
of the New Jersey organization. 


Chain Store Tax 


Passes Pa. Hous 


Pennsylvania House of Represel 
tatives has passed a graduated chalt- 
store bill ranging from $1 on the first 
store to $500 on each store over Sil. 

The measure will yield $3,000,00 
for unemployment relief if it be 
comes a law, sponsors claim. 


WHAT HELP D0 
YOU NEED? 


For facts, figures and market 
data about the billion dollor 
baking industry, come to 
BAKERS’ HELPER, this in- 
dustry’s leader for almost * 
half century. 

Check the data you need below, 


tear o@ 
this advertisement, attach to your let 
head and mail to us. 


(0 “Baking Industry Facts and 
Figures,” a market 
folder. 

( “Selling Leads,” an every 
week service. from the “Be 
Sample rom 

O ing Industries Blue Book” 

C) Copies of BAKERS’ HELP- 
ER, issued fortnightly. 

(0 Audit Bureau o Circule 


tions statement. 

AKERS HELPER 
BAKER STTELPER 

HELPING BAKERS SINCE (687 


Member of ABC-ABP 
$80 South Wells Street, 


Chicago | 


ae SF lel 


\= 


T 


] 


SoA EIR CE a ys RV ON I ga UE i le er a ge gee Boe Me ike eps lye Meise aS datoen Wkceeant 5 Oak mee ai curain, Sem gm. ean aT war” inti em po Ee 2 nae OH Ne « Mu kere gas ey, Mage sey Oy Se Cpe aeare av, Wale oye WME tT Wi gan, Aen erRey reins a il ey eRe cor icl oc Wagan St, ey acre «tr rn WS 
Repu Mas. ae tg : : ne : we Ra : Xt : a ete 
so 7 mie eo: . es x ; oh ees ee aa A Be i fe Pe: " 
icc As hy peal a ae on ees yg ce, : ; ae i 4 é : iy / 4 ee 
Neel : C4 
we 
a  Oo*=p 
ee th ee ao>ETE—Eeeee 
oa al 
| ee 
jes, se . 
Beg sea - ae rss 
Seto: : 
inn a 
Eas, Per Po 
} 
ae | 
a 
ie oe oe 
ee ee 
Loe | | ~ 
teins ae 
ee Dee ees... eee ————————— ha 
fies ? Re: 
cc) he 
fe eee 
ane 
Bae ae es 
ca : | ow 
BS ye . 
eee: fe 
eth Te e : : 
iepaoonchal 
: : 2 ae M 
Be aS bs 7 
“ ae be ef 
ee oie 
ach? “5 
a onpaae 
fee oe 4 
~ Rey" : 
seer cc 
: cz 3 ©, 5 
nea ee 
_ » a % 
[eee eae = 
ro - a. * 
aaa res x sel 
ae a eate i 
ed te er it 
Pe 
a eae ' | 
ge 
vig hee aie 
Dior eee | 
mt Sea a : 
ag ae 2 
ssid . 
i ‘ 
j SEE ee Ee aR PURE EI EIS CIE A IIE a I TEE BIS GS RY I Tila NUE ge ee eg ee aa Ry 67g | UE ROE TT 
‘ ities 
: ee ee J i 
: | 
erat hy 
a SaaS 
“cgi Sohi i mi 
ie ow | 
Peet Meee ] 
| "4 
| 
| 4 
es | ; 
M pie 
a - 
. 
2 tof 
: 
| | : 
; 
oe ce j 
i eae : 
eon eee : 
rat edie 
ae 
eo: eee” 
Dt eit 
lige 
= ee | 
Phd et 
Pee AIG | 
ae ‘i in i 
Shr ee 
pi alia Pe 
a 7 : a 
ie ic sii 
Te OC eaay oe 
SO be eS Ae oe 
eee aden: 
i 
| ' 
ee 
ht : 
4 ‘ 
: : ——— 
. a = FY . 
. —— * —————— PO 
: ——S 
° or t 
a5 a 
——- 
—-— ——— { 
—SS————— 
—— ————4 é 
— SS 7 
ee ——e 
——ed ———_— 
ee i ———— 
SS $= i = 
sa — 
; ; SD Se OS 
“ASS ye ‘ 
Ww WSs Seas 
TLIDES -HUOWALL 
i CHICAGO « SAN FRANCIS 
CO + LOS ANGELES « DALLAS « DETROIT »« PHILADELPHIA « ATLANTA Pe : 
ees : ’ : 
petite ei: a ; 
WRF: See 
; Ree ge 
Res ean Ns 
Se Bed han tin Si hi De re 
ee eee <a ; : ; ¥ jl ‘ eX \ Nee ORE Rn Sa ees, 
Wes rer Me i, nen ae fe a ‘jue ee se on ; y re hie c ay ies : , < j : tnd . = ei oe " ‘ . “i . ‘ ‘i : ee ay. é Fy iy Se’ Fs a ae Beceem cia A det Qn, iat oa aa 
onthe nh ae tk ee ae ae See : ae ‘ Pe, ae pee eee) ey TT Ge RE ee ee ee an SS ON EE Seen eS ie te ee AT eee a OO Pere eR oy nh mA cee Gre eds Gate Agen. Pee gy ALG PET! ORY eer Teh NG eu. aM Bataaet ee Sys t,t 
SUE IE OEE CA RRS a eh Pik gh Hac clr cn ae iain Buchs oe ee Rivne ha AY RS RRS LB SVE 5 0 Deeley Va Mian uae a og en ae Cy Ts Ai Dinah Sots ys aoe (si deni Realy erat ithe «Reece eae a as CO Pa Be Na (Sib baa tos oe i NO Bi fh 
ope ae Mele aged EW retry Wy tiny a Bea ne es OP os ks arama pcny Palen ies anes NhaAgG iM anne Wy GP er gl rena oir 25 PMR tea ary Dae Coie Sen y MnO eater LAN gly SYP giana MOB ie Wahl Git ante) Sua ners OTR er eS) Sek RG Oe Aer RR NEAT ARCHES y Satige TEU NE aero SUN erate 
Menard een Ted a hc, Sens ge epee geass ar ee! Pitty eA GIRL aaah ase ot iar Ca eee. coon RG area Ppl pas SRY CEN Smee / Sie (gir OR grea pe OF A i ay sce eer Ue, Sau Eee CLG ; ae en Nal : 
ia Tech con eon ae ae ae ey ae TOT Lg i) Ty abuts ieee Wh Lok eet, eats or te eh A cael estat eta det eet oe iy Ses See a » Nae Sarees ly e esis ote hes : é ‘ : ‘ 
rz a yt ee ee * 7 Ors & a 2. —_ ‘fr. aa “i 


EG 


Eek? 


FEY 


eaf bree’ 


vement 
hrough 


A. A. 


ow Jer: 
sion to 
ers Ay 


Magnus 
esident 
on, 


ADVERTISING AGE 
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The American Home is making a 
reader survey. 


(So?) 


But it won’t be complete for another 


month or more. 


(Then why talk about it now?) 


We couldn’t keep it a secret any 
longer. We’re too excited. 


(What's so hot about a reader 
survey?) 


Ask our mailmen, ask our stenog- 
taphers, ask our tabulators. No, on 
second thought, don’t ask them. 
They’re swamped. 


(Goon...) 


We're getting questionnaires back by 


the thousands, filled out completely 
from Question 1 to Question 39, 


-.. and letters — two pages, three 


pages, four pages — coming in with 
the questionnaires, 


photographs of people’s homes, 
their children, their dogs and cats, 


...and checks for subscriptions, 
pinned to questionnaires we put in 
our newsstand copies. 


Results? We can’t give them out yet. 
But we do want to take back — here 
and now—everything we’ve told you 


There’s no place like 


about reader interest in The Ameri- 
can Home. We want to make it twice 
as strong. 


Meantime ... Some facts to chew on 


CIRCULATION — June guarantee 890.000 
. . . an increase of 239,000 over June, 1935. 


ADVERTISING LINEAGE — 
1st four months, 1936... 112,425 lines 
... an increase of 34,997 over the same 
period in 1935. Percent of increase 45.2%. 
Percent of increase all monthly maga- 


zines, 10.01%. 


Autos OME 


America’s No. 1 medium for advertisers 
who sell anything for the home 


ot ae 


eT ORIN IAOE er Caen aa. ts San a Be Sh OL ee eR ee eer eek ee Pe oe Pie Se, ae ee a re LING soe ea ae, Se te eer ae eee QU ee mabey er Rs gmegenes te Gk" Ramee AS i fs ie SiMe AR eet ET ee dian ek See eo! ere ee wee © eel ee se 
pa he os SE Cpe te ee a af aa ae ry Lee as Ne ee ere ‘ at tL ee ingle os fa Ae a Oe ne alt ‘ i Me ¢ Be a eae ys Sr eta brakes Betas fier eo, Sea 1 See coe, the sex og whe eee eee ve oS ae es x RM iss 
AD ae a RN ee ck” (SSS Seite ee eS Ai es ee 4 sr i itn sb elas sei ss ee Ba, 3 ey ae Cr ree ou a eae Bee IR i ee! EF REAM eu 2h wee EIR ON ORME ae Me i Ty 4 tk 3 Sete ee a See tca a eT. ee Ns Sey eee 
Poe oak ay: ue ove pS : a he ler ae : r pel” VaseRe, Mig oe 1a ’ Dyrhe Wass EOE oat ae oe es ey fae So BSP ioe abe gc te coe eae 
| ale tnde. ge a vg eu £ \ ate Seager Ba wes as aa ee a fg? = : < : ual ead Cee kr tet ss fe, i Baby? age ne wee Me Re pee er z Ne ; me aoe se * tar é. ee se oo ig? 
co ane ta < ¥ - i a ay z , 2 # : co 8 j h a = : ‘ 4 ’ = nee > é ‘ 
ta ‘ y ‘ a : ace “jy aS paige smeree shee ae, ene ae Tes, ay 2 . , : ne : adhe ; 
Es hi prog . Bee Bie ae 3 a F pat Rea fide ; eere Ei : 
m ‘ 4 ort eo A ee ee a a ee 
» . an 
“Sarg 
1 36 . eek 
1936 eee 
fay 25, ee aU oe 
E : . : . " : 
- ke a = 53 i i ‘ pee Roo a z “ = P a " ie " : Liab : F a ~ ge : aa i ; és ° id reg " ie 
: ; é i - by lL a . est ay * 3 $ ' 
: a ? ‘ 4 i a 4 ys 2 tj * 
Sr a te ees aoe TS ake Poe (' : hoe! 1 issuer me Y ge a Ly : a; ata a= ge Mia gil ; aoe 3 F : Be la Pe 
cs ea a = ee iS als ae i idiot die aah a F vg tors R cain A i. 4 A a > ge he: alta Es Ay ie ; 
3 Bae gh Tia. Tage ee eS ces aoe ene. gf aS Pg os, ae s hice hoe cm ae Sie 3 i iw: = seine eh Xa idee Sec fo ie , ca F geet ts eae Z zs } 
aie aS ae oem : >. se po ae Pa 4 , Tee ae Mae Mites Bee ea er pa S fi ge oe whe a C4 BI ieee 
ats , , es : ; th th u See ‘ 8 é as ro a gil ; : ig } . oe 
a Ae a : ee / Sis 2 } a i 
‘ eo =e ee R < p, aur i ie : 
7 ? , a oe 4 od f , 
» ; i 
r Z ~ ‘ 
: ®t j 
ca ae [ , ga 
y 4 4 ‘ . ~ fy 
: i : poe: i : pus ee ee ee To } ; 
: mys. 
A ee. a ‘ eae, eR ee tee eee Pane, eae : ae am : x re H : = ‘ i 
; “ abe = : =. 
a as . ( | Bde Ate ht ae ee ae 
puts a : ; 0 a ge? ee ._ 
4 srg ort a e.. ek See i 3 eye. ei § pe * We yk iy cpl: ga mie j q ‘ sie 
or a s pete Boh DD OT tg, 8 Ce alae he gm: <te 
¥ : fee Ny A ae soe sie yk of i gi ie eae H ct } 
G w pep eae > Ri ey aan ae bd ie ee ks * © gale A Fi Ss ree 
segs oe sage: - ee ae Pe ge 6 yt & sae arias 
ee ee Rie ete ae ee See eee ey Ra Bn FR RY RE ects 5) av Getic Raa mines, Fee: ee dy site i i Z | ooh CaN 
ee, ee Pt ee eee ee ae ca iy ir 2 ee ae cc) gk mre a ge cr ey Ear, et st Kg eee a ely hie = Sess i Ca a ie, 3 % a or me ; x ea 
a ee a ge sa ees ReaD em hageege tt te Sage ea i il RI cd CN Sy 2a a GR Chad ues ie eee j hig 5 i” hs mga i Biel 
ek ee uk ae. We Tacs eae Cae, aheamiicsl sg eet aati 9 ck a pie ai eas EO age a aa ee Sea 
Se isan, La Agra ea acu ae Reale ak ria ace pet, ht - imeaae ea indi, eee, S's (eich ares eer ist, See NCEE pier hae ie Wace cated fe Dc ie, ——— Wea ge aly 
= Wr ICE EI SA a var rin ta sia a NS OP eee Ge Ws AO ear one Baa 0 | IRE Wea Sp hey oe cg RR teat + Pele’ one ee 4 - F hos - AG yg: ed , i he ee i Ve or 
er he ly te eet ee ge Bo Se eee pee ners oi en ON ROA al hey oe ‘ ieee Tn ee b thy. EM On o ¢ bg i spi fay a 
Pais! aah i, eas kenga pce i ‘Se es tie woe Te CEA = Oe home ae nae oe (eee : ale ge ge Se Se Me a, a ge Berta ee ae 
‘ia haem Gs <5 Maclean RTD Coat at OU SCN am Ohi). Sie eames = oe Rae ews ‘ : Pe es ee ee ee ae Ry oe ae yee 
Le Le ee ae ab ie Saree cain a 1% ae fe es ie ca i a ae Se hd oe Lae ye pen arn ny epee ene 2 Se & Evan aS : wares: =, Bb cstene ye “2 in oe id 4 ise | ee! ae : cane | 
ae ae ae rte ge te ee elk a an ae ee AEN g "acy ae 2 aan cy Ps on Sign ES Ge ps RRR: se a ea SRR AL) iy oe Aaa es tn <2 Sig Crip ee eet j # ‘i, LF a ig ME ge 2 St ee eae ia 
kee 8 2 alee a eS, ie ale i Sa tee Se le 5 Le a ‘ eh eR Re Peg RY ae See) Seem Bae ete Pater ire K-) Fie tg OOS a ty Ween eu hates (cae) ae eh rear minen 4 3 22. ean eg ‘ he ee Sy es a eee 
Rie S| “ EN gee tes Sir ee be es) Fe. ce > Pee Nea Ce an (ae ae bai Se: ee Ses ee eee eden LS Ie ja eneaeet coment BA Tes, Sar ae gt Wal, aa ae rea Heh Cae (ee er BS ioe ae an i ie el ert 
gos tl See TS ig tae Noh ned sev ; dat ae Gente. ie nly er sa Ea aaah © REE ee Mea eer ties i Se il MOR ret ed res PR ea Ute ea ae a aie i a ree Beg ee 
BES ic gt AAP ea Oe nec pulpal, Pe Uh a Dy Ao ies || See EN 2 gt Ait, NCTE LW 5! (all Cad oii any ag eh gent MA i roa werent s. - eeWeri e g e ee er Le igs : si G8 SC ee maiet A agit es 
sytteee fete haar tla eine ereven, Tr MeN ana is CONG fob Cereal SRM res ag Ee hy mele bon eatk ) Gat neaniiees yee (Cena oie) Site ieee ea Seer wh Rie rs ge foe alas ee int ct sg SSA 
hoe eH a WE RETe Bt ee eased Ea Le ot cece anna at Ra ene ee ee GL, MU ty pee SAM Se ca ee Pe ese Smile Cat gee. SASL : i baer ae Ie ge ee ace ote og yn, ee en een aeriare atc ee? iis OE 3 een a, RI. Ba ee ’ peek Sa 
ag EUS ter ait eek Pace ihn ee Rp era Ce aN Vy ey eS ee Fy A ue iar ers Ve Open eae te ee oem ets acer De ee 5 ae aE ie 6 Cae: E tiieot sel 1) lee at eet ca ea ES ae ae ae aaah cee es ea ry 3 ! eas ey 
Bee) same eee ee ke aac esis Buea a Va a agli dg Eee i Mia ae ele 2S a ee eM A Mean he pte eae he ila’ eee Teer ea! sate ste pO a ers ote hy, a ee ahs Be SO eae Or ea x ; . ‘ } ‘ee as 
ar IS en Ac a fy amar ERO, RSI irae Ee tae my yar RA See ee es Le eg eee ean a ae WO” oe Selle ice ag et ey i ter cant ae ear ane ey eNa cerneme 26k Site SESS Si eae | eae ae ame ee 
Se EET 5 i re Le: SAMOA et Sia ne age TER AS Lo bs PE Rian tai ee A Co ERE ee OMe Ag ON hee sida pe ER fee cee ot es a nee ae 8 Noe as RII RS oe MOE i Meee a RIC Nai Ay EIS 22) ae a 2S ew, 4 Sev aie Sa aes 2 ree 
bee Se eh gr eho eset re he ee ie ie ee a ee Ae rie en be figs Wace ei cree ee el a ey nS ee BL te ee ake a eS gee ke Retr tee Sie BV ime ape eel, me re uae eRe Pe os Steere ag Re Se MOR AE aa? ee eet ~ si ec ees yf een ee 
me iN SN i a tee re Leas Og eh ner an ie aie a ge ey ae eee Nad ai ets Ie 5, Sheet, ey Fee) ay Mame ease tig chee iets een Cert aaa Me ieee Oe S. Ua as il ak a ee ee Fea Re “agi ee ee 
er ae NPMER oo eng Soda fet eae eel GMs ee 4 oe ee ERIN RT RES ais ape RIS, os Mane yan bn ais ado olen ah ste eo ly hae ae Gina AMER me am Rene, Pie! Sieg gs a eevee Ea ty sca eee PU ete Mee) RD Se ert ce tage Css eae ih oe meg a A i: 
Feet ae ee en ges rae Tt ould eh it eae ae ie Wie ah Ee BEN Bee. et Sit a ae Oa ete oe eee oe 4 ee ah Thee Oe A Ee Me Ck aur ok Beton, Boast Terie ase ge ah * Lr ge a Te ees se St Oa ed } S ; 
eh Ea A oh tgs Ste ee eee, ee at ee ea LA eae Tae eth Te eee ne pecs AU he DRL tC, a , fait San ele ee Be cre et: WE Sant SPARS seme yh oy Tani liane a a Jes Mea ee a ae PRR, be et Rade eta tae RY, ‘ ie Cn ta" 
a ae UP ed oe ie a - eA eee: S glee ie ee * eile ose Oe a io aaa a i Sie RS ain Nae uc mae oe PICO Ie Vy Pe ae ets eT eee oe ee: Meee ee Pe ip nities "pee ae [ett 
Ce dae Co en as digit ee es ae ae ss, {igs a fee: a A ee Westy is alg Vien Da es s ra Pilg lS 2 ae Nea ol ee : ie Nas po 2 ig 5 y 3 ae ene Katte 
4, {= = ¢ < : Zea cs 7 Bre = " b i 4 t ea qi eer s 
by tae es eee ; Hd are an ue ae eS ch Rasa fas hg rss S ny area ee fae Bond Mees i a es Sepa ee St ar bac yt igaee Be: § Be ee 2 pale ae ead Ae Pe. ey | ; as 
blag Cees ALES POO ea ec a Re Ree Te OS ees ep Dene ae eames ae eae ; fe I ef este yi re ie ag aR Raats Seg ee ere i we len ee, A cee Te te fn oe ie oF hie eee ar oy | 
ie - ae ae : > oy os id Soe iy nee 3 AES TS ee a at che ie es, Wee bars EOP eer a ene) SON Sere Wie Ae ane, ae 3 to Me: Swe +e Z F ys Sa se ae 
at eae eae eo cna et a. ae te ee RT ee e ie aa SF ei ee oe oe ee has Cem ae fake “pes 
Pa ot RE va cris ae ee ere ae go) Semen em ee Ts ae aia Te weer eS op a ay ee | ate SOR Oe gre We” eee ? ge 
Hf eee Sraie Sa itaa an, s eas Rane iano ape See iD — ; : ; Ce ee ae ee te ae) erin WE tai cee he ¢ Keer ee Cees Oh, ie ee %, says] ‘ie he rte. y % eg es ae 2 ¥ : he Fie a ae 
Bee Te pe eae ee ate el TL eae PE a cee Ze) OR Res ma ae a ee ere Se cya. 2 cae i , Peres aa enon Cae er ee bee) ee ie re gee commas pri eRe ron tery Cee a i eae 
Fee Poe ORS heii) eee tenes nc “Uo we lie Seer ie eae Aa ene te g's pete a ee AMEE Co ie sk: ss Re eee ee ig eee RL LM oat REN SS SON Atrc ee atts Se a sei <a Pere am ; ea eda <r. Naya ite. hs Sita agra re ain 
eae a eee Re ee een ea ae eS ee ape le PRN sh 5 ote acai ten eee Sea Tt Sie a ae 6 ee Ne fc ee : bes 4 Per ese aed Sat Fle ean Aaa es ee 
ae ae eae ates es OR ly i et re il oR gee Be Mia eT ee ee reel tireee ey nae oe ns € oe ST ee Oe a, res - tes Sid FC cg Si Pg eee i Nene 
pet pee eon ane So it REPEC N ei Gane ee i eee. aaa wet rae i AO ae 0b gg Sete la cae ae aga ‘ ve ee Ber ei eee maith Ae Sey ye ee ey Bi s . er ee alia fk a aan ee i A Sa ae : pi by agate 
Sb Gels Caviar Mame ey Ueto seve eure Tea Wagan SaL Cn ee eee Se ca eee eat ee te an) Ap Nenad set Mina boas Nee cea Bigg ORE ee ee tae yeh 
tay Geet es Fa ee ea Ra en ne i i ee ee oe aa a eS Sacro owe sae Sea nie wai eae ae Ne ee a Tie ae er Eee tae 1 ee ™ idk, "GRE EG EE ab ss tod | sages es 
Sf aks tai Miasagee Se ie a fie ide eee EEL ; ee ees 2 ae Se Oe gee ee eee ee Oe oe eee eee EE a ge tc ae A i  * = as We 378) Sales Es aes ee ae 
as Satan ete erie Lei ce doe SUSIE. Cee ED Re aI, fe so agree) ie ges Pole Oh a en Zorg ro “yi j er ie, ee eo ee pees elie: tes See , te, 5 eee. poke - a pean ear 
CRF EME EP ee ate hai aan tr al saree se ey Be sks 0: tn ane ai ee eg Pe le cee j ie ee SNe aS ey OEIC eee ic” mii, Ft ce ie oe em de a ees 
5 : ; ae ae Pees Se ety os ai i a sf 14 ee % j . 3 cae. Ba Ko I ray, nae Me a a 
are i a eS P a ‘ eee ee ter ee ip ls rca ie a hope Bes tg fa ae Ee ee ae Pei ee aoe Ae Lega a Hees gel eee ot ae Le eee Re ne : i: : 
cage iy dye cake etree Oh cee ge Nera BE Lr men se See cena eae Coo (re Mae dc! gens Ms ta avai EL une ee, Mis ee Se re rae eat et ae eee ee. ; Me gic ds ie. ene eae we j aE aie 
ee igh : ‘ Ly Baie oe bmn Bee se fo oan tO Seema ake tree Bice ee al ce ay re vale NE. Bete ay A a ee” 
re, Fis HOT Bice prennuatinnge 5 giant aN ae eh pi TI SR Bae eae a, gee oe an ae 4 Sate Saree 1 he oa hs tia Big a * eek ee ek ee I ai, ba ae ae ANGE? pie ae 2 > eee eee A Sa 
pS tes eee ih Wen gil “8 ee x Ce ee se tg 15s Seat OF ee ie RES oy to ar -% ig . pari ie Bs “eee Fo ta ma a cba ae acne. ie i 5 Py EEN sh aye « é obi 
Sieh seh sat ies SE ee he Ee ee ey ng eg et es we eee et a ee See £7 tye ; 3 * ee . et _ Ree OS my i Say "helio eae WEE eon g. Soa z iu en ee 
aa BARS Ty oe oa ae re Se ps, Ve ce eR eS ae eae 3 tte ee re et ee ee a ee ak % Re: Berens ae Sos malian 8K = Th eet sie ine aah awh eta ie Shans ph aves i eres co a 27 Rage ates et gee ca ae 
Be thee eee ho ah alee eae ase Is oe poe i « A eR mS SCO Sige ROPE aah Bia er webineete  e % a a Sdigeye Shae ase Dh eee ee SU a ote, erie es, Poca wae f Sai 
PRGA, ira SUE UNR Sate eA. ng dew PE Se eh : pie «SS ae Seek dea | Sere is a? ey ar ie ey Sens ee a Aras ee Pe se moe LS pay See a ee gal Fal, eT ewe a SS Raa Lips aS Fie & eas 
fron Ad Pa Era emp! Pie a iy. bes ey pee ea Pokeey a a a GPa ae sai a Se eA IE ARIE Se “7 a Meee ig ras: 6 sehen | oS 
geet Wy Sls Hey er E ‘ FF ly at ae Se wl P .. & aeee CT _ Gee ee ee or ee in Gd cae a ee, Te ee ae cd ' ae ; tas 
' a we Sy, gg eaten ae : ON Et ee eas aa : “ ce ‘9 a eee a ae Eh a } ; 
Me “4 _——— ll it” Oe io ae 7, 
Ts : ge f ‘ an con a SIE SOMA ae Om : ns ; 4 tl Hee. : 
tz se C is As oP yee ig Py. pe: : a ie eo ee een ee | 
at aa. ££ . if gt « _ ny ee Oe Me thes a Ep ca ae ree ee ie ; 
ng this ‘ a ee 4 i i a Jn i f hia hy - fa- 24 ae. eens — ; 
g gi gs % ara Fok © as, eae. ae i _ ice OT es ie # | 
ups in oR ee ree he ees ay i a eh ee fia im 
ps cae 2 ag oe ad © , 5 a i Mae fa oe ss hte a” 7S Se ij 
he a. gee ee A ee > 7 ee = ae 
de. id a es eee & Pe ef 7 i~ Ge i err Om ° ! 
bag sae ee ee ee ie ee —_ j er eles 
(a SP OR ’ 2 ; of a BEES tes yes y : ae ie * q 
. Ca . 4 Be a 7 + ae C RGAE Cs: pty Wet q 7 2 Pn en a Pe es 2, ge 8 iy 
eae Oe ee ar . ol te ae | aca VOR Lg, ——— iy ea ' a 
Gena he: ages ee  ’ Se Ca GU Seis a | eI se : oe 7 dor te | + Mes. ae i§ 
in the DER ES Re eg Ses) = ak a Ba ting Bag a)u ts et atc alle Pc. Soa tiled es oe.) | + ii te ee es Sek en a cae eee See on et : 
ee oe C8 a ho OS os ooo) I is a ae 4 OE TE ae A So > a es WARS ae aa aime ee 
ooking ISS ee a ee Bib ytsince oa EE iy foe ea ; ae ; leis Pe? oe ee ee ee DE ER i  —— a : Be as Send ee, me ye RE eT es = ees a tt eae q is a 
" ys a a ee ak oc es Sa : ic ek Og TL _——_—_—_—__ ll _——— a yon cael = nN yak Mrmr se) See i polos 
i a la 2 é ai : : aoe ao ce ee ae Sole 4 ; ies _ , Bs + iy — ll abs an si a aa EPS ots y ore + a ae 
heating a a ; ao : ee @ 3 f evan io 5 pa Pi ; —— ll ae emai ; af ; : er ie | sti 
age eer ae sigh a as : Bape a % pe: ee ; bie tb 7: ee % : a BY f Lm “a : k j i : 
i a . =e a a eae ¥ a ‘eee - 7 a ae wal legs eg ee rb ee ca %' Si aa “y : : Ae : sae p ; 
2 pee y eS ee he es hea tee ee ey age ee 4 a 3 9 Bi a i RE i a ee p rile — 0 aE een ‘ on Oe as a SRE i ’ mere 
m pe : <a ce eee vera te "Mage: Sai e ie! GE Pa 8D iy = i err Be ee ae ee ee ae 
paign ie ae : ‘5 as 2 iar baa age EAE j- hie ie 4 e606 rer OEE ae hie PS —_ Pipi @ meee Oe Pen ae ae es. eae am eer ee er it eee oe 2 ie 
Set a. ee eek ete ae 3 , ~~ ‘iii ee Ale 8 Yi, ye ee ee, ae, 5 e. 4 he, ie : ae ea 1 Se ee pete igi teams Sis Ae me oe a8 4 as Sigma 
on Si eae aig oe A A a ec marin =: eer “ g a ate ca ed ee} oe Fis ‘ . i tae SMe tai ee ign pene y : Beir eae, : Pe eee ny emt era ae " Aig ate Ne 
Sete nary mile ibirs aaiighh oS ee of il Hi eae - + = i i i MEST ee me te i a aa eMC ar ree ei | ee 
ae eet hy, hes Ti ee ee jue CS es er. a ig te a es he ora RS a ei cre, ea i a 
which er a ce "ip. ; Men ee OSE ae ye a a re Fee bai ty Tale ee Be ‘“ Bes. i: Sea eee eat Bee! ’ i, ae ers, be eae Ce ines Mewes Jaen oe : 
ome os i } ens 7 ss a WE on Oe: OOO oi, i, hg ’ , eee. %. ; E a ee ee : z 
{n- : * ‘ Ge Ds, ae ee ee m Hg Oe a Cae Le —m<_—_— oo. oi Bete. hs Voie.) SS a 
an Se 4 ‘pa i ee ma be f . . ee ee i ‘Kotla er Se oS 5 AL eer Sena ieaeaamegey 2 ® 7 
eer adi ” Be 2 a Pe . Saige en” ee a Ee, Ms». Ding oe Bs “ob; ae aoe BB ale ieee a in 
} ” , . ‘ (3 ._ 7 Pn 0 At i 4 iar ee tp” TE ae Bice AE Cea EF sna 5 Ean. taut “ot i en ia ‘ } ; 
1934. vr | oe ie — i . See. lle tt eees—™ ae - i 
Page LE mE ee eon Cs, © a, gee SS i a re OO 8 ee a re tere eee a, 
n idea * (ea te ee oie ke 2 NR Ries orn a a cE eGR in ee, cee DS oe # a i cae eae THE a ge: ae OO ON ee er. Ph Sg SS I nae nee ene a Re Te } i 
ig gett aA ‘ a er oe RES oe eae feu are a ye P ‘ tes a Wee RE oe, So Se i ee ee ii eae 
ct ei perce rte ae Me ares > eee gt aes yo! Peet le pee kate Sree 8 ‘ _ (ited ie i da Sigg gS Sa ae + th a oe Brees Then Ae Pa ee a Pye 2 we fap NT. AN oa ee Cae ae pactee gies Bit at ASPs 
n two ee ae ee i Cayo Miers bes a oe Sie ied PT theres Sete tas ey fy / r begrrne =: ‘y we LP ig lis ae mn ei Tas % sae Py a cate oa By Bee. c & cate . . Baal oS ea ama SFr Ov gos pe ee el q i a 
eee Ree ; Pa! eet Peck, Ae ge ey : A Bh ie gs Bo bs OME high “eis 3 hg ald a a te pa ie Ls af ee F Peete cs, : i q : : 
usiness on ee Ne Prk EN ae, age: Bebe Bee iy ae z a ere ee a ee 
"90 BAO ane oe cell eae ore Feige oe - “le 4 Peles de ihe erat 3 rar er Se (Argh eee B Phe : pe y : ae a eee Mae Pie. Sea is ¥ ¥ ne pei amd + Saree racials nats? © ae ea ib ite a i, bt aor 
t of a so eee! ac a ¥ oo) STAISEDY Wield eee as ae ance Paes sale Bye oP ; We ee OR ee Jpg eG Be; Si ahi Se eae pee ‘ pisnieee fy a ces 
ae. ae Tale ay i wea Me, ta’ «eae MMe PME ok ia uote’ f i . eg bh 4 al eee Selb Sean ae 4oe NS ee cea eee Nat Mery aE eee Pyle Tq eae 
Yi pero iamese gears Tees ee ge SOF Pe ese i —, 77 Plt: ; Bo a a tae Be 2s eh Bere e es tegs aE Sea iat eee EN Se | Sse 
nancial - Ss, a ie . Ee Eee “ Sie ee ee eS ee eee 4 ‘_ Ga sige Ue. <j f % d , RS bi 7 oe a Pare cn ee a et Ptr re phi 
f, 3 ek te 8 SE See Ce, ae Oe eee | ie. Ae or a thse fescue Sm Te Es on re aN | f 
sie / fe le aa = RS Fas ad ; 44 4 ee ‘ggg Bo Dig Bea. Ey a i a re wei ll SS) ae ' j : 
4 Pee eit A B Binge Pk On Sy lemme tes ial (ee Bee Re wig Pi pee ee Mee Pg eto, IEE AE Ng Ce. an has Wes 0 a : t 
Ue see me . Pew, Co ue a in oe E ‘3 ts ‘ “oe ae iG aie. j Mea TEE ag ag Ti ange aa are Oe SS ; . a a h : 
ae i is se ae Phe, beg i a wey 
ae J “gee ioe siggy iil Dee i de ae % e ow. ? ae me Be Saga Sia 4 ae iy Se ae ‘ Le IES Sg a + ae / OE Or nis) Ni be, a erage ais Nae eee 
CU eS ‘ 3 . eee oy page oo i ; Hy ala SS é 7 Mhigie ke laa gs oo “ore Soon Phe iN Fenn Ps + em a ‘. Bet a Bache ort Pedi”: Gera ni AES She 
ae ae ‘, OO Vie: a REF LIM A Ce Ee he ame en. — AB Relay. EO a eR cc ae aed n ieee: 
a ae ee, 4 igi : Fae 5 * fan ties, oP BS ee Easing a em eee pia eee 
—..  .. ‘ae ie Oia oie iy ite, Piet, ene, Sp as pases Saye 
j By, % * GORE ek te Ub iss ty, of ye , : A ‘es : Any, rs — petite. ; 
Bs as ie eR UF ae TUG pry Ao ea Me, 2A; sorte aS i = j yee meee 
ee GE, . LEE 4 J #4 ee. se 
ee cil dread G4 , 4 ns ee @. "lee. : ' 
i 5S ‘¢ Gee aig rf E Se ae FT Brownsea in an f i 
A 1», i LE ee . a pa: fe a #¢. At ; = ee fe pe ae whe | ae Se | oa 
- nie Ree ere "3 ; fy, aig ee ee 4 Rp a ath 
i 9 / ling: rian i Z * es me . We a ihe : | Soha ee ee 
gg Ope ay, gas 2 age, Ls tings. ~* wes ; f aD ced See } ae : 
ie os é Ny ee 4, . a ae : q ve 
‘pag 4 4 ; i Pegs 6 tity Sea Page bee : 4 " Bee 5 ce 
By f j ’ a Oe ie TE Bae ee 'b.. i Oe My , oe q : F 
ne St 4 “a 3 eine yo wee te a = " here : P 4 “ 
‘pg Y/ PGi sy Rien E Bape on ed Soe NRA ae i sy Pee ‘ : : 
ae i ‘ Me: ia. i eo ata eae a tet { o 
a Le Lj} PP ite : Ben, Seer he ) : 7 
Es aE Fe ae, * a, ee is % ~ re oe Re RIG, Bi ae 
eg i, * oO Re ee —s © Sas claa BE es PR ee BP Pine ag re ee te : Hee 
iy Big ee ‘a Mee”. we ae gt a " mee ee ling oe i Ga iy, Fi BI ao S AS, Soa Say Mia i: ME i | ae 
ge Ub 4 : "ea BES gi ke Ls ia ear Pipe ‘ Pa ee 6. gia ae ae A Py ee ‘ ; MRC LL =m 
P| oo re “ ee A. i ‘Vg peng ——— ears . a ese Lay A) hee | 
Cee ae Cal P i MEE LEG ee oo Cm. * Yip es Shy Gh et Rtas 5.) ea tay i. Peso : % Sry diy 
mL, ( 4 L if 9g la 1, gale leg ee Be BS. ph ee, at & re a Was Fee oy ae ee Fes BA ioe os a - q 
he Bis, .. Lege Pie Ac pee. “4, ee Di aad et Pin 9. : 2 Pe, ee i tee eke PRP eet ; se 
HE ‘ se 4 Le 9 PEED 9% ee OG Gig eat ee tee Ms eae % ‘ee ‘ | Mele Ri revs, rs. es ei e, ‘ 
ouse jhe: dh i Ge, x ee fy ee ii ties ig i ee ae Ag Cae Se es oi ty SE ee Rags pd te % ‘ : 
Bae j gee a ee He lit glam ie et I ge) oe Me Cy SEAT ae a ga 7 ; “4 
l chain SOLO Lo é BOE ‘ee ; , ‘ , ¥ j aes 
a a FP D Bei ee pl 
he first 4 Eos Yea 
a eee 
ver 500. ee 
,000,000 ¥ ce 
{ Pe ae we 
it be Bee rs 
at Be eee 
ql : 
op eek 
—— f eee 
+ pra, 
qi ah re 
ere 
} le a jem Je 
i eee 
at x 
hi 
? a 
t } 
rket 
. to i 
- in i 
it a {| 
BT 
eit 
; 
Wy 
} 
ir Jette ' } 
1h 
and 
H 
‘i 
ery if 
WW 
Bak- li 
A y 
ok. 
LP- | 
Hi 
ee 
it 
mula i 
i 
, Hi 
ER 
It 
eMeNT i} 
im 
, 
} i 
i 
ee Pe A 
4 yee 
| ar eae 
: Rod * aed 
RK ee 
Be RS teed oe 
Be gs Bl Ty 
ha Ui 
if en ee 
SS ee 
SM ae De : Bi! EN ee ap 
Fie, ware eee pine Agee so ES. 
¢. he Peay pili ay Say sha . . 2g ett et 
5 ont eet eee: Bees (cae a Oat 2 eam s Sey hat 30 gh gl “ ‘ 4 , / \ - = deine it 
sige eae pRB Deg cat see UE ee We TSA Ga NST hes kee el meager: Ae | iy "Sint bane eee SMa a esa VS Pee aH cae EU WS DRE Bie sin aie Sack al eaa na Ae pase! Ay ae iy, ey Se. ek igi oe } : ‘ ‘ eric 
ae ee Ve PMR Sy ed Gh Sa AL IO 18 A Pe hiesitn ayes ge hein Aen bad Pt) Nah Aa EN WO fei FR we ape eee aes Wo tae ee iN Ar hee) ee ie Piha eet Dd lens Sy rr ORY Fl Raa REO A BNA Ah ie SN Ce A Sree 2 eg as, i. {oe naman ee E gees hae aes i ! SRW y toe eae eam 
A ’ rere aM, 1 é - aus eae pit a er ahr e : men On Sans Ea » nes, Ne EY FLA Cy eit ove sped Beat, thas cere he Ngo oS ae nee = ee AG ae ; aH : i Fn, START SO ge Ae Sie ee 


ADVERTISING AGE 


May 25, 1936 


Sharp Retail 
Lineage Gain 
Is Continued 


Chicago, May 22.—Retail adver- 
tising lineage continued to show 
substantial gains over 1935 during 
the week ended May 16, the ADvrr- 
Tisinc Ace index of retail activity 
shows. 

During that week the newspapers 
in 65 reporting cities carried a total 
of 18,848,633 lines of retail display 
advertising, compared with 17,484,392 
lines during the corresponding week 
of 1935, for a gain of 7.6 per cent. 

This is the largest gain for any 
week of the year to date, with the 
single exception of the week ended 
May 9, when the increase measured 
8.3 per cent. 

The substantial gain during the 
past week also raised the level for 
the entire year to date to the highest 
point thus far. Last week the index 
stood at 2.7 per cent above 1935, and 
the addition of this week’s figures 
boosted it to 3.2 per cent. During the 
20 weeks covered, the newspapers 
in the reporting cities have carried 


a total of 327,324,121 lines of retail 


advertising this year, compared with 
317,716,324 lines last year. 


Weekly Record Shown 


The weekly record of the cities 
measured, showing the gain or loss 
from the 1935 level, is as follows: 


Per Cent 
Week Ending Difference 
RM ls ss be» phage © + 2.5 
ees oe a0 ops» o +5.4 
es es eae od +6.3 
a a ols a wn o ele 0 0 + 3.6 
Ed Me ais oe od 5 a k's +3.2 
i ee eee +1.0 
ee ays x ang 0:64 bis’ —0.8 
A oh ee te —4.2 
Me dns 5s walen wae +1.9 
es SUE cs ok te os Sack & + 3.3 
Dats sro a'ale ob Be 0 Vlae +2.4 
ee oe eee +6.1 
re iis Saad ke we o dk + 3.1 
PME ee. tt dss idee epee s two poy 
TE hn bale Wn 6 0+ 9 0 b.0 > Gab +2. 
Ee ee, eee +0.1 
ESE OR ee ee +4.6 
BEE ass cidinrece Guabie¢ 8% 6 ome © +3.4 
ES ee ee +8.3 
es ccbign Sie a xalea +7.6 


Detailed figures for each of the 
cities measured are given in the 
tabulation which appears on this 
page. 


Wartenburg Promoted 


Fred Wartenburg has been named 
production manager of Blackman Ad- 
vertising, Inc., New York. In the 
department for eight years, he suc- 
ceeds Joseph M. Farrell, resigned. 


Richards Heads 


Outdoor Association 


John Milson Richards, of Syracuse, 
was elected president of the Outdoor 
Advertising Association of New York 
State at its convention in Poughkeep- 
sie Tuesday. He is secretary and 
treasurer of the Richards Advertis- 


Index of Retail Activity 
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in Important Markets 


CIRCUL 


OVER ONE HUNDRED 


THOUSAND STRONG 
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ATION i 


ing Company. 20-week 20-week ——= 
Fred I. Hamm, of General Outdoor Period Period Week Week 

Ended Ended Percent Ended Ended Peps 

Advertising Co., Brooklyn, was re- May 18, May 16, Gain May18, Mayi¢. amt 
elected treasurer, and Perry J. Dunn, City 1935 1936 or less 1996 1936” ont 
Post Advertising Co., Staten Island,| Akron, O. ....... 5,961,910 5,943,553 —0.3 368,452 392,399 ny 
was re-elected secretary. Odell S.| Atlanta, Ga. ere nor 5,923,064 +9.5 eaans 333,830 Hh 
Hathaway, Jr., Midport Advertising | Birmingham, Ala.. 4,756,34 5,290,460 +11.2 4,704 265,566 . 
Co eiiadletown sm aamed need Boston, Mass. .... 8,160,113 7,855,351 —3.7 507,284 475,464 = 
president : Bridgeport, Conn.. 4,322,836 4,465,280 +3.3 243,600 306,180 +35, 
; Buffalo, N. ¥..... 6,399,520 6,046,672 —b.b 368,508 388,570 : 

‘ Camden, N. J. .... 1,497,960 1,488,840 —0.6 95,769 79,816 

Borden Offers Dish Cedar Rapids, Ia.. 1,784,398 1,895,838 +6.2 146,866 130,844 493 
. : Chattanooga, Tenn. 2,932,893 2,589,510 +4411. 191,114 170,802 49 
in New Campaign Chicago, Ill. ..... 10,948,630 11,541,643 +5.4 585,186 665,965 re 
Featuring a chromium plated rel-| Cincinnati, O. .... 6,413,683 6,497,654 +1.3 329,959 380,778 tig; 
ish dish premium, the Borden Com- a eng O...++- Ly oan a Lap on Tes pot ged 503,600 +465 
ew York, wil nounce a/| Dallas, Tex. ...... 1326, 852, . , 412,524 : 

pany, BN Ce, WE paapunes Si tem O ....... 5,845,640 5,237,344 —10.4 317,184 331156 > 
new campaign for Eagle Brand D. +44 
Pi Cn w2ass  saesbene . -ahoenes ine 203,255 211,290 +3 
sweetened condensed milk in July 9 
in full color pages in a large list of | De® Moines, Ia...” 2,532,339 2,445,990 —3.4 121,334 138,281 pig5 
i a Gaeiniy: herons Detroit, Mich. .... 8,324,125 8,365,635 +0.4 434,906 484,375 4443 
ee ee ee eee i mtie, Be. oo 08: 2,712,724 2,696,694 —0.5 148,946 149,870 495 
The premium offer will call for | fyansville, Ind. .. 4,594,576 4,960,228 +7.9 | 258,132 258,216 | 
two labels and 25 cents. Counter| Fall River, Mass. 1,263,625 1,261,150 +0.2 77,173 75,270 34 
cards and circulars will support the | fiint, Mich. ....- 3,375,918 3,508,472 +3.9 160,886 198,576 tag7 
magazine and newspaper campaign.|Gary, Ind. ....... 1,934,538 2,192,673 +413.3 107,716 111,211 43) 
—_—— Grand Rapids, Mich. 3,542,018 3,501,760 —1.1 198,716 203,714 has 

° ° Greenville, S. C... 2,348,235 2,182,397 —7.0 126,854 124,564 

Appoints Hicks Indianapolis, Ind.. 6,494,343 6,622,641 +1.9 377,577 407700 apy 
The Credit Exchange Advisory | Jersey City, N. J... 870,337 944,647 +8.5 55,808 54,913 —=15 
Service has appointed Hicks Adver-| Kansas City, Kan. 789,208 865,788 +9.6 42,357 54,649 +4995 
tising Agency, New York. Francis | Knoxville, Tenn... 3,319,705 3,610,600 +87 210,644 192,402 —g¢ 
Cc xecutive. Little Rock, Ark.. 3,645,278 3,526,908 —3.2 200, 193,144 
Marquis is account exeput Lynn, Mass. 4,046,126 3,915,190 —3.2 265,314 242060 ag 
Manchester, N. H. 1,359,776 1,298,140 —4.5 84,858 69,044 Igy 
Memphis, Tenn. . 4,314,142 4,225,694 —2.1 254,044 232,302 5 
Milwaukee, Wis... 5,013,708 5,414,320 +7.9 288,780 341,283 4489 
Minneapolis, Minn. 5,532,563 5,942,186 +7.4 253,445 337,573 4933 
Moline-Rock Island 2,965,354 3,329,580 +12.2 170,450 189,588 +4412 
New Bedford, Mass. 1,297,392 1,234,310 —4.8 83,412 74,816 opt 
New Orleans, La.. 7,042,756 7,423,051 +5.3 403,903 400,140 9 
New York, N. Y... 22,852,797 25,115,645 +9.9 1,217,328 1,414,976 big: 
Brooklyn, N. Y.... 2,846,971 2,619,366 —7.9 138,588 140,763 487 
Norfolk, Va. ..... 3,484,866 3,615,500 +3.8 217,700 203,686 464 
Oakland, Calif. .. 2,847,462 2,959,163 +3.9 161,799 150,584 —=§5 
Okla. City, Okla... 3,992,807 4,292,047 +7.4 208,390 211,946 447 
Peoria Ill. ....... 4,379,789 4,283,832 —1.9 222,114 247,460 +102 
Philadelphia, Pa. . 11,036,920 11,122,310 —0.7 595,510 595,792... 
Phoenix, Ariz. 2,904,972 2,918,412 +0.1 154,154 141,596 $1 
Pittsburgh, Pa.... 9,398,902 8,639,182 —8.1 502,992 559,048 Fill 
Portland, Ore. ... 3,968,030 4,477,682 +12.7 196,304 267,792 +364 
Providence, R. I.. 5,413,966 5,237,355 —3.2 328,552 303,861 5 
Richmond, Va..... 4,462,738 4,834,690 +8.3 215,054 297,458 +883 
Rochester, N. Y... 6,878,346 6,944,184 +0.9 470,771 474,239 +407 
Sacramento, Calif. 4,068,310 4,260,790  +4.7 163,838 183,827 +122 
San Antonio, Tex. 2,151,446 2,486,077 +15.5 123,207 122,241 $7 
San Diego, Calif. 4,799,220 5,241,336 +9.2 224,578 272,706 +214 
San Francisco, Cal. 5,573,581 6,079,266 +9.1 273,653 313,661 +146 
South Bend, Ind... 3,242,374 3,267,743 +0.8 215,265 198,266 19 
Spokane, Wash.... 2,483,118 2,762,304 +13.1 118,454 136,178 +145 
St. Louis, Mo. ... 7,033,245 7,108,660 +41.0 330,140 404,170 +224 
St. Paul, Minn..... 4,770,425 6,222,471 +9.5 252,987 276,261 49,2 
Syracuse, N. Y. .. 4,828,275 4,995,475 +3.5 267,285 277,529 +88 
Tacoma, Wash. 2,270,970 2,622,942 +15.5 106,750 133,542 26.1 
Tampa, Fla....... 2,596,246 2,282,366 —12.1 121,450 107,044 —ALS 
Toronto, Ont., Can. 9,712,247 9,251,491 —4.7 469,311 467,316 —4 
Washington, D. C. 14,443,907 15,984,062 +10.7 786,012 861,140 $96 
Worcester, Mass.. 5,157,267 5,116,576 —0.7 259,577 270,970 p43 
Youngstown, O. .. 4,077,048 4,024,961 —1.3 169,704 232,054 +867 
CO eke cascceess 317,716,324 327,324,121 +3.2 17,484,392 18,848,633 +416 


{ - ‘ 
In every community and in every business there are a few outstanding men and women 


whose thoughts and actions influence others to act. This articulate group, over 


100,000 strong, comprises the readers of Harpers Magazine. 


Between Harpers Magazine and its readers is an important bond which has been 
building through several generations and which is maintained because Harpers un- 
biased pages move with the speed of the times. 


Within this group is a great concentration of buying power. The average annual 
income of Harpers subscribers is over $13,000. Of these subscribers, 63% have 
incomes of over $5,000 and 13% have incomes of over $20,000. | 

Leading advertisers are finding continually that Harpers Magazine provides the 
fastest and most economical means of reaching the buyers who hold the key to the 


national market. 


HARPERS MAGAZINE 


Market." Surveys show that there is CHICAGO: NEW YORK CITY: 
49 East 33rd Street, New York, N. Y. mere building activity in Hidden [05 - Adams Strest 50 Church Str 
Market Areas than in the Reported MICH.: See, Building 
Market. That's why the Hidden Build- 1990 Norway Read Los ANGELES: 
ing Market should be cultivated. ene oy ed * Galen ‘Bank Bulldise 


ONDITIONIN 


Effective coverage in this Important Dual Market 
»+.+two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


HEADQUARTERS [fg 
KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN . . CHICAGO 


"h N 


THE 


Unified Service 


that builds brand preference 


UNITED STATES PRINTING 
& LITHOGRAPH CO. 


AND e ASSOCIATED COMPANIES 


The American Lithographic Co. Inc. 
“Colorgraphic” A vy) 

Atlantic Lithographic & Printing Co. Inc. 
“Tllustra-color” Advertisin 

The Donaldson Lithographing Co. 

The Erie Lithographing & Printing Co. 
Palmer Advertising Service, Inc. 


W. F. Powers Compan 
Lithographing Co. 


The Theo. A. Schmidt 
——eS—_— 3 


os 


There ian TWO 
Active Building Markets 


One shows on the surface. It is 
known as the Reported Market, cov- 
ered by readily available statistics on 
building activity. 


The other is an unreported "Hidden 


Write for information, or ask &my 
American Builder representative. 
knows! 


AMERICAN BUILDE 


AND BUILDING AGE 
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Here are a couple of Typical Examples 


of the Pulling Power of The Times: 


Only the other day the William H. Rankin agency checked on 
the coupon returns of the Arnold Bernstein and Red Star lines. 
They use a long list of publications; but they find that their copy 
in The Times pulls more inquiries than in any other publication. 
And what’s even more important, their Times inquiries produce 


what the agency calls an exceptional percentage of actual bookings. 
That’s interesting. Persons who travel are ready buyers. 


And here’s another one: The Provident Mutual Life Insurance 


Company of Philadelphia, checking its current campaign which 
started last October, finds that thus far The Times has outpulled 


ee 


see ues ear 


ioe 


every other publication in number of inquiries per dollar of ad- 
vertising expense. What’s even more important here, too, is that 
although it is still too soon to gain any definite impression from the 
direct business that has been obtained, The Times also leads on the 
basis of advertising cost per thousand dollars of new insurance 


written. 
That's pretty convincing evidence. 


It certainly is. And remember that insurance buyers have regular 
incomes they can depend upon. They have families and homes. 
They are prospects for nearly every product and they have the 
money with which to buy. This is evidently one of the reasons why 


the volume market of The Times is so productive for advertisers. 


The New Pork Times 
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CHAPPELL MADE 
~NEW PRESIDENT 
OF THE S.N.P.A. 


(Continued from Page 1) 
that labor costs will be advanced in 
the near future. 


i Directors Are Named 

' Horace Hall, business manager of 
the Dothan Eagle was elected to the 
directorate representing Alabama suc- 
ceeding Mr. Chappell, and J. H. 
Skewes, editor of the Meridian Star 
was elected to succeed T. M. Heder- 
man, Jackson Clorion-Ledger, repre- 
senting Mississippi. 

Other ‘directors re-elected were J. 
N. Heiskell, Little Rock Gazette, Ar- 
kansas; Truman Green, Tampa Trib- 
une, Florida; Herbert Porter, Atlan- 
ta Georgian and Sunday American, 


If you are connected with Advertising, 
write at once for material information 
regarding this contest for an ad to re- | 
place our present copy on the back cover 
of Red Book (Classified Phone Book). 
Contest closes June 25th 
Prizes Awarded week of July éth 


IDEAS WANTED... may be 


expressed in any form (copy, 
or layout or both). . 


JUDGES: 5 men active in 


WRITE for free information kit NOW 


EVER READY LABEL CORP. 
141-155 EAST 25ST ST. NEW YORK CITY 
Worlds Largest Producers of Cummed Labels 


Georgia; Fred B. Wachs, Lezington 
Leader, Kentucky; John D. Ewing, 
Shreveport Times, Louisiana; J. L. 
Horne, Jr., Rocky Mount Tele- 
gram, North Carolina; Clyde E. 
Muchmore, Ponca City News, Okla- 
homa; A. W. Huckle, Rock Hill Her- 
ald, South Carolina; Adolph Shelby 
Ochs, Chattanooga Times, Tennessee; 
Ted Dealey, Dallas News and Journal, 
Texas; L. A. Gaines, Jr., Richmond 
News Leader, Virginia, and Luther 
T. Long, Huntington Advertiser and 
Herald-Dispatch, West Virginia. 


Facilities for Color 


While there has been considerable 
interest shown in four-color run-of- 
paper advertising, most of the pub- 
lishers present appeared to feel that 
at present one or two extra colors 
represent the limit to which they 
can go under present conditions as 
to equipment and rates. © Color 
charges, it was indicated, have not 
been generally standardized as yet. 

H. J. Moorhead, promotion man- 

ager of the Knoxville News-Sentinel, 
a Scripps-Howard newspaper, de- 
scribed some of the promotion meth- 
ods employed by that publication. 
The talk indicated a more general 
interest on the part of newspaper 
publishers in organizing and cen- 
tralizing promotion activities. Many 
of the News-Sentinel promotions, 
Mr. Moorhead explained, are handled 
through a tie-up with the Scripps- 
Howard radio station in Knoxville, 
KNOX. 
In his annual report, Presi- 
dent Levi announced the opening of 
an office by the S. N. P. A. in Dallas, 
Tex., in co-operation with the Texas 
Newspaper Publishers’ Association. 
This office will serve members of the 
association west of the Mississippi 
River, and will be in charge of La- 
bor Commissioner J. G. Camp. Sec- 
retary-Manager Williams will re- 
main at Chattanooga. 


Seek Southern Mill 
“While it is not possible to an- 


nounce definitely that plans have 


been completed for the first South- 
ern pine newsprint mill,” said Presi- 
dent Levi, “I am confident that it 
is chemically feasible and commer- 
cially practical to make standard 
newsprint paper out of Southern pine 
wood. I hope the time is not far 
distant when the first mill in the 
South will be constructed.” 

The annual report of Secretary- 
Manager Williams showed a total 
membership of 209. 

Tom Wallace, editor of the Louis- 
ville Times, who reported as chair- 
man of the editorial affairs commit- 
tee, spoke scathingly of “the sell-out 
and the false pretenses of some po- 
litical columnists’ who, proclaiming 
themselves independent, and so ad- 
vertised by vending publishers who 
know exactly what they want, subor- 
dinate their personal views suffi- 
ciently to meet the requirements of 
those whose 30 pieces of silver they 
pocket.” 

Ted Dealey, of the Dallas News 
and Journal, chairman of the postal 
and legislative committee, called at- 
tention to a ruling of the Postoffice 
Department that all editions of a 
publication are subject to lottery ad- 
vertising regulations, even though 
some editions are not placed in the 
mails. 

“In some cities,” he added, “free 
circulation publications, which do 
not enter the mails, are capitalizing 
on the fact that they can carry lot- 
tery advertising. 


Courts May Decide 


“It is possible that this ruling of 
the Postoffice Department will wind 
up in the courts, On the other hand, 
there is considerable agitation to 
bring about the co-operation of news- 
papers in eliminating all lottery ad- 
vertising, as well as news of lottery 
operations.” 

Robert T. Tate, of the Bureau of 
Advertising, A. N. P. A., reported 
on details of a national co-operative 
campaign by railroads, recently ap- 
proved by the railway association. 
Final details of the campaign, he 


said, will be decided at a meeting to 
be held in Chicago May 28. 

Mrs. Jessie Daniel Ames, executive 
director, Association of Southern 
Women for the Prevention of Lynch- 
ing, made a stirring appeal for more 
aggressive editorial efforts by South- 
ern newspapers against this evil. 

Speaking on “The Changing News- 
paper” at the closing session Wednes- 
day morning, Mark Ethridge, gen- 
eral manager of the Louisville Cour- 
ier-Journal and Times, said that edi- 
torial improvements have failed to 
keep pace with mechanical changes 
in the newspaper field. 


Check on Popularity 


He urged publishers to make sur- 
veys to determine reader interest in 
features, pointing out that in his 
own experience women readers have 
been found to be more interested in 
health topics than either food or 
fashions. 

Higher grade reporting, with bet- 
ter paid staffs would make unneces- 
sary, he declared, much of the syn- 
dicated material emanating from 
Washington and New York. 

“Stronger editorial pages are 
needed,” Mr. Ethridge said, pointing 
to the success of news weeklies and 
radio commentators as an evidence 
of the public demand for interpre- 
tation of the news. The publisher 
asserted that the emphasis placed on 
freedom of the press in recent’ years 
has been harmful. He said that the 
American press is the freest in the 
world, and that its freedom is en- 
dangered more from within than 
without. 


Statement by Connell 


H. W. Connell, Beaumont Enter- 
prise and Journal, vice-president of 
the Association of Newspaper Classi- 
fied Advertising Managers, said that 
classified advertising volume is now 
increasing at a more rapid rate than 
display, and urged newspapers to de- 
velop more aggressive classified or- 
ganizations to take advantage of cur- 
rent opportunities. 


Cut New York — 
Appropriation 
fi or Milk Copy 


Albany, N. Y., May 21.—Resump. 
tion of New York State’s Campaign 
to increase consumption of 
which was discontinued when an 
propriation of $400,000 ran 
March 31, is expected shortly, ag the 
result of an announcement that 
Governor Herbert H. Lehman 
sign a bill passed by the Legigis. 
ture making $250,000 available, 

An agency to direct it must pe 
selected, the contract being op a 
yearly basis. J. M. Mathes, 
had charge during 1934-35, and y 
W. Ayer during 1933-34, the firs 
year state promotion wag 
Commissioner of Agriculture ang 
Markets Peter G. Ten Eyck and the 
Advisory Board will choose the 
agency. 

The latter prepares and places 
the copy, and handles the publicity 
while the State, through the Mik 
Control Bureau, furnishes field work. 
ers to contact dealers and carry op 
other local promotion. Incidentally, 
these employes have been working 
without salary since March 31, 

Last year copy was inserted in, 
about 750 newspapers and electricaj 
transcriptions were spotted on 1§ 
radio stations. The only magazines 
used were those of New York State. 
circulation; agricultural publica. 
tions, a medical journal and a teach. 
ers’ organ. Quantities of pamphlets 
and. circulars were also distributed, 

The appropriation is raised by a 
tax on dealers and producers. Last 
year a tax of one per cent was levied 
on every 100 pounds of fluid milk 
and cream; this year the tax will be 
five-eights of one per cent. it is 
divided equally between dealef and 
producer, the former paying the 
levy to thé State Tax Commission 
and in turn collecting one-half from 
the producer. . 


“THIS BEER 
DELICIOUS." 


1S 


500,000 OF THEM READ THE ELKS MAGAZINE 


THE ELKS MAGAZINE has the largest iden- 
tified dealer circulation of any general magazine 
—more than 100,000 of its readers are identified 
as dealers in various lines of business. 


TRE ELKS 


“IT SHOULD BE. 
IT'S PABST." 


"| BOUGHT A 
NEW DODGE 
YESTERDAY. IT'S 
A KNOCKOUT.” 


MAGAZINE 


“I'VE HAD 
THREE AND MY 
NEXT CAR WILL 
BE A DODGE." 


“WHATI A PIPE 
AT A BANQUET? 


It is the only leading national magazine to con- 
centrate more than 73% of its circulation in every 
important town and city up to 100,000—a large 
percentage of coverage not reached by any 
other national magazine. 


*“ S@:2. 42ad 


"SURE — NO. 

IB BODY MINDS 
IF | SMOKE 
PRINCE AL. 
BERT." 


Elks are the 


"DID YOU READ "| 
THE SABATINI 
STORY IN THE 
LAST ELKS 
MAGAZINE?" 


CERTAINLY 
DID — A CORK- 
ER — BUT 
THEY'RE ALL 
GOOD." 


A hermit may like his new Hart Schaffner 
and Marx—but he never tells anybody. 


greatest word-of-mouth good- 


will audience in America and there are 
500,000 of them. 


Dr. Starch’s Survey showed Elks Magazine sec- 
ond in a large group of National Magazines on its 
record of 80.8% of its circulation in the $2,000- 


$10,000 income group. 


Street ° 


New York City 
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_ SCREEN BOOK e 
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we. TANZER 


Asst. General Passenger agen 


HERE is little doubt, in the minds 
of those who know the young woman 
market, that Fawcett Women’s Group 
reaches willing spenders. This letter 
from the famous Burli n Route 
should furnish clinching proof that this 
Group’s 2,000,000 readers are able to 
spend—as well as willing to spend. 
Rail travel is just about “the top” in 
luxury merchandise today. Bus travel is 
cheaper. Millions of families own cars, 


and unless there is money to spare, travel 
that does not use the family’s own trans- 
port facilities is considered needlessly 
extravagant. 


sist tote 


ie 


“SCREEN PLAY 


FAWCETT PUBLIC 
MOTION PICTURE ee 
“ROMANTIC STORIES e 

1801 Broadway, Paramount Building, New York ee oa 


Therefore, when $2,168 worth of ad- 
vertising produces over $27,000 in trace- 
able sales for such a luxury, that adver- 
tising must have tapped more than the 
average of buying power. This is espe- 
cially true, when these traceable sales 
were almost entirely tours costing a 
minimum of $160. 

See what this buying power can do for 
your sales! Regardless of whether your 
merchandise is a luxury or an everyday 


Faw 


MOVIE CLASSIC . 


360 North Michigan Avenue, Chicago 


ly, 


ROMANTIC MOVIE STORIES 


eS aR 


LROAD COMPANY 


monies available 4 


@ that these 2,000,000 young women 
have the money to spend AND THE WILL TO SPEND IT! 


necessity; whether its unit of sale is 
counted in pennies or scores of dollars, 
Fawcett Women’s Group reaches a 
whole new field of active prospects for 
you. They are eager t. learn about you; 
eager to buy from you if you tell them 
your story. And — as the above and 
many other experiences show—they are 
amply able to buy. Get the details of 


Fawcett Women’s Group’s market at 
once. 


- HOLLYWOOD 
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e TRUE CONFESSIONS 


a . Fawcett Building, Greenwich, Connecticut : 
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‘CANNED PHRASE 


IS IMPROVING 
RETAIL SALES 


Wheeler Tells Affiliation How 
It Works 


London, Ont., May  18,—The 
canned phrase, which inspires the 
curiosity or desire of the prospect, 
and which has been extensively used 
by petroleum marketers in their ef- 
fort to expand the “bottle neck” at 
the point of sale, has percolated into 
the retail realm, where it is being 
greeted with cries of thanksgiving, 
it was indicated at the 33rd annual 
convention of the Advertising Affil- 
iation May 14-15. 

Professors Borden and Busse were 
the original exponents of boilerplate 
salesmanship and their theory of 
how the salesman can constantly 
dominate the interview created a 
furor in the industrial and specialty 
fields until it was found that the 


only thing wrong with it was that it 
didn’t work in practice. 

A shrewd young protege of the 
professors, Elmer Wheeler by name, 
decided that the trick phrase pos- 
sessed great possibilities when ap- 
plied to retail selling and he pro- 
ceeded to apply it, to the profit of 
retailers using it, according to testi- 
mony adduced before the Affiliation. 


Texaco Is Converted 


Mr. Wheeler, now presiding over 
offices in New York, has scored his 
greatest triumph in a contract with 
the Texas Company, which has em- 
ployed him to locate the phrase 
which will help its station attend- 
ants sell larger quantities of gaso- 
line and oil to the unsuspecting mo- 
torist. 

Mr. Wheeler told the Affiliation 
that the retail salesman has only ten 
seconds in which to capture the in- 
terest of the prospect and that some 
tested phrase, translating the ad- 
vantages of the product into the so- 
lution of some daily problem often 
succeeds in clinching the bargain 
in this brief period. 

For instance, two words have been 
effective in selling a certain type of 
shirt. When the salesman merely 
says, “anchored buttons, which 
won't break off in the wringer,” he 


sells one or more shirts because he 


promises to end the complaints of 
husbands, hurriedly dressing for 
work, over broken buttons. 

The canned phrase is sometimes 
used with gestures, he explained. 
For instance, when a retailer, for 
reasons unknown to himself, stocked 
some square clothes pins, Mr. 
Wheeler was given the task of dis- 
covering just why the manufacturer 
decided to change the traditional 
shape of this household gadget. 

While the maker might have been 
glad to pass this information on to 
the retailer, Mr. Wheeler preferred 
to do his own research, and he 
eventually came up with the phrase, 
“We make them square because 
they won’t roll,” the salesman ac- 
companying this recitation by toss- 
ing one of the pins. on the floor to 
illustrate the truth of his assertion. 


Perverse Clothes Pins 


This histrionic achievement is 
based on the discovery that when a 
clothes pin rolls, it always ends its 
peregrinations beneath the kitchen 
stove or in some other inaccessible 
spot, and this fact flashes across the 
mind of the housewife as she 
watches the square pin stop almost 
where it lands. 

Mr. Wheeler admitted that he can 
dig up a virile selling phrase for 
almost any manufacturer who wants 


TWENTY-FIVE WINNERS IN THIS CONTEST 


lessons from Tom Mix. 


_ 


Danny Lorenz, six-year old Chicagoan, receives a real pony from W. H. Murphy, 
district manager for Ralston-Purina Co., St. Louis, while the same scene was being 
enacted in 24 other cities. Danny, Purina box-top champ, will also receive riding 


to pay him for his trouble. For in- 
stance, “How would you like to save 
six minutes in shaving every morn- 
ing?” proved its potency for Bar- 
basol until it developed that some 
men already do it in four. Where- 
upon retail salesmen were told to be 
less specific with the query, “How 
would you like to cut your shaving 
time in half every morning?” 

Mr. Wheeler modestly declined to 
divulge the trick phrase he has in- 


advertising men that they would buy 
more than the average gasoline 
without being aware that the art of 
salesmanship had been exercised on 
them. 


Gets Wisconsin Account 


Wisconsin Department of Agricul. 
ture and Markets has appointed 
Scott-Telander, Inc., Milwaukee, to 
handle advertising of its butter and 
cheese, “State Brand” and “dating” 


aes 


e has cholecystitis, enteritis, gastritis—or 
something even more high-sounding—he listens 
respectfully. He is paying good money for this 
professional information. But no matter what 
, fancy name the doctor uses, it’s still a stomach- 
| ache to the patient! 

; 


The man who reads your advertising message 

= is not paying for the information you volunteer. 

- Quite on the contrary, you are paying—and pay- 

a ing well—for the privilege of telling him about 

your product. You, more than anyone else, must 
' speak to him in his own language. 

What is his language? Well, you can be pretty 
certain it is not the language of the college pro- 
fessor nor the scientist! To that great mass of 
men and women who make up the big buying 
public of America, movies mean more than 
molecules, and the latest murder mystery is far 
more interesting than the latest microscopic 
discoveries. ; 

No advertiser can afford to ignore the signifi- 
cant fact that for every man or woman who 
prefers the sonatas of Beethoven, there are 
millions who prefer the jazz of Tin Pan Alley. 
For every man or woman who enjoys the sculp- 


are millions who enjoy the comic-strip antics of 
Mickey Mouse and Popeye. 


a An 


NEW YORK 


St ae 


ture of Rodin or the paintings of Van Gogh, there | 


‘Gt may be cholecystilis lo you, Docior— 
BUT ITS A STOMACH-ACHE TO ME!” 


Ww a man visits his doctor and is told that . 
h 


And these are the millions who make a cereal, 
tooth paste, gasoline or soap a best-seller! These 
are the millions who make a product move 
swiftly and surely from the shelves of stores all 
over the country. These, whether you like it or 
not, are your customers! 


Speak to them in their own language! Let your 
advertising be like flint to tinder, striking some 
deep, human, emotional chord to which great 
masses of people instinctively respond. 


Mass appeal demands no sacrifice of dignity. 
Whether you are selling chewing gum or grand 
pianos, spark plugs or silverware, your message 
can be keyed to the interests and emotions of the 
greatest possible number of people—keyed to 
provoke the greatest possible res ponse—without 
in the least violating good taste. 


If there is one thing this agency prides itself 
on, it is its understanding of people—and how to 
sell them. The ability to make millions stop, 
read, and dig into their pockets to trade hard- 
earned dollars for merchandise has been proved 
over and over again by the experiences of clients. 

Actual case histories of Ruthrauff & Ryan 
clients would make interesting reading for many 
advertisers who are wondering what’s wrong 
with sales. We should be glad to go over some of 


. these cases with any executive who writes for 


an interview. 


RUTHRAUFF & RYAN, inc. 
Advertising 


ST.LOUIS + DETROIT + LOS ANGELES + SAN FRANCISCO. » LAKELAND, FLA. + SEATTLE 


CHICAGO 


vented for Texaco, but promised the|on the package will be featured. 
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‘17% ey Melo) | 


cmuaba LINES OF PAID ADVERTISING 
nee IN APRIL.1936 


Mean | /9387 


1935 ft THANMAPRILI35 


21.2%GAIN 
THE EXPRESS & 


24.4% 
GAIN THE GAIN THE. 
FIRST 3 MONTHS 


OF 1936 
OVER 1935 


FIRST 3 MONTHS /\ FIRST 3 MONTHS 


OF '1936 


4,318,975 LINES oF pAlb 
ADVERTISING IN 4MOS. OF 1936 


LINES MORE THAN FOR 
FIRST FOUR MONTHS OF 1935 


This is a consistent gain from month to month for San Antonio 
Express and San Antonio Evening News. 

In 1935 these two newspapers carried 114 million lines of paid 
advertising more than in 1934. 

Sales Management credits San Antonians with a per capita 
spendable money income of $691 as of January |, 1936. This is 
a marked upturn over any year since 1930. This (Bexar) county 
shows a ner capita income of $629, as against $422 for the State 
of Texas, $359 for the West, South, Central States as a whole, and 
$513 for the United States. In 1935 Bexar County purchased 
39% more new passenger cars than in 1934. This county likewise 
was higher than the State in number of telephones and income tax 
returns per 1000 people. 

The Express and The Evening News during April carried 22,634 
lines of color advertising; and for the first four months of 1936 
they carried 51,390 lines. 


Sau Antonio Express 
SAN ANTONIO EVENING NEWS 


Jexas’ Foremost Newspapers 


» 


EVENING NEWS" SUNDAY EXPRESS’ EVENING NEWS 
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Even More to 
the Point... 


Cause and effect: The newspaper whose 
yard and Garden contest has drawn 
better than 25,000 contestants in the 
last five years is also the paper which 
has drawn more garden advertising 
than any other newspaper in the coun- 
iry. In this case the word ‘more’ 
means more than it says. The Herald 
qribune also carries more garden adver- 
ting lines than any general garden 
magazine. (Authority: Publishers’ 
Information Bureau.) 


h» ph Pp 


Point of interest: A very large percentage 
of Herald Tribune Garden Competition 


mirants is male. 
h Kh ig 


Young males are another Herald 
Tribune specialty —as at least one 
advertiser recently found out — to the 
tune of a thumping increase in his 
business. Rogers Peet Company, great 
name in New York men’s wear history, 
began doing things with its boys’ wear 
this spring. Planning, and smart model 
stressing, and window emphasis... 
and most of its extensive boys’ wear 
advertising confined to the Herald 
Tribune. At end of March R. P. boys’ 
departments found themselves 250 per 
cent ahead . . . and have stayed close 
to that mark all spring. 


A BR PB 


Interesting point about Herald Tribune 
and New York suburbs: When marketers 
match its circulation against suburban 
buying power they find that in some 400 
towns, where the Herald Tribune is tops, 
the townsfolk bought 749 new cars per 
10,000 families in the first six months 
of last year (the national average was 
less than 500). In ninety-nine towns, 
where the Herald Tribune is second-in- 
line mornings, the new car purchases 
from January to July last year were 
484 per 10,000. Moral!... 


an ae. 


More cause and effect: First and best 
known institution of its kind (in 
existence for the last twenty years) is 
the Herald Tribune's Home Institute 
where foods of every kind and type 
are put through their paces, served, 
blended, processed in every household 
manner; where 90-cent menus, offered 
daily to New York families-of-four, 
have become a national institution; 
where kitchen equipment is installed 
and tried on the premises. 


h pp. 


Effect: Since the first of this year New 
York papers have jumped their grocery 
sore advertising some 63,000 lines, of 
which the Herald Tribune's gain accounts 
for 76 per cent. , 


a ae 


Back to gardens, where we started, 
and children — because children mean 
homes and families to sell: A year and 
a half ago, after surveying New York’s 
fifty-mile area to determine its chances, 
the Herald Tribune sponsored the 
Junior Garden Club movement in New 
York. Within a few months the move- 
Ment rolled up thousands of members, 
and today totals more than 6,500 boys 
and girls banded in some 330 clubs. 


Bik ad 


Some good Herald Tribune markets to 
shoot at — gardens, homes, children, 
foods, furniture, suburbanites. 


These are Six New York 


GARDENERS 


These six are New Yorkers dwelling 4 


in different garden 


worlds. One has an old-fashioned garden. one a weakness for 


shrubs. One grows his own vegetables. Another nurses 


furnishings. More than 330,000 
thout gardens), more than 480,000 


and sport and drama and food and the 


the Herald Tribune word on gardens 


because that paper writes it as they prefer it—clear, terse, live. 


It fits their living...these people with the mind and the money to buv. 


The first gardener is a Long Island house- 
wife, with a garden of old-fashioned 
flowers. The second is an investment 
broker. The third is the gardener who 
specializes in house plants. The fourth, 
when he isn’t busy at his personnel work, 
tends his cagueanie arden. The fifth, 
also a housewife, likes flowers and 
shrubs. The sixth is office manager of a 
bond house, and a crank on lawns. 


Herald 


A MASSED MARKET WITH THE MIND AND MONEY TO BUY 


upper side of the world in general. Chiefly 


hs ye Boa} a a Ne hile eal » Ree, 2 Sant eae : ane = pe “ae e re aa Saif e - WEEE Ep eke ee : oo Pa G6 : me ; ae se ea Se : - pad ¢ pale elvis eka ae ts hee abso Feel 
1936 oa i 
i , | b See 
soline a | 
art of a eg 1 
ed on i Se | 
unt 7 ae 
inte ee . afi oe 
a 5 Poe 
_ | ye, ; a 
house plants. One gardens on pennies...another spares nothing -?gam ne Be 
’ \ eames So an 
to get the lawn he wants. All kinds and ages of gardener — | 39 Be 
- & h . — : fj ¥ a 
wa with tastes as different as their incomes. But with two great Ae es 
Py 5 ! sae Re 
a on oa ° . . YA) B® ee 
Nee common interests: their gardens, and their newspaper (Aaa cs 
— SRD which is the Herald Tribune. & Their scheme of life is a home made [i 
i ae * UG ; . e e i 
m mY gracious by a garden—a _ 9 a point as typical of them as their [am 
eee eo eg eo 
et \ clothes, their foods, their Bite 
i a . 2 . ye 2 ‘ | ee 
i | / HAAN S d h rs be j ; 
“sf A . 
a = | 
es 
ae’ j 
ee 3X | 
Z 7 g 
sted NEW «gm: YORK a 
aA = pa he i ‘ 
Mee enti ea “ =: ae ? Ne aa e cs ps ge pene phos kee oe hee ig oo mle Sete eo hee eo a et a aett pea ep kat saab Be: Rg ats cl & Batten i 1 Ue wags Been eT eee ais Ee é yh ae om 


ieee mee 


12 


ADVERTISING AGE 


May 25, 1936 


Advertising Age 


THE NATIONAL NEWSPAPER OF ADVERTISING 


Trade Mark Registered U. S. Patent Office 
ISSUED EVERY MONDAY BY ADVERTISING PUBLICATIONS, INC. 


Publication Office, 100 E. Ohio St., Chicago... .... 2.6... cece cece eee Tel. Del. 1337 


New York Office, 330 W. 42nd St........ 


G. D. CRAIN, Jr., President and Publisher 


KENNETH C. CRAIN, Vice-President 


E. KEBBY, Secretary 


MURRAY E. CRAIN, Managing Editor 
HAROLD MONAHAN, Eastern Editor. HARRY E. SHUBART, J. M. RUSSAKOFF, 


DONALD B. HARTER, RALPH O. McGRAW and KEITH PAXTON, Associate Editors 
. Correspondents in All Principal Cities 


Advertising Department 
NEW YORK: Kenneth C. Crain, Eastern Manager; John D. Gallagher, M. D. Hicks, 
Philip W. Murphy. CHICAGO: O. L. Bruns, Vice-President and Western Advertising 
Manager; John E. Walsh. SAN FRANCISCO: Simpson-Reilly, Russ Bldg., Walter 
S. Reilly, Manager. LOS ANGELES: Simpson-Reilly, 536 S. Hill St., Gordon Simpson, 
Manager. ATLANTA: B. Frank Cook, Walton Building 


S. R. BERNSTEIN, Director of Research and Promotion 


MEMBER 


Audit Bureau of Circulations, Associated 


Business Papers, Inc., National Publishers 


Association, Advertising Federation of America 


Vol. 7, No. 21 


May 25, 1936 


5 Cents a Copy, $1 a Year 


Progress in Self-Regulation » 


Edward H. Gardner, executive 
secretary of the advisory committee 
on advertising of the Proprietary 
Association, has extended to all ad- 
vertising media an invitation to co- 
operate in the work of eliminating 
objectionable advertising copy in 
the drug and proprietary field. In 
his annual report, submitted to the 
association at its recent annual 
meeting in New York, as reported in 
the May 18 issue of ADVERTISING AGE, 
Mr. Gardner pointed out that his 
committee has reviewed $60,000,000 
worth of advertising, which has 
been submitted voluntarily by adver- 
tisers and agencies for criticism. 

Developments of this character 
mark the substantial progress made 
in the field of self-regulation of ad- 
vertising. Advertisers have demon- 
strated, by the work of the Pro- 
prietary Association, by the large 
number of manufacturers of foods 
and drugs who have submitted their 
products and advertising claims to 
the committee of the American 
Medical Association, and by public 
declaration of such leaders as Clar- 
ence Francis, president of General 
Foods Corporation, that they be- 


lieve in self-regulation, and are 
eager for the media of advertising 
to assume control of the situation. 

ADVERTISING AGE believes that the 
time has come for all groups of 
media owners to act in behalf of the 
public, of advertisers and them- 
selves in setting up machinery for 
passing on questionable copy. It is 
not so much a problem of eliminat- 
ing advertising as making it accept- 
able. The experience both of the 
advisory committee of the Proprie- 
tary Association and of the A. M. A. 
shows that advertisers and adver- 
tising agencies are not unreason- 
able, and that they welcome con- 
structive criticism. 

Individual effort of strong media, 
which have effectively screened out, 
as far as their own advertising is 
concerned, the copy which has been 
found objectionable on any score, 
should now be followed by co-opera- 
tive action by groups representing 
all fields. It can be done, and it 
will be done, as publishers and 
other media groups realize more 
dearly their primary responsibili- 
ties to the public, to advertising, and 
to themselves. 


Educating 


The remarkable success of the 
national student’s essay contests 
conducted by ADVERTISING AGE, 
which closed May 15, and in which 
1,339 students in high schools and col- 
leges submitted essays on advertis- 
ing subjects, showed that there is a 
great deal of popular interest among 
the young people of the country in 
the economic functions and con- 
sumer services of advertising. 

Teachers of advertising and other 
business courses co-operated enthu- 
siastically in presenting the con- 
tests to their students, and in not a 
few cases the essays were included 
‘as a part of the regular class work. 
The subjects, “How Advertising 
Helps the Consumer,” and “The 
Economic Value of Advertising,” 
were well within the capacities of 
the students, while at the same time 
offering opportunity for individual 
initiative in the development of new 
and interesting facts on the part 
which is played by advertising in 
the distribution of goods and in 
satisfying the needs of consumers. 


the Public 


The favorable reaction which has 
followed educational activities of the 
Advertising Federation of America, 
as well as the series of programs 
on “Understanding Advertising,” 
sponsored by WOR and other mem- 
bers of the Mutual Broadcasting 
System, shows that the public at- 
titude toward advertising is far 
from unfriendly. 

In spite of all the attacks which 
have been made against advertising 
in all its forms, many of them from 
Official governmental sources, the 
public still believes in advertising, 
likes it and uses it. The policy of 
advertising interests should be to 
conserve that confidence and belief, 
at all hazards, and constantly to 
present to the public the facts about 
advertising and how it operates to 
reduce the costs of distribution and 
to increase the consumption of 
goods. 

Such a program will confirm the 
public in its present favorable atti- 
tude toward advertising activities, 


THE PRODUCT MUST BE RIGHT 


tone 
Paice 


—Maclean’s 


Intimate glimpses of industry: Final test for the rolling pin plant. 


Good Salesmanship 


Is Inconspicuous 

To the Editor: The editorial, 
“Hard-Boiled Advertising Copy,” 
deals with a question I have been 
considering seriously for some time. 

It is true that standards of public 
taste have changed materially dur- 
ing the last ten years. The public 
stands for, and seems to welcome, 
things today that would not have 
been tolerated in the early twenties. 

Editors of mass circulation news- 
papers claim that they merely are 
reflecting public taste in the sexy, 
sensational make-up of their news 
pages, and in some instances the cir- 
culation figures seem to indicate that 
this may be true. 

But does that mean that we must 
follow the same trend in our adver- 
tising in order to get results from 
the modern hard-boiled buyer? 

It depends, I think, upon the un- 
derstanding we have of the function 
of advertising. 

If the whole job of advertising is 
to get itself seen and talked about, 
then nude pictures, bizarre effects 
and night club headlines will do the 
trick. 

Frankly, I am not much interested 
in advertising that merely gets it- 
self seen and talked about. I am 
tremendously interested, however, 
in advertising that gets a worthy 
product talked about. It is the prod- 
uct that must be made to command 
attention—not the advertising. 

A successful salesman does not 
come barging into your office in a 
pea-green suit and yellow necktie. 
He doesn’t do a muscle dance in 
front of your desk, or hope to im- 
press upon you the superb quality 
of the product he is offering, by start- 
ing off with some Ed Wynn jokes 
or supper-club chatter. 

The successful salesman himself 
is more or less inconspicuous. But 
how he does make that product of 
his stick out! 

We may like clowning for our 
entertainment. We even may get a 
certain kick out of bathing beauties 
and off-color conversation, But when 
it comes to the purchase of a motor 
car or a refrigerator, or even toilet 
soap, we demand a certain amount 
of dignity and sincerity and intelli- 
gence on the part of the salesman 
in whom we place our confidence. 
Much modern advertising seems to 
miss that fundamental point. It at- 
tracts attention all right. It makes 
us gasp at its frankness, or laugh 
at its impossible claims. But I can’t 
believe that it sells much goods. 
And if advertising is to earn its 
keep, it has got to do a selling job. 

The advertising of ten or fifteen 
years ago depended largely upon 
artistic effects for its attention 
value. It was more serious in tone; 
more restrained, and I think more 
believable. 

Perhaps I am old-fashioned. May- 


Voice of the Advertiser 


be people actually have gone hay- 
wire in their thinking. Maybe they 
are influenced in their buying by 
freak layouts, slightly shocking 
headlines and _ ridiculous claims. 
Maybe—but I doubt it. 

I don’t believe even that the anal- 
ogy of the sensational newspaper is 
sound. Sensationalism may build 
circulation, but it does not of itself 
make a newspaper a better adver- 
tising medium. Advertising value in 
a newspaper is built on public confi- 
dence. And public confidence is not 
fostered by sensationalism in a 
newspaper, or in advertising. 

My own thought is that in adver- 
tising, particularly of major prod- 
ucts, we should strive for a certain 
amount of dignity and restraint. Our 
copy need not be heavy or uninter- 
esting but it should be sincere and 
it must be believable. 

We must remember always that 
we are not in the show business. 
Our job is not merely to entertain, 
or thrill, or shock. It is to inspire 
cotifidence; to build reputation; to 
sell goods—today, tomorrow, and 
over a period of years. 

If we do not accomplish these re- 
sults our advertising is not good ad- 
vertising, no matter how much at- 
tention it attracts or how widely it 
is discussed. 

The all-important thing is to get 
people interested—not in the adver- 
tising, but in the product. 


Henry T. Ewatp, 


President, Campbell-Ewald Company, 
Detroit. 


v F § 


Men Are Such Fools 


To the Editor: I was consider- 
ably rankled by that Faith Baldwin 
story reported in ADVERTISING AGE. 

Such stories—and this is not the 
first that has aroused my righteous 
indignation—make delightful read- 
ing for those who are only too anx- 
ious to discredit advertising as a 
profession. These fabrications—for 
truly they are more than mere fiction 
—purporting to give the “innards” of 
the advertising business, are avidly 
devoured by young men and women 
just entering on their own careers and 
anxious to acquire a mental back- 
ground to supplement their present 
limited experience with business— 
and life—in general. What more 
natural—after a course of Brodie and 
“Wet Smack” stories—that they feel 
a certain familiarity with the way 
the advertising business is con- 
ducted; just as I myself have been 
feeling pretty smug and sure of my 
ground after reading a number of 
James Hilton stories on English 
school life. 

Only there was nothing destructive 
in those wonderful Hilton stories. 
But I will venture to believe that 
more men today are looking dourly 
and suspiciously at the women copy- 
writers associated with them and 


= 
wondering just when the little devils 
are going to stop purring ang do 
something treacherous. Women 
generally credited with having 
good in the business of advertising— 
whether as copy-writers, research 
idea developers, designers or manao. 
ers—but for one woman who 
made her way by sex and sycop 
many other hundreds have got jp_ 
and on—by determined effort and dem. 
onstration of ability. In my own ey. 
perience I have never seen the feline 
type get very far—or at least for Very 
long. Moreover, that self-centereg 
type is by its own nature so selfjm. 
ited that it cannot possibly give the 
advertising business what it insists 
on having—the general feminine 
viewpoint—the mass reaction of the 
woman-buyer. 

As for that other implication jp 
“Men Are Such Fools”—namely, that 
women lack resources within them. 
selves and succeed in furnishing 
their minds only by a sort of menta) 
shoplifting or preying on the ideas 
of others, within my own observation 
the contrary is more apt to be true— 
not stealing, but working together, as 
they should to do their best work, 
women often have more ability to 
create, but lack that other faculty— 
the practical ability to put a goog 
idea to work. No, the men aren't 
fools—and neither are the women al] 
deceitful hussies. 

(Take part of that back—for obyj- 
ously the men are fools when they 
show that they actually prefer de. 
ceitful hussies! ) 

Satevepost has done too much for 
advertising leadership to be used as 
the tool for this destructive force, In 
more ways than most persons realize, 
modern business has been shaped by 
this publication—for the idea of the 
consumer as something that could be 
molded and educated was certainly 
originated by none other than Edwin 
Bok; and the modern conception of 
business integrity, integration and 
individual determination was first 
put into words by George Horace 
Lorimer in that far-seeing book at 


‘tthe turn of the century—‘Letters of 


a Self-Made Merchant to His Son.” 
Even the very form of the modern 
business letter—flush margin saluta- 
tion, no end-punctuation, single spac- 
ing and space between paras—all 
that originated within the Curtis or- 
ganization. An organization? More 
truly, an institution for business bet- 
terment, for at least a quarter of this 
present century, (Even research and 
market surveys—come to think of it 
—had their first pattern of develop- 
ment in the Curtis organization! ) 
Memory of such services as these 
makes me forgive—but it will be 
maybe another thirty years before | 
get over such an attempt as this re 
cent effort to hold the advertising 
profession up to contempt and ridi- 
cule, just to make a feature serial— 
at the expense of the Woman Copy 
Writer. 
CAROLINE W. CARTER, 
Plans Dept., Packaging Products 


Corporation, New York. 
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Sent 

To the Editor: I read with interest 
the story, “Associations Relate How 
Co-operative Advertising Rang Cash 
Register.” It happens that I am 
chairman of the publicity committee 
of the National Battery Manufactur 
ers Association. 

The exhibits used at the conver 
tion of the Bakery Sales Association 
in Chicago might be the means of 
creating enthusiasm for co-operative 
effort within our industry. 

I should appreciate information 4 
to how this may be secured. 

D. B. Banta, 
Sales Promotion Mgr., Thomas 4 
Edison, Inc., Kearney, N. J. 
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Automobile Copy : 
Is Taken for Ride 


To the Editor: Did you see thst 
recent automobile advertisemett 
showing a picture of a fellow, 4 gir 
and a car, and headlined, “Gorgeow 
to Live With—Mighty Hard to Kill 
I just know women will love it 
It’s such a gentle sales appeal. 
RatpH BENNETT, 
616 West 115th St., New ¥ 
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CLASSIFIED 


DEPARTMENT 
STARTED 1931 


Study the growth of 
Advertisers who know 


x 


i935 


1932 1933 


THE ONLY NATIONAL FARM MAGAZINE 
TO INCREASE ITS CLASSIFIED LINEAGE EVERY YEAR 


HE fellow who really knows whether 

advertising pays is the classified ad- 
vertiser. With him every piece of copy 
must pay its own way. No part of his in- 
vestment is chargeable against “good 
will,” “dealer influence” or “consumer 
prestige.” Direct replies . . . actual sales 
-». are the only things that count. They 
are the acid test of a publication’s worth. 


FARM JOURNAL 


Philedelahia * 


Classified advertising has definitely 
proved Farm Journal’s ability to pay 
the advertiser. 


Our classified department was started in 
1931 when business in general and ad- 
vertising in particular were tobogganing 
into one of the worst depressions in 
history. Yet, each successive year has 
brought an increase in Farm Journal’s 


1934 


i. 


ie 


FIRST SIX 
ISSUES OF 
1936 
CARRIED 
WITHIN 12% 
OF THE 
LINEAGE 
FOR THE . 
WHOLE OF 
1935 


classified advertising. Now, the first six 
issues of 1936 carry within 12% of the 
lineage for the whole year of 1935 
(our biggest year). | 


Classified advertising has neither illus- 
tration nor display type with which to 
bring itself to the readers’ atten- 
tion, yet it is read ... because Farm 
Journal is read, carefully and completely. 


BELIEVED IN FOR 59 YEARS 
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ADVERTISING AGE 


TROUBLE AHEAD 
[FOR PUBLISHERS 
IN PATMAN BILL 


Washington, D. C., May 20.— 
George C. Lucas, executive secre 
tary of the National Publishers’ As- 
sociation, here today to check the 
progress of the Patman bill, believes 
that the measure as drawn will af- 
fect publishers to an extent which 
has not been generally realized. 

“The bill is aimed at price dis- 
crimination of all kinds,” he pointed 
out, “and is a blunderbuss measure 
which will affect many business 
practices which it is not intended 
to legislate upon. 

“For example, since price is de- 
fined as the net amount received by 
the vendor, after all transportation 
costs have been deducted, a publish- 
er would have to charge subscrip- 


farm papers and business papers, 
also pointed out that apparently any 
variation in advertising rates, such 
as the local-national rate differential 
in the newspaper field, would be a 
violation of the Patman bill if en- 
acted into law in its present form. 
“As I see it,” he continued, “ad- 
vertisers would be compelled to 
change their pricing methods com- 
pletely, if this measure is enacted. 
Under the definition of price in the 
Patman bill, they could not equalize 
prices to the consumer all over the 
country, but would have to vary 
them in proportion to transportation 
costs. The consumer, in most 
cases, would have to pay more.” 
The Patman bill is being consid- 
ered jointly with the Robinson bill, 
S. 3154, which has already passed 
the Senate. It is reported that the 
rules committee of the House is op- 
posed to reporting the Patman bill 
for vote by the House, but its spon- 
sors are so numerous that a vote 
may be forced. The Robinson bill 
does not include the price definition 
referred to, and it is believed that if 
the two measures are considered in 
conference, the chief effort of critics 


Measurement 


of Confidence 
Missing Link? 


London, Ont., May 18.—Asserting 
that the reader’s faith in the editor- 
jal integrity of a publication is a 
vital, but at present, unmeasured 
factor in the appraisal of the value 
of any periodical, Thomas E. Mc- 
Laughlin, advertising manager, The 
Saturday Evening Post, addressed the 
Advertising Affiliation at its conven- 
tion here Friday and Saturday. 

Other media representatives occu- 
pied spots on the program, the basic 
story of their respective fields being 
related by W. J. Coyle, business man- 
ager, Kingston Whig Standard, for 
newspapers; Maxwell Droke, of In- 
dianapolis, direct mail; E. M. Zuber, 
vice-president, Campbell-Ewald Com- 
pany, Detroit, outdoor; John J. 
Karol, director of market research, 
Columbia Broadcasting System, ra- 
dio. 

Mr. McLaughlin said that confi- 


ON HER WAY 


Kay Winn, of Batten, Barton, Durstine 
& Osborn, New York, pedals in to the 
regular weekly flag-raising of the 
Royal Bengal Bicycle Club. 


= \\ 


tion prices varying with the zone| of the Patman bill will be to elimi-|@ence or its lack in editorial pages — 
rates for postage, in order to avoid|nate that provision. However, op-|@Xtends to the advertising columns, “ = oo bs a large paper. Pe Invents Subway 
the discrimination prohibited in the position to the measure has become and that the mere fact that a person oe 8 eee See, ee 
proposed law. much more general than was the |SPends a stated sum for a magazine |instance, would be worth consider- ‘6 Film’ for U 
“Similarly, variations in contracts| case earlier in the session. or newspaper does not mean that he |@bly more than the same space in a se 
with subscription agencies would be apenas or she has any confidence in its state- |24-page edition, according to his rea- of A d ° 
in conflict with the bill, even though Mclntyre Chosen ments, or those of its advertisers. soning. . vertiser s 
its sponsors say that this effect is) ( » weIntyre and Associates, De-| A edually revolutionary idea was Mr. Droke advocated simplicity in 
not intended.” troit, have been appointed by. Ek. expressed by Mr. Coyle, the newspa-|sales letters as in all other adver- 
Mr. Lucas, whose organization is|hardt @ Becker Brewing Co., Detroit.|Per man, who suggested that any |tising, asserting that this is one at-| London, May 18.—A London ip. 
made up of publishers of magazines, | Newspapers will be used. unit of advertising is worth more in| tribute which never goes out of style.| Ventor has developed a new adver. 
tising medium, whereby passengers 
on subway trains will view a con. “Tl 
tinuous advertising “film” made up § dé 
of a succession of cartoon type § “ml 
drawings mounted on subway walls, § *itut 
The principle is that of moving § sit 
the audience instead of the film. The § ¥¢ ™ 
inventor, Walter Marsden, assistant § “tim! 
secretary of the Institution of Pro. that 
duction Engineers, has secured a enact 
patent, and will seek installation Fiy 
rights from London Transport. Van | 
The drawings will be spaced at § 
regular intervals in the tunnels, ac. Justi 
cording to the Marsden plan, and § 
will be smaller than the train win. price 
: dow. Illumination will be provided bes 
aS from the train interior, or from spe- 
os Here are excerpis from letters cial lights in the tunnel. ~ 
ey received from plant operators The effect of the appearance of J “rt 
e : the drawings, as the train passes at 
made up into composite letter the customary speed of 24 miles an = 
form. The frequent repetition hour, will be that of a cartoon film, J). , 
y ; lasting about one minute between pa 
C of statements such as these in stations. = 
5 CG l “ ” 01 
R. , etters from plant operators it is planned to rent “spaces” > 
eo rhee agency 1vrts BLAS: » f P P tween stations to advertisers, fora § 4 
bes . av ertisiné Indiene throughout the country made week, a month, or longer. Mr. Mars bg 
Et 36 Hau the composition of this letter den contemplates formation of 4 pos 
at Ter : J company to handle the development. § 
ta na the -" easy. Read it. It provides a true scenes Pn 
ca very va concensus of plant operator Keefe Joins Fox tion 
aS erio | Senee °* © m James Keefe has resigned as ad § and ; 
Ri 4ing P eleageine —— regarding Vac Cup vertising and publicity director of act 1 
bs, Bac’ — the poster paper with Saxe Amusement Management, Inc. BP tabli 
4 Milwaukee, to assume a similar posi- net 
—_ the new, exclusive service tion with Fox cireuit in Milwankee. 9 ing 
. He succeeds Charles Loewenberg, 
th t more principle. who will supervise state and upper be 
Tt nere Michigan advertising and publicity. ye 
e . 
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WAINTENANCE 
F PRICES IS 
AGAIN OUTLAWED 


Courts Deliver Two Body Blows 
to Advertisers 


Washington, D. C., May 19.—The 
gupreme Court’s invalidation of the 
Guffey act to control the bituminous 
coal industry left untouched the 

tion as to whether the act’s 
price fixing features are constitu- 


= court ruled that the labor pro- 
visions are unconstitutional, and 
therefore that the entire act col- 
japses. Congress provided that, 
though one part were held illegal, 
other parts should not be affected. 

“The conclusion is unavoidable,” 
the majority opinion read, “that the 
price fixing provisions of the code 
are so related to and dependent upon 
the labor provisions as to make it 
probable that the former being held 
pad, the latter would not have been 
passed. The fall of the former, 
therefore, carries down with it the 


Warning of Court 


“The price fixing provisions of the 
code are thus disposed of without 
coming to the question of their con- 
stitutionality: but neither this dis- 
position of the matter, nor anything 
we have said is to be taken as indi- 
cating that the court is of opinion 
that these provisions, if separately 
enacted, could be sustained.” 

Five justices—Sutherland, Butler, 
Yan Devanter, McReynolds and Rob- 
erts—joined in the majority opinion. 
Justices Cardozo, Brandeis, and 
Stone dissented, pronouncing the 
price fixing provisions constitu- 
tional, but reserving judgment on 
labor regulations. Chief Justice 
Hughes, in a separate opinion, de- 
clared the marketing provisions con- 
stitutional but labor regulations in- 
valid. 

The Guffey Act established in the 
Department of the Interior a na- 
tional bituminous coal commission, 
to formulate a bituminous coal code. 
Under the code, 23 coal districts 
were organized. Minimum prices for 
coal were compiled by the board of 
each district. They were not placed 
in effect, however. 

“In order to sustain the stabiliza- 
tion of wages, working conditions 
ald maximum hours of labor,” the 
act read, “said prices shall be es- 
tablished so as to yield a return per 
net ton for each district in a min- 
imum price area . . . equal as 
nearly as may be to the weighted 
average of the total costs, per ton, 
of the tonnage of such minimum 
Price area.” 


Tax Is Remitted 


The Guffey act also provided for 
a excise tax of 15 per cent on the 
tale price of coal at the mine. If 
the producer filed with the national 
Mmission his acceptance of the 
code, 90 per cent of the tax was de- 
dueted, 

The court ruled that the relation 
ot employer and employe is a local 
télation, not subject to control un- 
der the commerce clause of the con- 
stitution. The excise tax, it de- 
tlared, was not imposed to raise rev- 
enue, but to compel “what is called 
al agreement—which, of course, it 

hot, for it lacks the essential ele- 
ment of consent.” 

The minority report cited the now 

ous New York milk act, which 
Movided that advertised brands 

ll be sold in stores at one cent 
More than less well known brands, 
‘nd which was upheld by the Su- 
Meme Court of the United States. 

“We found it a sufficient reason 

Uphold the challenged system,” 
Justice Cardozo for the minor- 

» “that the conditions or practices 
a1 industry make unrestricted 
‘ompetition an inadequate safeguard 
the consumers’ interests, produce 
te harmful to the — public, 
ultimately to cut off the 


supply of a commodity needed by 
the public, or portend destruction of 
the industry itself.” 


PRICE FIXING LAW 
INVALID IN JERSEY 


Trenton, N. J., May 20.—Following 
the path defined in New York last 
January, an opinion filed here today 
held the New Jersey Fair Trade Act 
of 1935 unconstitutional. 

“The statute attempts,” said Vice- 
Chancellor Dtein, “to fix the prices 
of articles ‘not affected with a pub- 
lic interest,’ in the absence of a con- 
tract between the purchaser and the 
seller and is violative of both State 
and Federal Constitutions.” 

The decision brought to an unsuc- 
cessful conclusion a suit sponsored 
by four manufacturers who sought 


to restrain Weissbard Brothers, op- 
erating cut-rate stores in Newark, 
from selling their products below 
suggested minimum prices. The 
plaintiffs were Johnson & Johnson, 
Bristol-Myers Company, Colgate- 
Palmolive-Peet Company and Lam- 
bert Pharmacal Company. An ap- 
peal may be taken. 


Montgomery Joins 
Batter Manufacturer 


Tom J. Montgomery has joined 
B. S. Pearsall Butter Co., Elgin, II1., 
as sales manager. He was formerly 
merchandising manager of Irwin- 
Harrisons-Whitney, Inc., Chicago tea 
importers. 

The Pearsall Company has 
launched Golden-aise, new salad 
~ gga packed in “safedge”’ tum- 
bler. 


Son of Roto Head 
Shot by Classmate 


Robert Paul Henneberry, 19 years 
old, who was shot to death May 19 
by a classmate at Williams college, 
Williamstown, Mass., was the son of 
George F. Henneberry, president of 
the Henneberry Rotogravure Co., 
Chicago. 

Young Henneberry’s brother was 
killed in an accident several years 
ago. 


Canada Abolishes 
Duty on ABC Reports 


Publisher’s statements and audit 
reports issued by the Audit Bureau 
of Circulations and imported by pub- 
lisher members in Canada will be 
admitted to the Dominion free of 
duty, the Canadian commissioner of 
customs has ruled 


Weekly Distributed 
Through Druggists 


Hi-Lites, new weekly entertain- 
ment guide, is being distributed 
gratis through Terre Haute, Ind., 
drug stores. 

The paper is published at 825 
North 7th St., Terre Haute. 


New Popper Agency 
E. Popper & Co., Inc., cigar manu- 
facturers, New York, have named 
Street & Finney for a campaign on 
Tudor Arms cigars in upstate New 
York. J. T. Kelly is account execu- 
tive. 


Green to Agency 


Forrest E. Green has been ap- 
pointed art director of Williams and 
Bramen, Chicago. 


Way 1s \he \_aterary Digest 


so necessary in the review weekly market?” 
Lots of advertisers and agency men have asked that question 
HERE IS OUR ANSWER: 


FIRST—The Literary Digest has the /argest current circulation of any of the three 
weekly magazines whose editorial content is based on a review of news events. 


Together these three magazines reach 1,360,000 of the keenest, most influential and 
well-to-do families in the country. The advertiser by buying all three can reach 7 out 
of 10 of all the cultural magazine reading families—a majority of the income tax pay- 
ing families—and the best charge account customers of America’s finest retail stores. 


(And the cost is o#/y $4575 for a full page in all three magazines — /ess than $60,000 
Jor a page in each every four weeks for a full year.) 


SECOND~—The Literary Digest reaches a separate and distinct audience. There is 
practically no duplication between the review weeklies because the editorial plan 
of each weekly is vitally different. To its forty-five year old basic formula— Both 
sides of the question — Opinion, and quoting the source of the opinion — The 
Digest adds (as the others do) news by cable, by telephone, by personal interview. 
Thus The Digest offers a service unique and indispensable. 


THIRD—The advertiser or agency who realizes the opportunity offered by the 
review weekly market will naturally think of the publication reaching (on a guar- 
anteed basis) 45% of that market —too large a slice for any smart space buyer to 
overlook. That publication is The Literary Digest. 


FOURTH —The advertiser who scans rates and cost per thousand with an eagle eye 
will not miss the fact that The Literary Digest offers by far the best buy — more 


copies delivered at less cost — 600,000 


families for only $1800. 


@A bit on the Dry side, The Literary 
Digest does not accept liquor advertise- 
ments. There are many people of many 
minds in this great country and there is 
a large group of temperate, conservative 
families who want The Literary Digest 
and endorse its publishing policies. 
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ADVERTISING AGE 


May 25, 1936 


Support S. B., 
Urges Retail 


Grocers’ Paper 


Chicago, May 21.—Calling on its 
members to show their appreciation 
to Standard Brands, Inc., for its 
abolition of chain store advertising 
allowances, National Grocers Bulle- 
tin, published by National Associa- 


tion of Retail Grocers, paid tribute | 


to the company for its bold step. 

“Whatever the reason for this new 
policy by Standard Brands,” com- 
mented the publication, “it took a 
lot of courage for it to eliminate at 
one time all advertising and sales 
allowances to all customers—both 
chains and individual purchasers. 

“Individual retail grocers have 
asked for fair treatment. Here it is.” 

The trade paper accused Great At- 
lantic & Pacific Tea Company of be- 
ing, in the vernacular, “unable to 
take it,” basing its comment on this 
order sent by A. & P. to all store 
managers: 

“Destroy all advertising material 
at once, on Royal Gelatin dessert, 
Royal baking powder, Chase & San- 
born coffee, Fleischmann’s yeast, 
Tender Leaf tea and C. W. coffee. 

“You are not to support any com- 
modities of Standard Brands, and 


| pegardicss of friendly relations with 
|the driver in the past, simply tell 
him that due to our headquarters’ 
national policy you are not to sup- 
port him in the future. 
“Note-—This also pertains to your 
permanent ice-box sign on yeast.” 


‘Ballantine Orders 


| Broadway Spectacular 
| P. Ballantine & Sons, Newark, 
|makers of beer and ale, are erecting 
|a new Broadway “spectacular” to be 
finished about June 1. The sign, 
|located at 48th street, will feature 
an animated circus clown pitching 
quoits and forming the interlocking 
three-circle Ballantine trade-mark. 

The estimated cost of the sign is 
$68,000. It will be about 2,800 square 
feet in size, and its daily running 
cost will be close to $300. Besides 
the clown, the “spectacular” will 
show a mammoth beer bottle, a 
cooper beer can, a goblet, and beer 
flowing from a keg spout. 


Kentucky Would Ban 


Drug Store Liquor 


A liquor control bill drafted by The 
Kentucky Repeal and Regulation 
League as a guide in new legislation, 
would ban drug stores from handling 
package liquors. 

The bill would outlaw the saloon, 
sales by the drink in package stores, 
and sales of package goods at hotel 
and restaurant bars. 


Magazine Is 


Issued Again 
by Studebaker 


South Bend, May 21.—With a 
dealer-sponsored initial circulation 
of nearly 250,000, The Studebaker 
Corporation has _ revived its bi- 
monthly consumer publication, “The 
Studebaker Wheel.” 

Resumption of publication of the 
Wheel was proposed to Studebaker 
dealers and brought an enthusiastic 
response. Dealers supplied the lists 
of car owners and prospects and 
paid six cents a copy for the first 
magazines sent to their lists. 

The first issue carries articles on 
vacation travel, women’s styles and 
a contest department offering cash 
prizes for the best recommendation 
on how they get the use of the fam- 
ily car from Dad. 


Reached One Million 


Launched in 1924, the publication 
was discontinued during 1933. At 
that time the circulation was around 
a million copies. 

David R. Osborne, sales training 
director of the corporation, is editor 
of the revived publication and Fred 
Born, in charge of the mechanical 
end. Members of the staff of Roche, 


STAT 


SEATTLE, 


equipment and personnel, with increased power 
on a valuable, uncrowded frequency, now offers 
national advertisers the most powerful medium 
in the great Pacific Northwest market. 
nary results of field strength surveys, nearing 
completion, give every indication that KIRO has 


the greatest coverage of the million and a quarter 


people in this market. 


Management of KIRO, under 
the able leadership of “Tubby” 


Quilliam, is both aggressive and 


GREATEST COVERAGE OF 
ANY STATION IN. 
WESTERN WASHINGTON — 


ION 


WASH. 


progressive. 


Prelimi- 


TO BETTER SERVE THE NATIONAL FIELD 


STATION KIRO 
ANNOUNCES THE APPOINTMENT OF 


JOHN BLAIR & CO. 


AS EXCLUSIVE 
NATIONAL SALES 
REPRESENTATIVES 


1000 WATTS ON 710 KC. 


Station KIRO, completely revamped both as to Close cooperation is maintained 
with the Seattle Star, the University of Wash- 


ington and civic organizations generally. 


News 


and sports are heavily featured and well spon- 
sored. For example, General Mills bought Seattle- 
Pacific Coast League baseball—and Associated 
Oil bought University of Washington track, and 
basketball, broadcast exclusively on KIRO. 


KIRO, with 1000 watts on 710 
ke. 


For further details. call John 


can do a real job for you. 


Blair & Company. 


TT, PO 
ROADCASTING CO., INC. 
RE Pt Tere, eee 


' 


A COUPLE OF PRESIDENTS TALK IT OVER 


Lenox R. Lohr, president of National Broadcasting Co., New York, 
calls on Chester H. Lang, advertising manager of General Electric 
Co., at Schenectady and shows interest in a new radio tube. 


Williams & Cunnyngham, Inc., Chi- 
cago, are contributing to the edi- 
torial content. 


Buffalo Brewery 


Uses Spectaculars 


Sixteen semi-spectaculars have 
been placed in and about Buffalo, 
N. Y., by General Outdoor Advertis- 
ing Co., for William Simon Brewery. 

Two signs are in Niagara Falls, 
one each in Binghamton, Jamestown, 
Kenmore, Olean, and Bradford, Pa., 
and nine in Buffalo. 


Re-Appoint Van Best 


Regal Press, Inc., Chicago, pub- 
lisher of Radio Guide® and Screen 
Guide, has re-appointed Van Best & 
Associates as Ohio-Michigan repre- 
sentative. 


in Poster Contest 
| Frances Wonder, Harry Leber and 
‘Bertha Vuckobratovich have been 
‘named winners of cash _ prizes 
‘awarded by Johnstown Poster Adver- 
ltising Company for the three best 
poster designs submitted by local art 
students in the annual Pennsylvania 
Poster Art Contest. Alpha Delta 
Sigma, national advertising frater- 
nity at Pennsylvania State College, 
was in charge. 
First prize was a $50 scholarship 
in fine arts at Penn State College; 
second prize, $25 in cash; third, $15. 


Announce Winners 


Comics in “Transcript” 

Boston Evening Transcript has in- 
augurated a page of comics for the 
first time in its 106 years of exist- 
lence. 


Our new streamlined 


people in the daytime, 


Painted Bulletins 


Make your boards 


“OPECTACULARS 


AT ONLY A SLIGHT INCREASE IN COST 


animation will give you an eye-catching “spec- 
tacular” display. The streamlining will STOP 


caused only by lights—no moving parts, is 
bound to attract attention at night. @ Let us 
demonstrate your copy on our model stream- 
lined board. Phone PLaza 3-0260. 


UNIVERSAL ADVERTISING CORP. 


444 Madison Avenue 
New York 


boards with new type 


and the new animation, 


3-sheet Posters 
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@ Walk-Over shoes are not 
put up 7 to the box... they are 
still sold on the basis of two 
to the pair. But in advertising 
there is a value that is just as 
great in actuality as this one is 
in theory: it’s the Rotogravure 
Section of the Sunday paper. 
There—as the Gallup Research 
Bureau has demonstrated—ad- 
vertising is seen by many times 
the number of people who see 
advertising in other sections. 
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«« ROTOGRAVURE FOR( 
pi 


rT a 


A mere wisp of a girdle that 
molds and holds your figure 
with amazing firmness 


Light and soft as thistledown, yet unmis- 
takably controlling, Deb-Mode (with its 
even briefer twin—'Bambino”’) is a favor- 
ite with slim young mortals. It’s a two- 
way ond one-way stretch combined. Over 
the hips and derriése it is two-wgy of 
course. At the top and bottom it is one- 
woy for o firmer waistline and thighs 


that don’t bulge. Deb-Mode is a triumph $500 
in designing and a wizard at control, 
for all it feels like nothing-on-at-all! UGHT CONTRO, 
. 10 allow ¢, over the Dy 
Sizes 24 to 30. or APHRAGM 


Ond fall of yore Teathin 


9a ; 
paint Your figure. Gj Md the rise 
© your bosom ie 


ves extra Sup. 


DEB-FLEX, the complete in 

0 Ai J the same sleek “Lastex’’ fab- 
oN ric, has a one-way band at 

: the waist and thighs, too. The 
S rest is two-way. And its up- 
" lift loce ond net “bro” has 

\ a special Carter finish under 


es woist, min 
SPare tires” a 


the bust for better support. 
Sizes 32 to 36 $5. 


Vacuum 


- Sizes 24 te 30. $3.50 


FOUNDATIONS 


ON SALE AT BETTER STORES EVERYWHERE 


"The main reason why we used rotogravure for our last campaign was 
to permit us to get better reproduction of the photographs illus- 
trating our foundations and to insure greater attention value." 
The William Carter Company 
(Signed) H. L. Hargraves, Adv. Mgr. 


| hig p ~ ; od 
Bo? se 
/ 
LLY Fe JA WY, 
Tbe smooth tt PATIOUE D 
| | | \ $3-50 2 plo 
; - _— 
| . : IN ONE 
Carter F UNDATION 
rt 
Oo x >. J y % ba 
$2.5 NY aa ; 
e “a eT rt h- ‘ + . ss Ms ; 
. -« “Soe 
- eusauee aa nmaeeeeseeees, ‘ ons ¥ a 5 a 
ee eeuee ‘euee eset eee: F / A 7 aks a Be 7 : 5 
Th bbl ttt itt : ie ; , 
ee eum epusmeee,. . a 5 
T+. , TTT é 4) ; , i ; 
eae r Wiitirt) >” ote oe . ; <a 
sete wane ees - : ae & k ‘ ue : 
; puee waste st : Me a ag a rs 5. ° 
: eeee rt Lert ae. ae ‘| 5 Bites ~ fi ae 
eutaw oman ee gs if 7 tae cs ~ 4 ; sf - ey 
sete e a5 rae at ‘ ¥ ae : Gal 
ot. We hs tt 7 wa | "ata «= 
essse ’ 2 ae ; A | : a 
=" . , ® es . “a >» 
; ae " me / - , 4 ’ : " 4 
. — ‘wi | ie | : ; _ 
co * ; eS . : r . 
_ f : ma ye = \ 
@ | a. (pty 
| iid tT! ag § My 
, -% 3 ; ‘ er -” ; ¥ wae ” ; 
bs, iy ‘ i a? 4 _ o« 
a? FY. it dee ; ao Oy 
Qn — | $3 aif ie — 3 : q - 
a —. 7 a a. | af og : 
a \ : : ie ; ; sad 4 : q 
i _ 158 ; ‘ is ane f ! 
ee a sa “ss f — D } | 
, <es 3 , ; * a 
8 # y oe a s & eo —~- : y a ag 
ss ae | ‘- - j Sad 
. ' 2 8 : ; ak ars } 
et. ¢ : 1 or med S ay , : : ; 
: . ' - a | Bb ‘ ‘i i yn . ‘ . j 4 wee } ; 
i ' re : ‘ Se, 7 a As. j 20 , as 
es” — ‘ . : J = M4 : j a . ' 
a | @ ‘. oe | mm. | a. | | ae 
e*s 9 q . 7. 2 ‘ - ‘. 1p 
ove 4 a ¥ 5 ; i 
aeee = ry i Ps BS it 
ecu . " . ; hag Ss it f 
faa 5 i . ; - ; 
suas . be ; # j 
suse a) aot] » a 
ease ‘ ee = wy Sis z 
was % : 
wuss) — -.: C e 
eas: : , u Ss 
ean | a : M4 
ees ’ ; é ' 
aus aa ; oh 
en ; : :. ‘ 
sus . Tae ® 
ous ae \ 
: eee. - 
3 eee 
' their 
Tt" KNOWING college oar -— aa 
Y 
. ) now sweor te glink- P 
oider sisters) eath thelr : By CA 
: _girdie be” ine it 
rolling panne like the “~—- prot R T E R 
t ij ‘ 
iest “er thigh the weg on soft, 
Ge gg @ minvnem the wash: 
clothes tokes on theit woiiliner pre 
; hold * pertectly! Qvick ind gorters 
able! roo. Eyelets fOr attache ert rue 
. x siiam ‘ 
a wear srockings: be pour \onget: * ED 
pow mate to Teens V,\s pe them tor donc” pe pea CONTRO, -" 
. : Both in sizes 24 to 9 jek comfort: ae tr ag WAISTLINE 
; ing—vow love thelr ® Us the leas | PIUS © sleek 
* d buiges, | 98*ttion of 
* * FIRM CONTRO ' 
_ pandeay of where vou neeg it MIPS @ 
‘“s new Banjo bo . tee —. ed it mos,“ nd OERRIER 
Worn with Carters es on over either ding a" trick oh Vecuum ji P4 
: wy 'vostex” thet 9% 55 $1.75 ® Ord sinping, Sines gn OVO ahi 
7 pore or the heod sizes 3210 ° * Sizes 32,34, 96° ‘Ni 
3 the TRIM a 
“MODE 14; ws 
Pas as = some amen. Girdle, in th AS ¢ 
ae alte eh ‘ Beis ay lined,” too f . Mg oe i 
} eet ‘ee i eu ’ : aes he 3 me P 2 ie we 
: ve fa | Ree a «~ _ ee hanes 
. WHERE ered 
gait AT peTTER grores EVERY ae, OTD —_— : 
Be 7 A ‘ x Wee eee, Pe ‘ 


@ Advertisers of cosmetics, foun- 
dations, furniture, and scores of 
similar products — whose sales 
depend first of all on the beauty 
with which they are pictured— 


have for years chosen rotogra- 
vure as a means of gaining quick acceptance in 
metropolitan markets. 

The ability of rotogravure to produce for food, 
automobile, and household supply manufac- 
turers is equally celebrated ... for these items, 
too, it has produced sales at remarkably low 


costs. To understand why, send for a complete 
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. é ; ‘ ie + 


=) te Oh oe OS 
pei TR MS ft BE Be 2a) 
; ee Mee ’ 


REPRODUCTION 


report on the Gallup Research Bureau's study 
of Sunday reading habits. This report gives you 
a cross section of almost 5,000,000 readers. Its 
conclusions are undebatable. 

High reader interest makes rotogravure effec- 
tive. Unequalled beauty and realism of repro- 
duction makes rotogravure advertising more 
convincing. Adding up these two facts: more 
readers and more conviction in sales messages, 
you have the reason why rotogravure has and 
is doing such a splendid job for some 250 
national advertisers ...and a powerful reason 


why you should start using rotogravure now. 
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You can do it better 


with a TRACTOR PLOW 


You can do it better with ROTOGRAVURE 


@The greatest single advantage that any sales 
message can possess is to appeet in space that 
has a high degree of reader interest. Rotogravure 
possesses the power to create such reader interest 
whether in a newspaper section, a catalogue, a 


magazine, or a mailing piece. Therefore, as surely 


as it is not “printed copies” of your message, but 


“read copies’ that create customers for you— 


use rotogravure. The advertising department of 
Kimberly-Clark Corporation in Chicago will gladly 
help you with any problem you may encounter in 


planning to use rotogravure in any form. 


Established 1872 * Neenah, Wisconsin 


NEW YORK 
122 East 42nd Street 


CHICAGO 
8 South Michigan Avenue 


LOS ANGELES 
510 West Sixth Street 
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SAYS DIPLOMACY 
SHOULD BE JOB 
OF ADVERTISERS 


Princess Kropotkin Would 
Banish the Mystery 


London, Ont., May 18.—Business 
men are more fitted for diplomacy 
than diplomats are and should be 
entrusted with this country’s for- 
eign relations. In the meanwhile, 
pusiness should demand inside in- 
formation which would enable it to 
know whether or not this country is 
being drawn into a war. 

These startling statements came 
to the Advertising Affiliation at its 
annual banquet Saturday night from 
Princess Alexandra Kropotkin, for- 
mer Russian noblewoman, and now 
happily engaged in the business of 
conducting a department for Liberty 
and running the household of Lor- 
imer Hammond, writer and novelist. 

Princess Kropotkin was one of 
three vivid personalities which 
flashed across the Affiliation horizon 
during its meeting here May 15-16, 
the others being Mrs. Beatrice Gott- 
lieb, charity worker extraordinary of 
New York, and the Rev. Norman 
Rawson, of Ottawa. 


Two Other Celebrities 


Mrs. Gottlieb, professional fund 
collector, represents 120 pounds of 
will to win and confessed that she 
is ruthless in that desire. Dr. Raw- 
son led an even more remarkable 
career, being born a cripple, re- 
stored to health by an operation in 
time to enter the world war as a 
private in the Canadian Expedition- 
ary Force, and being discharged as 
a major. Stirred to compassion for 
the human race by his war expe- 
rience, he turned to the ministry. 

Princess Kropotkin, adjusting her 
discourse to her audience with far 
more ease than some of the other 
speakers, described advertising men 
as the diplomatic corps of commerce, 
following with this definition of 
diplomacy: 

“It consists of making the other 
fellow think he likes you—when he 
knows he doesn’t.” 


Needs News Sense 


The Russian exile supported her 
opening contention by asserting that 
diplomats have to know what is hap- 
pening in the world, which is also 
the prime requisite for a successful 
advertising man. She said that there 
is marked similarity in the ideals 
of Italy, Germany, Russia and Eng: 
laud, only the methods of achieving 
their ends differing. King Edward 
of England, she remarked, feels that 
redistribution of wealth is necessary 
if the Empire is to survive in its 
present form. 

Princess Kropotkin asserted that 
a European war is much more immi- 
nent than is generally supposed and 
that business men of the United 
States and Canada need facts which 
have hitherto been suppressed. 

She said that the whole world 
should be the potential market for 
every worthy product and recom- 
mended creation of a new govern- 
ment bureau whose duties would lie 
between those of the present De- 
partment of Commerce and the State 
Department—both to sell goods and 
'9 keep the peace by untrammeled 
flow of the truth, as well as mer- 
chandise. 


Benny Rubin Signed 
by Health Products 


Benny Rubin, stage and screen 
Star, has been signed for a two year 
Contract by Health Products Corpo- 
tation to succeed Ray Perkins on the 
Feen-a-mint National Amateur Night 
radio program. 

His first broadcast will be May 31. 


Corsant to Zabel 


_ Edward W. Zabel Co., Chicago, has 
heen retained by Corsant Co., Chi- 
‘ago, manufacturer of Dr. Corsant 


Soluble tooth powder and_ tooth 
brushes, 


Packer Expands 


Packer of Florida, outdoor adver- 
tising agency of Jacksonville, has 
begun a building expansion program 
at its central offices. A building has 
been purchased, and alterations for 
modern offices and plant will be 
made. 


“News” Gets WSGN 


Birmingham, Ala., News Company 
was granted the right by Federal 
Communications Commission to take 
over operation of station WSGN from 
R. B. Broyles. 


Agency to Akron 
McDaniel-Fisher & Spelman will 
move their headquarters from Cleve- 
land to 1310 First-Central Tower, 
Akron, O., effective June 1. 


Heating, Air 
Conditioning 


Week Planned 


Chicago, May 21.—The first joint 
effort staged in the air conditioning 
field will be seen Aug. 17-22, when 
leading manufacturers will co-oper- 
ate in National Warm Air Heating 
and Air Conditioning Week. Cam- 
paign headquarters have been opened 
at 407 S. Dearborn St. 

The chief objective is to enlighten 
the public on just what constitutes 
warm air heating and air condition- 
ing, considerable confusion having 
resulted from claims and counter- 


claims. Through 15,000 dealers, the 
industry hopes to make the issues 
elear. 

Newspapers, radio and direct mail 
will be used to stimulate interest 
in the occasion. A speakers’ bureau, 
operated by the National Warm Air 
Heating and Air Conditioning Asso- 
ciation offices in Columbus, will also 
be active. Special displays are being 
arranged. 


Van Wert ‘‘Times’’ 
and “Bulletin” Merge 


Van Wert, O., Bulletin and Times 
have effected a merger as Van Wert 
Times-Bulletin. 

Galvin Brothers, owners of several 
Ohio dailies, and Ford G. Owens, 
publisher of the Times, purchased 
the two papers. 


Club to Advertise 


Sam Gunst has been named pub- 
licity, public relations and advertis- 
ing representatives of the Louisville 
Baseball Club of the American Asso- 
ciation. W. A. Smith, president of 
Standard Oil Company of Kentucky, 
new president of the ball club, made 
the appointment. 


Buys “Journal” 

Roy N. Lotspeich, Knoxville, Tenn., 
manufacturer, has acquired controll- 
ing interest in Knogville Journal, 
morning newspaper, from Canal 
Bank & Trust Co., New Orleans. 


Coons to Monk 
Harold Coons has joined Howard 
H. Monk Advertising, Rockford, I11., 
as assistant to Einar Lundquist, art 
director. 


MILLINE 
TRULINE 


RURALINE 


The Evolution of Cost Measurement! 


MILLINE—the cost per line of reaching 


1, 


000,000 “Families.” 


TRULINE—the cost per line of reaching 
1,000,000 “City and Suburban Families.” 


RURALINE—the cost per line of reaching 


1,000,000 “’R. F. D. Families.” 


The STATE FARMER®* reaches 23.11% MORE “R. F. D. Fami- 
lies’’ in its territory—nine states comprising the best part of 


the South. The per capita sales in these nine states (in towns 
under 10,000 population) are 20%, higher than in the balance 


of the South—according to U. 


*Including the circulation of 


S. Census, 1930. 
FLORIDA FARM & GROVE 


Here Are the RURALINE Rates of the Four Leading Southern Farm Papers 


The STATE FARMER... 
Publication No. 2.. 

Publication No. 3 
Publication No. 4... 


Authority — Rate and Circula- 
tion figures quoted in Standard 
Rate & Data Service, April, 1936. 


The STATE FARMER 


The STATE FARMER is a monthly feature agricultural maga- 
zine section of over 250 daily and weekly newspapers in nine 
Southern states comprising the best part of the South. 
circulated as ''Section Two" and bears the individual masthead 
of each newspaper. These newspapers contract to purchase 
enough copies to supply their R. F. D. mail subscribers. 


It is 


“ROTO” Reproduction 


The STATE FARMER is produced entirely in rotogravure 
(tabloid size) which carries the premium of three and one-half 
times the effectiveness of black-and-white. 
tiser gets the quick sales action of newspapers plus the 
attractiveness and long life of a farm magazine. 


Too, the adver- 


NEW YORK—H. B. Knox, Jr. 
101 Park Avenue 


CINCINNATI—Harold W. Haskett 
Keith Building 


BOSTON—Lawrence Mitchell 
80 Boylston Street 


CLEVELAND—A. Hawley 
1635 East 25th Street 


The STATE FARMER 


Scenic Building, Asheville, N. C. 


ST. LOUIS—Carl A. Schulenburg 
609 Security Building 


INDIANAPOLIS—Frank Showers 
267 Blue, Ridge Road 


CHICAGO—Fred R. Jones Organization 


228 North La Salle Street 


DETROIT—Roy Buell 
2-113 General Motors Building 


PHILADELPHIA—H. B. Street 
1603 Fox Building 


LOS ANGELES—Loyd B. Chappell 
511 South Alexandria Avenue 
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INLAND MEET 
WILL FEATURE 
RATES FORUM 


Chicago, May 22.—With a forum 
on “Newspaper Rates and Practices” 
scheduled as a highlight, the annual 
two-day convention of the Inland 
Daily Press Association will open 
here Tuesday, June 2, at the Sher- 
man Hotel. 

General advertising rates and 
practices as viewed by advertising 
agencies will be presented to the 
Inland members as part of the basis 
for the forum by John Benson, presi- 
dent of the American Association of 
Advertising Agencies. 


Will Discuss Action 


Paul B. West, president, Associa- 
tion of National Advertisers, will 
give advertisers’ views; Walter 
Doney, president, Newspaper Repre- 
sentatives Association of Chicago, 
the salesman’s attitude, and William 
A. Thomson, director of the bureau 
of advertising of the American 
Newspaper Publishers Association, 
observations of the bureau. 

The standpoint of the newspaper 
management will be presented by A. 
M. Clapp, general manager, Clinton 
(Ia.) Herald, and chairman of In- 
land’s committee on display rates 
and practices. 

After a recess an open forum led 
by Mr. Clapp will be held on “What 
Steps Can and Should Be Taken on 
General Rates and Practices?” 


Gray to Preside 


JS Gray, president of the asso- 
ciation and publisher of the Monroe 
(Mich.) Evening News will open the 
convention at 9:30 a. m. Tuesday. 

“Advertisers’ Good Will and II] 
Will” will be discussed by E. R. 
Chapman, manager, Flint, (Mich.), 
Journal and E. H. Harris, publisher, 
Richmond, (Ind.), Palladium and 
Item, will discuss “Wire Service: 
Radio Relations.” 

In the first afternoon session, Dr. 
Preston E. Slosson, associate profes- 
sor of history, University of Michi- 
gan, will speak on “Europe Walks on 
a Razor Edge.” 


get busy. 


| == STANLEY RESOR PAYS A VISIT TO COAST ORGANIZATION 


The visit of the J. Walter Thompson president to the Hollywood and Los Angeles offices gave the cameraman a chance to 
Left to right at the family luncheon are: Rex Frazier, Ed Fortman, George Faulkner, Tom Cooper, Frank Wood- 
ruff, Russell Paulson, Mr. Resor, Lynn Baker (in charge of Coast operations), Dan Danker, Henry Stevens, Herb Polesie, 


M. C. Borland and Edmund Rice. 


Walgreen Copy 
Reveals Facts 
About Formuli 


Chicago, May 21.—Aiming at a 
“reader stop” on its full page news- 
paper display copy, Walgreen Com- 
pany, Chicago, has inaugurated a 
‘weekly “Did You Know—” box, indi- 
rectly promoting its prescription de- 
partment but mentioning no com- 
mercial angle. It is believed to be 
the first use of this idea in daily 
copy in the retail drug field. 

One of the items of the first in- 
sertion relates: “Indian medicine 
men discovered Witch Hazel. It was 
originally obtained by boiling twigs 
of Hammamelis Bush in water and 
condensing the resulting steam. The 
Pilgrims used it for many medicinal 
purposes.” 


Test Gets Results 


Walgreen first employed the “Did 
You Know—” column in liquor dis- 


“THERE’S GOLD 
And KOA does a 


IN THOSE HILLS” 


great job of getting 


advertisers their share of it! You need a 
powerful station to sell the Rocky Moun- 
tain area. KOA is powerful, popular and 
influential—a big station in a big market. 


50,000 WATTS. 


DENVER 


comments, “some boosts and some 
knocks,” according to Lee Williams, 
advertising manager, “but showing 
the copy was read.” 

The prescription department is 
hard to sell, Mr. Lee explained. It 
was decided the editorial box would 
be a good way to get reader interest 
for this important department and 
at the same time procure a reader 
stop of two or three minutes on the 
company’s display page. There is 
enough material for the column to 
last a lifetime, he pointed out. 


1370- Channel 
Radio Outlets 
Urged to Unite 


Jackson, Mich., May 21.—Forma- 
tion of an organization to seek in- 
creased wattage and co-operative 
benefits has been proposed to 50 
radio stations in the 1370 channel 
by Charles A. Hill, manager and 
treasurer of WIBM, Inc., Jackson. 

In a letter to stations Mr. Hill 
says, “It is not at all improbable 
that if and when the local channel 
stations can prove to the Commis- 
sion that they are capable of operat- 
ing with standards comparable with 
the regionals, it would open the door 
to a horizontal increase to 500 watts 
day, and 250 watts night, with the 
possibility of even going fo 1,000 
watts during the day.” 

Mr. Hill urged standardization of 
equipment to cut costs, retention of 
an attorney in Washington to con- 
test new 1370 applications where 
possible grounds for protest appear 
and mutual exchange of engineering 
data and selling ideas. 


| National Distillers 

| Start Big Campaign 
| Penn-Maryland Division of Na- 
tional Distillers is placing copy in 
450 newspapers for Town Tavern 
Rye and the same number for Wind- 
sor Bourbon in a campaign based on 
new ages of the whisky. 

Windsor will be bottled at 18 
months and Town ‘Tavern at 15 
months instead of 12. Prices remain 
the same. 


“Times” to Launch 


“Kentuckiana News’ 


Kentuckiana Trade News, designed 
to further advertising, sales and pro- 
motion of national advertisers and 
their retail outlets in Kentucky and 
Southern Indiana, will be published 
monthly by Louisville Courier-Jour- 
|}nal and Times, as a tabloid. 

It will be under direction of Alvin 
R. Magee, national advertising man- 
ager of Courier-Journal and Times. 
| Robert Montgomery will be editor. 


Gets Arrow Account 
Bass-Luckoff, Inc., Detroit, 


Detroit. 


play copy and elicited a number of | 


has 
been appointed by Arrow Distilleries, 


Esther Mangan Named 
Head of L. A. Club 


Esther Mangan, Garret & Co., has 
been elected president of the Los 
Angeles Advertising Association of 
Women. Mable Lewellyn, Forest 
Lawn Memorial Park, was named 
vice-president; Genevieve Staley, 
L. A. Chamber of Commerce, record- 
ing secretary; Ann Dunkel, South- 
west Purchasing Agent, correspond- 
ing secretary, and Emily Rosine, 
L. A. Addressograph and Mailing, 
treasurer. 

Harriet Bryson, Sparklets, and 
Ethel Morse, Los Angeles Times, were 
elected directors. 


Badger Gets Burk 


Ben-Burk, Inc., Boston, has ap- 
pointed Badger and Browning, Bos- 
ton, to handle a magazine and news- 
paper campaign for two new prod- 
ucts, Bourbon Whiskey Liqueur and 
Rye Whiskey Liqueur. Frank 
Browning is account executive. 


Hewitt Appoints 
Hewitt Electric & Manufacturing 
Co., Arlington, Mass., has appointed 
The Federated Sales Service, Inc., 


Link-Belt in 
Expansion of 
Burner Copy 


Chicago, May 21.—Link-Belt Com- 
pany will launch first magazine ad- 
vertising of its automatic coal burn. 
ers with a page in The Saturday 
Evening Post of June 13. Copy will 
tell of “The finest automatic heat 
at the lowest cost of any heat.” 
Known principally for its produc. 
tion of positive power transmission 
and materials handling equipment, 
the 61-year-old company has _ been 
manufacturing automatic stokers for 
four years. 

Link-Belt advertising of automatic 
stokers thus far has utilized business 
publications and a co-operative ar- 
rangement with dealers, involving 
use of newspapers, radio, posters, and 
home shows. 

The Post advertisement will intro- 
duce the new “Airmeter,” which, it 
is asserted, automatically mixes the 
proper amount of oxygen with the 
fuel, resulting in high combustion 
efficiency. Link-Belt also points out 
that the consumer can install auto- 
matic firing now, before he buys 
next winter’s fuel, and start pay- 
ments as low as $7.60 a month in 
October. 

Julius Holl is advertising manager 
of Link-Belt Company. The agency 
is Behel & Waldie. 


Birren to New York 


Faber Birren, colorist, has moved 
from Chicago to 220 East 42nd St., 
New York. He will continue consul 
tation service to graphic arts and 
agencies and will be active in the 
textile field. His book, “Functional 
Color,” will be published soon. 


Introduces Ovenex 


Edward Katzinger Co., Chicago, 
has introduced Ovenex, new pris: 
matic baking metal. The metal is 
corrugated, and it is claimed to be 
stronger and cleaner, reduce sticking, 
and bake faster. 


ABC Recognizes Three 


Audit Bureau of Circulations has 
elected to membership American 
Radiator Co., New York; Libbey: 
Owens-Ford Glass Co., Toledo, and 
Standard Sanitary Corporation, New 


Boston, as marketing counsel. 


York. 


UNDERWOOD & UNDERWOOD 


NEW YORK 


new... timely 


\ STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Illustra- 
tions” submitted 10 days approval 
by mail from world’s largest file. 
Cost only $10 each. Model releases 


Protect you 


CHICAGO DETROIT 


FOR RENT—SUB-LEASE 


631 Sq. feet outside light facing Michigan Ave. 2nd floor 
Michigan and Ohio Building. Corner suite—excellent lo- 
| cation for publisher’s representative, advertising agency. 
association or manufacturer's representative. Will remodel, 
low rent, unlimited parking. 
for tenants. Apply to William J. Shea, Room 203 Michigan- 
Ohio Building, Superior 1101. 


Conference room available 


SEND Wow FOR THIS 


INFORMATIVE BOOK 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


Send me a copy of your free book on Porcelain 
Enameled Signs. 


Name. 
, Firm ee ee ee ee a 1 
Address ! 
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SMILING THROUGH “Dealer Advertising” of the subgroup were dubious as to| Spuds to Launch 


how some of the phraseology and 
to Make Appearance Rotogravure Copy 


se : restrictions would fare in the main 
Dealer Advertising, a semi-annual committee. On that account they| Axton-Fisher Tobacco Company, 
publication illustrating dealer news- 


i were loath to discuss the provisions, | Louisville, Ky., will launch a na- 

yaver adversing sat, and ost sere snd also omitted the usual commit-|tional campaigh on Spud’ Cigarettes 

; ‘blish- tee-print of the bill. in rotogravure sections, beginning 

be published Sept. 1 by Fox Publish June 7. Space of 400 lines will ap- 

os Co., New tye _ FTC is Out pear each Sunday, with three new 
| 350 ga ang Sg we The only feature of the bill as re- | asic copy-themes being tested. 

ported by the subgroup on which 


The campaign will appear in 40 
written by the subcommittee of the ol . _ | Papers in 34 cities, through Young & 
Private Schools House Interstate Commerce Com- positive expressions could be Ob-| Rubicam, New York. Taylor Adams 
: : tained was as to the administration|js account executive. 
to Hold Conference mittee, the food and drug bill as re- of the advertising provisions. It 
Federal Trade Commission has| ported to the full committee is de-| soems certain that control over ad- 
authorized a trade practice confer-|clared to have been strengthened | yvertising was vested in the Depart- 


ence for private home study schools | +; reakened in the over- - . whic ae , 
to eliminate any unfair trade prac- nese se See a. ; ae yp Hag Se gps ee a pany, with general sales offices in 
tices existing. , g. hd sters tne & , Chicago, and mills at Medicine Lodge 
The conference will be held in It is generally believed that the| stead of in the Federal Trade Com-| ang Sun City, Kans., has appointed 
Chicago June 24 or 25. There are original wording of the Tugwell bill | mission, which supervises advertis-| The Buchen Co., Chicago. Trade pa- 
275 private home study schools. was used liberally. In fact members |ing of other industries. pers will be used. 


Revised Bill 
Shifts Control 
of Advertising 


Washington, D. C., May 21— 
Though thoroughly revised and re- 


Gets Keene’s Cement 
Best Brothers Keene’s Cement Com- 


Josephine Snapp 


= TWOMEN'S CLUBS 
= | MOURN PASSING 
“1 OF JO SNAPP 


Chicago, May 20. — Josephine 
Snapp, widely known as one of the 


oved few successful feminine advertising 
St. salesmen in the country, but who 
nsul Pnanaged to conceal with some de- 


and Merce of success her proclivity for 


the Bonding a hand to all of the jetsam 

ional and flotsam of humanity which 

came her way, died Saturday after 

a few hours’ illness of pneumonia. 

The dread disease struck so swiftly 

cago, that the generous Josephine was 

pris —§iaken almost before her friends 
al is realized she was seriously ill. 

0 be Miss Snapp was born in Danville, 

king, §ill. She was graduated from Smith 

College, and later obtained a mas- 

ter’s degree from the University of 

2e Chicago. For a time she taught 

x languages in Oklahoma City high 

3 has Bschools. In 1922 she came to Chi- 

oo ago, joining Capper Publications. 

| ont She was with Household Magazine 


New until her death. 
Aid to Others 


For five consecutive years Miss 
Snapp held various posts on the 
hoard of the Women’s Advertising 
Club of Chicago, becoming its presi- 
dent in 1930. At that time she was 
HIS instrumental in founding the Fed- 
erated Council of Business and 


a Professional Women, an _ organiza- 
“ tion which earned wide acclaim for 
ile. its work in aiding unemployed busi- 
ses ness women during the depression 
years, 
Two years ago she was elected 
@}0} Brice-president in charge of women’s The Coming American Building Boom has arrived ing and construction. Knowing that the public was 
Peed mc vities of the Advertising Federa- —and with a bang. In Chicago and environs, build- generally ignorant of the vast advancements made 
tion of America, a position she held ing for the first quarter of 1936 is well ahead of by the building industry in recent years, the 
——= [it the time of her death. At the 1935. And this is only the beginning. Even so, the American decided to build an air-conditioned 
recent election of the Women’s Ad- building industry and literally hundreds of allied demonstration home, modern to the Nth degree in 
— vertisine Cl b of Chi h industries are already showing profits for the first construction and equipment. It was opened on 
— a © ——e See wee time in a number of years. Next year profits will November 24th last year and since has been in- 
eturned to the board as first vice- be bigger and more people will be at work. We’re spected by thousands. And a second American air- 
resident. One of her recent activi- turning the corner, and the Chicago American is conditioned home, just completed, was opened on . 
‘es in the Chicago club was the re- doing everything in its power to give an extra shove. ae 10th. Thus, by tig ony tot to Chicagoans CHICAGO /' _— 
organization of its speakers’ bureau : : the great improvements in housing, the American 
and development by a program of With the inauguration of the National Housing Act, is instilling building “buying sen inte thousands 2 AIR AMERICAN HAS BUILT 
or colsumer talks on appreciation of the American set up a definite schedule of modern- of prospective customers. Moreover, with its char- ONED HOMES 
5- advertising’s benefits. a yar ed pe her —— acteristic aptitude for sensing public went, 
Y: At the annual meeting of the club, opportunities for better living now available. A —— ogo oak we Aap aed por oa the enend Chi is 10th, already thou. 
pelt last night, a resolution was b ina esti cteees © en te SEE CORCNENRG, ‘CRED WHEE, PONS Covatee tS ee American ago sands have visited 
i, dopted i : SPORE WES SEE, See Sees eee ee, conditioning news, under the editorship of P, D. rt eee air condi- this home to see 
pted, which read, in part: disseminate information to the general public. And ler Il-k soy : : demonstra- this practical dem- 
‘ te Or P gan, well-known authority. Which might be the tion home. Although 
le To her most casual acquaint- a modernization exhibit on a prominent downtown explanation why Chicago is today th f Snstration of modern 
3 , nm ex |! Y y the center o opened te the public design, construction 
= ice, Josephine Snapp will always plaza was maintained for several months. This America’s air-conditioning activity. as recently as May and equipment. 
‘present the highest type of activity received nation-wide publicity. Thus the 7 : 
\merican business woman. She benefits of modernization were effectively brought This housing work—concentrated, planned and ef- 
mbined a rich intetiecten? hert- home to American readers in every possible way— fective—has drawn the attention of Chicago dealers 


vw {PORCELAIN STEEL Slo CHICAGO AMERICAN 
Me sure your mau -+-.2 good newspaper 
—_ “Sime ; pn foes National Representatives: Hearst International Advertising Service, Rodney E. Boone, General Manager 


‘age with a warm friendliness. She 
‘as a generous friend—generous to 
‘Tault with her time, her interest 
‘Md the willingness to share the 
urdens of others.” 

_A sister, Mrs. Myron Chambers, of 
“NOXville, Tenn., survives. 


through news columns and editorials, by personal 
helpful talks and by entertaining and dramatic 
examples of actual modernization work! 


When Title II of the National Housing Act became 
effective, additional editorial space was given to 
new homes and all details concerning their financ- 


and craftsmen to the American. It is their trade 
paper among Chicago newspapers. No less impor- 
tant is the huge audience of men and women, 
educated in all matters concerning housing, that 
read the American nightly. Here is a trade audi- 
ence and a consumer audience. Your advertising 
in the American sells both. 
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NATIONAL COPY 
IN NEWSPAPERS 
ADVANCES. 7.47 


Chicago, May 21.—April lineage in 
the national classification in news- 
papers of 52 cities measured by 
Media Records, Inc., showed an in- 
crease of 1,498,172 lines, or 7.4 per 
cent, over April, 1935. 

Progress was made in all classi- 
fications. Automotive advertising, 
which trailed 1935 in the first three 
months this year, totaled 7,813,168 
lines last month against 7,466,615.a 
year ago, a gain of 4.6 per cent. 

Advertising in the national classi- 
fication totaled 21,811,505 lines, com- 
pared with 20,313,333 in April, 1935. 
The April total was the highest for 
that month since 1931. 

Total newspaper advertising in 
the 52 cities amounted to 121,886,991 
lines, an increase of 9,083,564 lines 
or 8.1 per cent over April, 1935. The 
April total marked a new high point 
for this year. 


The largest April gain of any 


classification was made by financial 
advertising, with 2,487,912 lines, 
against 1,893,580 lines, a gain of 31.4 
per cent. 

Classified advertising aggregated 
22,547,690 lines, an increase of 2,704,- 
037 lines, or 13.6 per cent, over April 
of 1935. 

Retail advertising rose to 67,226,- 
716 lines from 63,286,247 lines in 
April, 1935, an increase of 6.2 per 
cent. 

In total display advertising, line- 
age in April amounted to 99,339,301 
lines, an increase of 6,379,526 lines 
or 6.9 per cent, over 92,959,775 lines 
carried in April, 1935. 

In the department store classifica- 
tion, advertising rose to 27,602,363 
lines in April, compared with 26,- 
037,303 the year before, for an in- 
crease of 1,565,060 lines, or 6 per 
cent. 


Corning to Rumrill 


Charles L. Rumrill & Co., Ince., 
Rochester, N. Y., has been appointed 
to handle industrial advertising of 
the industrial division, Corning Glass 
Works, Corning, N. Y. 


Small Changes Job 


Edgar P. Small has joined Geyer, 
Cornell & Newell, New York. He was 
formerly in the media department at 
Young & Rubicam. 


NEWSPAPERS MAKE GAINS IN APRIL 


APRIL 1936-1935 LOSS GAIN 
CLASSIFICATIONS -10 0 10 20 30 
RETAIL 6.2% 
GENERAL 7.4 
AUTOMOTIVE 4.6 
FINANCIAL 31.4 
TOTAL DISPLAY 6.9 
CLASSIFIED 13.6 
TOTAL ADVERTISING 8.1 
DEPARTMENT STORES 6.0 
JANUARY | TO APRIL 30TH, 1936-1935 
RETAIL 4.1 
GENERAL 13.0 
AUTOMOTIVE -11.9 
FINANCIAL 30.2 
TOTAL DISPLAY 5.5 
CLASSIFIED 14.4 
TOTAL ADVERTISING 7.1 
DEPARTMENT STORES 3.7 
-10 0 10 20 30 


—Media Records, Inc. 


ain Street runs from 
COAST to COAST. * and 12,000,000 small town 


and farm families do almost all 
their buying here. Only the 
small town weekly newspaper 
gives intense coverage in this 
profitable market. 


WNU Sales Zones 
State Lines. cccccccceccoceses 


% Western Newspaper Union Plants 
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NEW 


WESTERN NEWSPAPER UNION 
“MARKET BOOK” 
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Springdale Distillery 
to Albert Frank 


Springdale Distilling Co., Stam- 
ford, Conn., has appointed Albert 
Frank-Guenther Law, Inc., New York. 
Advertising will be centered on 
Springdale London dry gin for the 
next several months, using metro 
politan newspapers. Joseph Berson 
is in charge of advertising for the 
distillery. 


Hearst Reinstates 


All Radio Columns 


Reinstatement of radio columns in 
all Hearst newspapers after an ab- 
sence of two months, has been or- 
dered by William Randolph Hearst. 

A half-column daily will be used 
except in Boston Record and New 
York Mirror, where a full column is 
permitted. Only past programs will 
be discussed. 


— << 


| New Drug Firm 


Selects J. M. Mathes 


Tampax, Inc., New York, new firm 
organized to manufacture and ge) 
drug specialties, has named J. \y 
Mathes, Inc.@Ellery W. Mann, presi. 
dent of Tampax, was formerly presi. 
dent of Zonite Products Corporation 
and previously with H. K. McCanp 
Company. Other officers are Thomas 
F. Casey, vice-president and treas 
urer; E. A. Groswold, vice-presiden; 
in charge of production, and E. kK. 
Boyer, secretary. 

The first product to be featured 
will be Tampax, a new type of ip. 
ternal absorbent, which will be mer. 
chandised to women through drug 
and department stores. Newspapers 
will be used in large cities, as wel] 
as general magazines, trade and pro. 
fessional papers. Gordon E. Hyde js 
account executive. 


Louisiana Creates 
Commerce Division 


A state Department of Industry 
and Commerce to act as a “super 
chamber of commerce” will be or. 
ganized by Gov. Richard W. Leche 
of Louisiana. 

The new division will co-operate 
with various municipal groups to get 
information before executives inter. 
ested in advantages of the state. 


Wright President 
of Libbey Glass 


John H. Wright, vice-president and 
general manager of Libby Glass 
Manufacturing Co., Toledo, has been 
named president, succeeding Joseph 
W. Robinson, resigned. 

Mr. Robinson will be associated 
with the company’s general organ: 
ization. 


Malitz Transfers 

Lester M. Malitz will become man- 
ager of the media department of 
Cecil, Warwick & Cecil, New York, 
June 1. Walter G. Smith, now buyer 
of newspaper space, will succeed Mr 
Malitz as director of media for 
Ruthrauff & Ryan. 


New Plough Product 


Plough, Inc., Memphis, Tenn., has 
appointed Lake-Spiro-Cohn, Inc., 
Memphis to handle advertising for 
Mufti Shoe White, a new _ shoe 
cleaner. 


7,905 


—MORE 


modern tastes 


a year ago. 


Multiplies Main Street by 373l1—that’s what 
Western Newspaper Union’s unique service 
does for advertisers. 


circulation in the small town and country field— 
Western Newspaper Union offers advertisers this 
profitable market in a single unit—or in 31 
territorial units. 
April 4th is 2,329,089. Write today for our new 
1936 Market Book giving full details, including 
complete lists and rate information. 


* WESTERN NEWSPAPER UNION x 


DAVID MAGOWAN EARL E. SPROUL 
310 East 45th Street, New York City 210 South Desplaines Street. Chicago 


And the result is a mass market you can’t afford 
to ignore. 


Through 3731 weekly newspapers—the largest 


Our swom circulation as of 


ket’s “up”? 


no extra tariff, 


Yet the price to you is the same 
—7,905 more families to buy what you have 
to sell—7,905 more families of proved buy- 


ing ability, definitely high living standards, 


and living a metropolitan 


tempo—they are the additional families who 
the first four months of this year daily read 
the Newark Evening News as compared with 
Considered alone, 7,905 more 
prospects may seem like peanuts, but when 
they are part and parcel of an already active 


market and can be made your customers at 


it certainly seems like good 


business to cultivate them. Is your schedule 


in the News large enough to catch this mar- 


Actual Reader Paid 145,261 


cago. Detroit, 


Boston, 


Newark Evening News 


NEWARK, NEW JERSEY >»>O’'MARA & ORMSBEE, Inc.. 
General Advertising Representatives—New York, Chi- 
Los Angeles. 
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HOOK IS BAITED 


FOR FISHERMEN © 
BY WISCONSIN 


Madison, Wis., May 21.- ein | 
per copy in 27 Saturday and Sunday | 
newspapers in 23 midwest cities | 
pened the initial tourist advertising | 
f the state of Wisconsin. J. H. H. | 
\lexander, superintendent of recre- 
ational publicity of the Wisconsin 
conservation Department, is directing 
the program. Outdoor signs on high- 
ways entering the state are being 
ised, along with special advertise- 
ments in Field & Stream, Sports 
ifeld, and Outdoor Life, to attract 
fishermen to Wisconsin’s 7,000 lakes 
and 10,000 miles of trout streams. 

Newspaper advertisements are 
being placed in cities within a fan- 
shaped area covering territory to the 
west, south and southeast of Wiscon- 
sin—the “hot-belt” from which the 
greatest volume of tourist traffic 
comes into the state. Nine states 
are included. 

Keyed coupons invite readers to 
send for two illustrated books, ‘Fol- 
low the Birds to Vacationland—Wis- 
consin” and one covering the state’s 
180,000 acres of woodland parks and 
forests. Inquirers receive also a col- 
ored “fun map” 24x28 inches, spot- 
ting Indian reservations, fishing wat- 
ers, interesting and historical sites. 
Available also are fishing laws and 
highway maps. 

The program is being carried on 
under state appropriation to the Con- 
servation Department. The Cramer 
Krasselt Co., Milwaukee, is the 
agency. 


Pickard Retires 


Sam Pickard, vice-president in 
charge of station relations for Colum- 
hia Broadcasting System, will retire 
from active duty June 1. 


PURCHASES IN VARIOUS INCOME BRACKETS 


FUEL USED FOR HEATING 
\NCOME Chay 


OTHER] 


CENTRAL 
HEATING 
PLANTS 


CENTRAL 
HEATING 


Le 


v 
INCOME °& 


AUTOMOBILES INSTALLED BATHTUBS OR SHOWERS 
INCOME cy | 


Ss > 


1 TUB OR 
SHOWER 


ee 1 TUB OR 
2 Tuss SHOWER 


2 OR MORE 
AUTOS 


OR MORE 


INCOME CLASSES 


LOWER — BELOW $1000~5LI% OF ALL FAMILIES 
MIDDLE ——- BETWEEN $1000 AND $3000- 429% 
UPPER -——ABOVE $3000-6.0% 


Based on a survey of nine cities by Domestic Commerce," Bureau 
of Foreign and Domestic Commerce, 
Washington, D. C. 


Insurgent Is 
New President 


of Sales Club 


New York, May 19.—John A. Zell- 
ers, vice-president, Remington Rand, 
Inc., an insurgent candidate, was 
elected president of the Sales Execu 
tives Club of New York at a hotly 
contested election yesterday. He de- 


| feated two formally nominated candi- 


dates, Bruce R. Allen, general sales 
manager, Western Union Telegraph 
Company, and Paul Ryan, sales coun- 
sel. Other new officers, who were for- 
mally nominated, are: 

Fen K. Doscher, Lily-Tulip Cup 
Corporation, first vice-president; 
John H. Moore, London House, Ltd., 
second vice-president; Carl Eberhard, 
Federal Electric Co., secretary; and 
Charles J. Cutajar, Cutajar Advertis- 
ing Co., treasurer. 


The New Directorate 


The following directors were an- 
nounced May 19: Ray Bill, Bill 
Bros. Publishing Corporation; Mer- 
rill B. Sands, Dictaphone Sales Cor- 
poration; Frank R. Goodell, Ander- 
son, Davis & Platte, Inc., and Dr. 
Paul H. Nystrom, Limited Price Va- 
riety Stores Association. 

The first action of the new admin- 
istration will be to make a survey of 
members to determine additional ac- 
tivities which are needed and de 
sired. 


Succeeds Kenneth Goode 


The successful candidate for presi- 
dent ran on a platform calling for 
membership expansion, permanent 
club rooms, social activities and a 
broader program of club work which 
will make the organization a factor 
in national business life. 

Mr. Zellers succeeds Kenneth 
Goode, Biow Company, under whose 
stewardship the club has increased 
its membership and improved its 
financial position. 


MICHIGANS 
OTHER 
DETROIT 


ture, fruit, dairying, summer vacationists, and oil. 


IN YOUR MITT! 


“MICHIGAN’S OTHER DETROIT” IS A BIG MARKET... 
AND THERE’S ONLY ONE WAY TO REACH IT 


Booth newspapers catch and hold the buying interest of 288,359 prosperous, able- 
to-buy Michigan families, whose diversified income is gained from automobiles, agricul- 


The eight Booth papers cover “Michigan’s Other Detroit’ completely and profit- 
ably without duplication or waste ... and at minimum cost. 


questions promptly. 


NEW YORK 
I. A. Klein, 50 East 42nd Street 


What would you like to know about this action-filled market . . . in terms of your 
product? A well organized merchandising department will be glad to answer your 


In Grand Rapids It's the PRESS 


The Grand Rapids Press covers Michigan’s second largest metropolitan market 
completely. Largest per capita circulation of any newspaper in America! 


LATEST A. B. C. Circulation 88,112 


BOOTH NEWSPAPERS, INC. 


CHICAGO 


John E. Lutz, 180 N. Michigan Avenue 


, HE GRAND RAPIDS PRESS THE FLINT JOURNAL THE : SAGINAW DAILY NEWS « THE KALAMAZOO GAZETTI *r 


CKSON CITIZEN PATRIOT + THE BAY CITY TIMES » THE MUSKEGON CHRONICLE + THE ANN ARBOR DAILY NEWS” 
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lits facilities. His honor was shocked BOLD VENTURE IN TYPOGRAPHY | ~ a, 


ELECT DONAHUE 
NEW PRESIDENT 
OF AFFILIATION 


London, Ont., May 18.—The Adver- 
tising Affiliation had such a good 
time at its 33rd annual convention 
at London, Friday and Saturday that 
members felt that Harold W. Don- 
ahue, of Lawson-Jones Company, who 
was general convention chairman, 
deserved some signal recognition. 
Whereupon they elected Mr. Donahue 
as the new president without a dis- 
senting voice. He succeeds Joseph 
Schewe, of Pittsburgh. 

Erie was selected as the scene of 
the 1937 conclave and Don Allshouse, 
advertising manager, Northern Equip- 
ment Company, who is in charge of 
the program, has already set May 14 
and 15 as the dates. 


The New Directors 


Harry W. Whitney, Larkin Co., 
Buffalo, was elected first vice-presi- 
dent; C. M. Elliott, Reid Press, 
Hamilton, second vice-president; 
D. A. Thomas, Larkin Co., Buffalo, 
secretary-treasurer (re-elected); and 
Floyd Crawford, secretary of the 
Buffalo Advertising Club, assistant 
secretary. 

Directors were elected as follows: 
K. E. Kellenberger, Union Switch & 
Signal Co., Pittsburgh; Thomas G. 
Hart, Central National Bank, Cleve- 
land; John Martin, Massey-Harris, 
Ltd., Toronto; Albert J. Wearstler, 
Meek & Weartsler, Youngstown, O.; 
EK. J. Shoemaker, L. McBrine Co., 
Kitchener; T. H. Yull, McConnell & 
Ferguson, London; and Mrs. All- 
shouse. 


Problem of Canada 


Major T. F. Kingsmill, of London, 
officially pried off the  conven- 
tion lid with a welcome to the sev- 
eral hundred members who _ over- 
flowed the ballroom of the London 
Hotel. The mayor made some 
shrewd remarks about advertising 
men being clever, but the product 
frequently not so good. He cited a 
New York store as an example. The 
establishment is ingenious enough 
to get hold of the names of visitors 
and sends each an invitation to use 


|by the attention he didn’t get when 
jhe accepted. 

| Another speaker at the opening 
luncheon was Robert J. C. Stead, di- 
rector of publicity, Department of 
Immigration and Colonization, Otta- 
wa. Mr. Stead deplored the lack of 
knowledge of United States residents 
about Canada, quoting from some 
papers in an essay contest. One 
young student reported that “most 
Canadians trap for a living.” 

Mr. Stead insisted that Callender 
is not the most important place in 
Canada, but in view of the attention 
focused on the country by the 
Dionnes, took the view that they are 
next best to a good-sized advertising 
appropriation. 

The Advertising and Sales Club of 
London, the host, presented each 
convention speaker with a Sheaffer 
Lifetime pen. Member club presi- 
dents took turns at presiding at busi- 
ness sessions, the list including K. E. 
Kellenberger, Pittsburgh; Edward C. 
Doll, Erie; Eugene L. Klocke, Buf- 
falo; Vernon T. Carey, Hamilton; 
Ray Chandler, Toronto and E. J. 
Shoemaker, Kitchener-Waterloo. A. 
L. Billingsley, Cleveland president, 
was unable to attend. 


Elmo Cosmetics 
Using Initial 
Newspaper Copy 


Philadelphia, Pa., May 20.—Elmo 
Sales Corporation has launched a 
newspaper advertising campaign for 
its cosmetics, using full page space 
in various cities to announce an 
“amazing triple beauty offer.” 

The offer consists of cleansing 
cream, texture cream, and masque, 
with a value of $2.00, for $1, for a 
limited time. Elmo products are dis- 
tributed under a restricted plan of 
sale. 

Elmo products “are sold under 
the direction of hundreds of trained 
beauty advisors in the country’s 
leading stores with practically no 
other advertising than the praise of 
delighted users,” copy states. 

Redfield-Johnstone, Inc., is the 
agency. 


Pearson to Country Life 

A. C. Pearson has joined Country 
Life. New York. He was formerly 
with Charles Scribner’s Sons. 


“GOING TO TOWN” 


Cleveland is the metropolitan center of 
Northern Ohio. The only high power, 
clear channel station in this populous 


section is WTAM. 


Advertisers who use 


the services of WTAM cover the entire 
Cleveland Chamber of Commerce Retail 
Trade area—a rich, responsive market. 


WTA 


50,000 WATTS 


NBC Red Network 


CLEVELAND 


PREAKNESS 
WINNERS 


Year .:: 1878 
GEE ocenpcotsun 
Time... 244% 
Your ::: 1877 
Winner 
— 1% 
Winner. Boks of Sagan 
Bc enema +) Gerertcaneanetes 
— 
pee — Preakness victory ... so is the name PREAKNESS 
inn Guede I 
Tie pocees aD of a beer distinguished by its QUALITY. WINNERS 
cas 18s) 
Sime pore ery -7y Down through the years, since 1881, 
OOS. 22222 .e00e 1882 
Bin F3EEEt eve Vergeent GUNTHER’S BEER has merited tne accep- 
cas ** * 1882 
ee tance and approval of millions, because 


it possesses the rare characteristics which 
distinguish it from ordinary beers. A 
theroughly modern brewery, a famous 
formula, the finest ingredients meney 


can buy, skillful b 


by its HEAD... but, 


ageing ... makes GUNTHER’S win not only 


wing and perfect 


by its Bopy teo! 


GUNTHE 


R’S BEER 


How brewery tied up with Preakness in Baltimore Sun May 15, the 
day before the big race. |. A. Goldman & Co. prepared the copy. 


ESSAY CONTEST 
ATTRACTS OVER 
1,300 ENTRIES 


Response from Students Ex - 
ceeds Expectations 


Chicago, May 21.—Any possible 
doubts of the responsive chord 
struck in the heart of students and 
teachers by the ADVERTISING AGE es- 
say contests on advertising were ef- 
fectively dispelled last week-end and 
early this week when every mail 
brought scores of entries, swelling 
the unofficial total to 1,339, far in ex- 
cess of expectations. 

Entries were fairly evenly divided 
between high school and college 
competitions, The former devel- 
oping 708 entries, and the latter 
641. A hasty check of the high 
school entries indicates that a large 
majority of these entries—perhaps 
two-thirds—were written by girls. 
In the college group the opposite is 
true, a preponderance of male en- 
tries being apparent. 


Judges to Start Work 


Sorting, numbering and card in- 
dexing all entries has already been 
completed, and the 15 judges who 
will decide the prize winners will 


been exposed to criticisms of adver- 
tising, while little if any material of 
a favorable nature has been seen. 


Opportunity Appreciated 


Expressions from teachers and 
students both, offering their appre- 
ciation of the opportunity to study 
the other side of the question, have 
been numerous. In the high school 
group especially, teachers seem to 
welcome the opportunity to have 
their students enter such a contest 
and to acquaint themselves more 
thoroughly with the functions and 
value of advertising. 

The 15 judges, representing as 
many national associations in the 
advertising field, who will judge the 
essays are: Edgar Kobak, vice-presi- 


Nine Millions for 
Research in Stee] | 


New York, May 21—The 
steel industry will spend $9. 
200,000 for research this year, 
according to the American Iron j; 
and Steel Institute. Studies 
will cover quality of products, 
development of new uses and / 
new markets, creation of new 
types of products and cost re. 
duction. Research in 1935 
amounted to 37 cents per ton | 
of finished steel. j 
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Lang, director of publicity, Gener, 
Electric Company, Schenectady, x 
Y.; Raymond Rubicam, chairmay 
Young & Rubicam, Inc., New Yor; 
Major James G. Stahlman, publishe 
“Nashville Banner’; Everit Te, 
hune, president, “Boot & Shoe Re 
order,” New York; Ken R. Dyke 
general advertising manager, (op 
gate-Palmolive-Peet Company, Je 
sey City, N. J.; P. L. Thomson, 
rector of public relations, Westen 
Electric Company, New York; J, § 
Roberts, Retail Credit Company, 4; 
lanta; Leo Fitzpatrick, vice-presj 
dent, WJR, Detroit; R. Davison, aj 
vertising manager, New Jersey Zip 
Company, New York; Earle H. 
Hugh, vice-president, Hearst Mag, 
zines, Inc., New York; W. Rex Bel 
president, Arbee Corporation, Terr 
Haute, Ind.; Frank Braucher, vice 
president, Crowell Publishing Con. 
pany, New York; B. Morga 
Shepherd, vice-president, ‘“Southen 
Planter,’ Richmond, Va.; Robert W 
Sparks, vice-president, Bowery §a) 
ings Bank, New York; G. D. Crai 
Jr., publisher, ADVERTISING AGE. 


TO PRESENT AWARDS 


AT AFA LUNCHEO\ 

New York, May 21.—Winners i 
the ADVERTISING AGE essay contes 
will be announced at the openix 
general luncheon of the Advertisix 
Federation of America meeting i 
Boston June 29, the A. F. A. program 
committee announced today. 

The first prize winners in both the 
college and high school groups wil 
be present in person to receive thei 
awards, and to attend open session 
of the convention as guests. 


Recognized by ANPA 


Simons-Michelson Co., Advertising 
Detroit, has been granted recognitiw 
by American Newspaper Publisher 


dent Lord & Thomas; Chester H. 


Association. 


™ 


begin their work within a day or 
two. It is hoped that the final meet- 
ing of the judges may be convened | 
in New York on June 15, and that all 
winners will be picked on that date, 
allowing ample time for the first 
two winners to prepare for the trip 
to the annual convention of the Ad- 
vertising Federation of America 
which they will receive as part of 
their prizes. 

A total of 26 prizes will be 
awarded in the competition, 13 each 
for the college and high school di- 
visions. First prize in each division 
is $250 in cash, plus an all-expense 
trip to the A.F.A. meeting in Bos- 
ton. Second prize in each group is 
$100 in cash, third prize is $50, and 
there are ten additional prizes of 
$10 each. 

The need for and value of this 
type of competition is amply evi- 
denced by a casual glance through 
the essays themselves, which indi- 
cate that almost every student has 


The Lexington has become the advertising 
man’s favorite hotel because it's located con- 
veniently to most agency and publication 
offices. And they like its thrifty comfort... 
rooms from $3 a day. 


HOTEL LEXINGTON 


481TH ST. AND LEXINGTON AVENUE - NEW YORK 
Charles E. Rochester, Manager 


National Hote! 
Management 
Co., Inc. 
Ralph Hitz, Pres. 
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COUNCIL OFFICER 


Bronson West, St. Paul agency 
man, who has been elected vice- 
president of the Northwest Council. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge by any 
national advertiser or advertising 
agency from the companies sponsor- 


ing them, or through ADVERTISING 
AGE. 
No. 954. A Survey of the Circula- 


tion Practices and Rate Structure of 
Export Trade Publications. 

his is a study of circulations and 
rates of eight export trade publica- 
tions involved in the durable goods 
industries such as automotive prod- 
ucts, radios, hardware, machinery, 
etc. It has been prepared by the 
publications division, Statistical Re- 
search Bureau, Cleveland. 


No. 932. Farm and Ranch Mer- 
chandiser’s Guide. 


This folder of merchandising helps 
for advertisers in the farm market, 
has been issued by Texas Farm and 
Ranch Publishing Company. 


No. 953. 
Time. 


Only three out of every 100 adult 
listeners are away from radios in any 
one week during the summer, this 


AY SCHOOLS 


ADVERTISING & COPY 
COMMERCIAL ART 
COM'L PHOTOGRAPHY 

LAYOUT AND LETTERING 

MEN'S FASHIONS AND 

PHOTO - RETOUCHING 


Dept. L. V., 116 S. Mich. Blvd., Chicago 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 


Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


The Good New Summer 


SEED INDUSTRY PROSPERS 


Reader survey shows Seed World 
offers advertisers an annual 


HUNDRED MILLION DOLLAR MARKET 


os its coverage of wholesalers and re- 

“1 $8 who sell seed and other horticultural 

nee agricultural items to 41,000,000 farmer 
W suburbanite customers. 

fie! ve will gladly give you an analysis of this 
“d as it applies to your business. 


SEED WORLD 


Published every other Friday 
3 W. Jackson Blvd. Chicago, Ill. 


(Ses 


survey of the summertime listening 
audience asserts. The study was 
made for National Broadcasting 
Company by Anderson, Nichols, As- 
sociates, Inc., through house-to-house 
calls in five representative cities. 


No. 951. 
South. 


This booklet, issued by Holland’s 
Magazine, offers data on “the na- 
tion’s greatest market remaining to 
be extensively developed.” It con- 
tains a breakdown by counties of 
Holland’s circulation in 15 southern 
states, native white families and new 
passenger car sales for 1935. 


Your Opportunity in the 


No. 952. The American Hair- 
dresser Beauty Field Census Chart 
No. 2. 


The American Hairdresser has 
compiled this chart from data re- 
leased by the Bureau of Census on 
the Census of American Business for 
1933. It offers an analysis of the 
$116,795,000.00 in annual sales re- 


ported by 42,073 beauty shops. A 
map and table give a breakdown by 
states of net sales in this industry. 


No. 929. KNX Night-Time—Day 
Time Coverage Maps. 


These maps and accompanying 
tables provide a geographic break- 
down, by states and counties, of mail 
received by KNX from sponsored 
programs to show the “Voice of 
Hollywood’s” daytime and nighttime 
coverage. 


No. 896. Actual Instances Proving 
the Huge Daytime Audience of 
WwHo. 


This four-page folder, issued by 
radio station WHO, shows the mail 
response by counties for the state of 
Iowa and by states from three after- 
noon programs. The first example is 
the mail received during ten days 
from a network program featuring 
a contest; second, the response in ten 
days from a sample offer on tran- 
scribed programs; third, response on 


a sample offer made twice on a local 
program. Included is a breakdown 
showing percentage of radio fami- 
lies heard from in a number of typi- 
cal Iowa families. 


No. 933. Food News. 


This folder, issued by Food Indus- 
tries, offers a variety of information 
about the food business, and an- 
nounces editorial plans for the June 
issue, which will contain an exten- 
sive study of air conditioning in the 
food processing and storage fields. 


No. 853. “Fore!” 


This illustrated folder tells the 
story of the broadcasting set-up by 
which WKY aired the stroke-by-stroke 
account of the 1935 Professional 
Golfers Association tournament held 
in October at the Twin Hills course, 
Oklahoma City. It indicates how 
WKY, by broadcasting such features 
of local interest and importance, 
keeps itself sold to Oklahoma listen- 
ers. 


“Income Increaser’”’ 


Reappears in Boston 


The Income Increaser, 32-page 
monthly devoted to mail trade, will 
be published by George W. Bucknam, 
177 State St., Boston, after suspen- 
sion for five years. 

It was formerly published by the 
late Edward C. Barroll of Wabash, 
Ind. 


Kleen-Stik in East 


Kleen-Stik Products, Inc., San 
Francisco, maker of advertising ad- 
hesive, has appointed E. S. Wine 
troub as district sales manager of 
New York, New Jersey, and New 
England. His office is at 52 
Gramercy Park North, New York. 


Manson in New Work 


Douglas C. Manson has been ap- 
pointed advertising director and as- 
sistant manager of Sunday Courier, 
Poughkeepsie, N. Y. He was formerly 
with the advertising department of 
Gulf Refining Co. 


Teac ° 
SARATOGA COVER °* 


Wttthe 


SPECIFY 
TICONDEROGA 


Good typography is enhanced when re- 
produced on TICONDEROGA Vellum. This 
paper supplies life to backgrounds for type 
and line cuts. Rich in appearance, it takes 
clean impressions, yet dries quickly with- 
out “feathering:’ 
particularly adapted to financial prospec- 
tus, institutional and announcement print- 
ing—where quality and dignity must be 
maintained and time for production is 
limited. Available in White and India 
(Water-marked) with envelopes to match. 
Address All Requests To Sales Dept. F 


INTERNATIONAL PAPER COMPANY 
220 East 42nd Street, New York, N. Y. 


BRANCH OFFICES: Atlanta, Boston, Chicago, Cleveland, 
Philadelphia, Pittsburgh 


TICONDEROGA Vellum is 


ricgypenos : 


TICOND 


A nteanarionaLhe 


CHAMPLAIN BOOK PAPERS * 


CHAMPLAIN TEXT °* 


LEXINGTON OFFSET * ADIRONDACK BOND AND LEDGER * 


SARATOGA BOOK PAPERS * 


Made by Makers of TICONDEROGA BOOK PAPERS * TICONDEROGA 
BEESWING MANIFOLD 
INTERNATIONAL MIMEOSCRIPT 


: a Fi a ; ae z F y Sy a é a : is a 6 zi : * s : pa we a Fue 4 i oy ee ny r, : ~ ¢ ome : oe vie tas hah eos wi oer a 
a 
— tis eigen ken cA a aA Ah A AIAN PRODI a A i iis i a amare maaan 
“it «| LT 
| | Pp 
9. : R ; — 
i , & Hl | 
on j a o a | 
ies ; ‘ se % 
mh ho = 
nd | — = — 
ew j : “ ‘ 
re- | ; pe 
or / - aa , 
135 ® & | | 
: | > ' Pe ae | 
an , | 
wig | 
. . rl ae 
— * ae % | ae 
ee a ae on ‘ 
: = OM % | ; 
| : . ‘ rs 
a 
OO oo_ hm _ ee ee ee_eeee_e_e=__e_e_e_e__e_0_o$"le—o—e—Ee==E=EeE=—E—Ee=E—E—Ee——lE=—~_=—_——_—_—_—L—[_____|_|_|_==_ SD 
A AES 7 io Eee es : Pisce i. sass aan es, . :% ; 
fe neo wa i aie Ss HE, a 
eon. eg Th \ Hind Apeci : 
Se See < /BA | 
ry $a : mee” comeneee fryer 29 ; # 
» Crair 47 ahah - aa we Pay beg 3 a es 
| i se vf * . — é ees 
/ if. an 
7 a7: 
7 Pa Ky 2) e a : 
iS ie — 
oe Bay : 7 4 : 
ie i fal : 
a . sO 
ee | ff CONT ROGAH & 
aerate: a = 4 : ae see eK, 
y ‘ fry : 
: 2 is § 
L oe - sed : v be : if e 4 
is « ~ 
2 _— 
ing i 
ana ae 
tion . A 
, } . f a os 
3 : ee Vahey 5 Na Hepp... pares to es Oe Sf an Sf Beet, San, igh yy 25 s ie ue 1 Pes be ae Er ie pp eR Rae i ie A i tata a Se Te ve oy hee ; q i a eet e =) Sale ti ie ae 


ieee « 


24 
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May 25, 1936 


Coming 
Conventions 


May 29-30. First annual conven- 
tion, National Federation of Sales 
Executives, Statler Hotel, St. Louis. 


June 2-3. Spring meeting, Inland 
Daily Press Association at Hotel 
Sherman, Chicago. 

June 4-6. Spring meeting, Mid- 
Western members, Association of Na- 
tional Advertisers, at French Lick 
Springs, Ind. 

June 21-28. Annual convention, 
National Editorial Association at 
Poland Springs, Me. 

June 28-July 2. Annual conven- 
tion, Advertising Federation of Amer- 
ica and affiliated organizations at 
Boston. 

June 29-July 2. Annual conven- 


tion, International Association of Dis- 
play Men at Netherlands-Plaza Ho- 
tel, Cincinnati. 

July 5-8. Annual convention, Na- 
tional Association of Broadcasters at 
Stevens Hotel, Chicago. 

July 5-9. Annual convention, Pa- 


@ Here are the reasons why adver- 
tisers—large and small—are enthu- 
siastic about McCandlish posters 
and McCandlish service. 


@ Faithful Reproduction of the 
artist’s sketch. 


@ Brilliance of McCandlish inks. 
@ Fine presswork. 


@ Weather-resisting paper. 


@ Deliveries made on time. 


Consult us on your next job. 


McCANDLISH 
LITHOGRAPH | 
ORPOR ) 


cific Advertising Clubs Association 
at Seattle, Wash. 


Aug. 11-13. Annual meeting, As- 
sociated Sign Contractors of North 
America at Denver. 


Aug. 24-28. Annual meeting, Pho- 
tographers Association of America 
at Stevens Hotel, Chicago. 


Aug. 31-Sept. 2. Annual conven- 
tion, Advertising Distributors Asso- 
ciation at Royal York Hotel, Toronto. 


Sept. 14-17. Annual meeting, Fi- 
nancial Advertisers Association at 
Nashville, Tenn. 


Sept. 18-20. Annual convention of 
Photo-Lithographic Industry at At- 
lantic City, N. J. 


Sept. 27-30. Annual convention, 
Mail Advertising Service Associa- 
tion, in Cincinnati. 


Sept. 30-Oct. 2. Annual conven- 
tion, Direct Mail Advertising Asso- 
ciation at Netherlands Plaza Hotel, 
Cincinnati. 


Oct. 5-7.—Annual conference, Na- 
tional Industrial Advertisers Associ- 
ation, in Philadelphia. 


Oct. 8-11. Annual meeting, Associ- 
ation of National Advertisers, at 
White Sulphur Springs, W. Va. 


Oct. 15-16. Annual meeting, Audit 
Bureau of Circulations, Stevens Ho- 
tel, Chicago. 


Nov. 12-14. Annual meeting, Life 
Advertisers Association at Edgewa- 
ter Beach Hotel, Chicago. 


Portland Club 


Nominates Officers 


Advertising Club of Portland, Oreg., 
has nominated J. O. Freck for presi- 
dent. Other nominations are: for 
first vice-president, E. D. Smith, Jr.; 
second vice-president, Showalter 
Lynch; secretary-treasurer, Robert J. 
Black. 

For directors: Blanche Anderson, 
Paul O. Giesey, George Goodrich, Al 
Greenwalt, Cy Hawver, Al Sherrig. 
Harold Mann, and Kay H. Olesen; 
hold-over directors: Tom Luke, Bill 
Knight, and Roy Burnett. 


Wright Renominated 


Medina, N. Y., Advertising Club 
has renominated officers for the com- 
ing year. Ellsworth Wright is presi 
dent; Fred Armstrong, vice-presi- 
dent; Rolland E. Fisher, secretary; 
Jay Brundage, treasurer, and Ray- 
mond Fuller, trustee. 


Williams to Thompson 


J. B. Williams Co., Glastonbury, 
Conn., manufacturer of shaving 
cream, toilet soaps and other prep- 


PUBLISHERS STUDY FOREIGN CONTEMPORARIES 


A display of foreign business publications featured the recent con- 
vention of Associated Business Papers, Inc., at Hot Springs, Va. 


Organize New 
Association 


New York, May 21.—Publishers of 
Controlled Circulation Audit papers 
have formed Controlled Circulation 
Publishers Association, to raise 
standards of editorial, advertising 
and typographical excellence. 

At the outset the association will 
be divided into an Eastern and West- 
‘ern group, with Joseph Graffis, of 
Golfdom, Chicago, as president of 
both. Other Western officers are P. 
E. Mast, Mill & Factory, vice-presi- 
dent; Howard F. Wintrol, Rand Mce- 


Nally Co., secretary. 
The Eastern group has elected 
Lansing Chapman, Medical Eco- 


nomics, as vice-president; and Ray 
Carey, Automotive Merchandising, 
secretary. Members of the member- 
ship committee are J. S. Hildreth, 
Chilton Company; J. H. McCracken, 
Scholastic Coach; L. C. Fletcher, 
Electrical Manufacturing; Leonard 
Tingle, Progressive Grocer and E. F. 
Sitterly, Importers Guide. 


Ricks to Remington 
David M. Ricks has joined Wm. B. 
Remington, Inc., Springfield, Mass., 
as account executive. He was for- 
merly sales promotion manager of 
The Barrett Co., New York. 


Introduces Foot Brush 


Pro-Phy-Lac-Tic Brush Co., Flor- 
ence, Mass., is offering a new foot 
brush for beach use and for wearers 


to Criterion Service 


Philip F. Metz, formerly with New 
York American, has joined the na- 
tional sales department of Criterion 
Poster Service, New York. R. G. 
Peters, Jr., formerly with Royal 
Typewriter Co., Detroit, has become 
Michigan representative, 

John B. Scott has become special 
representative in Wisconsin and 
Iowa. He was formerly with Internal 
Revenue Bureau. 


New Sponsor for 
WCKY Newscasts 


Effective June 1, the morning news 
period of WCKY, Cincinnati, will be 
sponsored Mondays, Wednesdays, 
and Fridays by Beneficial Manage- 
ment Corporation. 

Albert Frank-Guenther Law, Inc., 
New York, is the agency. WCKY re- 
ceives reports of International News 
Service and Universal Service. 


Chicago Views 
N. Y. Art Exhibit 


Three hundred illustrations shown 
at the recent exhibition of Advertis- 
ing Art of Art Directors Club of 
New York will be shown at Lakeside 
Press Galleries, 350 E. 22 St., Chi- 
cago, until May 29. 

Walter P. Paepcke, president of 
Container Corporation of America, 
spoke at the opening dinner May 19. 


Swanson to Hollywood 


Cadwell Swanson has joined J. 
Walter Thompson Co., Hollywood, to 
assist Dan Danker, in charge of Lux 
relations and buying radio talent. 
For the past two years Mr. Swanson 
has been in charge of radio public- 
ity at New York. He will be suc- 


arations, has appointed J. Walter 
Thompson Co., New York, effective 
June 1. 


of barefoot sandals. 


ceeded by Harry Kerr. 


THE Kleen: $t 


TRADE MARK REG US. PAT OFF 


No unsightly gadgets, bits of 


tape, or curled corners to detract 


effectiveness of this KLEEN-STIK win- 
dow strip. Beautifully designed and repro- 


duced in full color, it carries 


STIK gumming right over the ink. 


PATENTS PENDIN 


gummed 
from the 


line to any smooth, 
moistening needed.) 
C—Remove at will. 


KLEEN- 


ional new advertising adhesive 


Simple as the A, B, C’s. 
A—Remove the protective tape. 
B—Apply the fresh KLEEN-STIK gum 


) the 


rink PABS' 


x 
eine TapaCan 


hard surface. (No 


AVAILABLE THROUGH LEADING PRINTERS AND LITHOGRAPHERS @ MADE BY KLEEN-STIK PRODUCTS, INC., 500 SANSOME ST., SAN FRANCISCO 


a and the world 
ww drinks with 
7 — ve 


Outdoors on the boards. . 
point-of-sale. Pabst, wise in the ways of 
modern merchandising, puts this principle 
to work with this KLEEN-STIK strip— 
a miniature board—right on the dealer’s 


refrigerator , 


uses of KLEEN-STIK, the sensa- 


C 1936 


. indoors at 


. . a real reminder to buy. 


Joint Efforts ¥ 


Urged to Halt 
Design Piracy 


White Sulphur Springs, W. Va, 
May 19.—Co-operation in establish. 
ing trade practices governing syp. 
mission of designs would be inva). 
uable both to buyers and sellers oj 
lithography, I. W. Digges, attorne, 
of the Association of National Aq 
vertisers, told the Lithographers Na. 
tional Association at its concluding 
session here last week-end. q 
In addition to design patent an; 
copyright, Mr. Digges said, a thirg 
method of design protection is by 


contract, either expressed or jp. 
plied. 
“Under this method,” he  saiq 


“You may arrange the terms of yoy 
submission in advance or your de 
signs may be submitted under condi. 
tions of trade usage from which the 
court will imply a contract.” 


Standards Are Needed 


The attorney expressed the hop: 
that some form of standard practic: 
may be evolved by the L. N. A., a; 
sellers, and such organizations a 
the American Association of Adver. 
tising Agencies and the Associatio, 
of National Advertisers as buyers 
“to establish some form of uniforp 
trade usage which would be of re 
sounding benefit to both the creato; 
and the buyer of mental concepts.” 
The Federal statute relating to de 
sign patents is unsatisfactory ani 
needs revision, the speaker saij, 
pointing out that it is usually sey. 
eral months before patents are js 
sued. In the meantime, the novelty 
of an idea may disappear. 


A. F. A. Observes 
Truth Anniversary 


Advertising Federation of Amer 
ica observed the 25th anniversary of 
the Truth-in-Advertising movement 
with a special hour broadcast over 
National Broadcasting Company May 
24. 

Participating in the broadcast 
were S. C. Dobbs, Atlanta banker; 
George W. Coleman, president of 
Ford Hall Forum, Boston, and H. J 
Kenner, manager of Better Business 
Bureau, New York. 


Acme to Manage 
“Five Star Weekly’ 


Acme Color Print Co., Ltd., San 
Bernardino, Calif., has taken over 
business management, editorial ani 
mechanical production of Five Star 
Weekly, magazine distributed by Ps 
cific Coast newspapers. Ralph £ 
Parr will be secretary and general 
manager. 

M. C. Mogensen, founder of the 
weekly, will devote his time to sale 


Injunction Issued 
in News Controversy 


United States Supreme Court ha 
granted station KVOS, Bellingham, 
Wash., a review of the injunctio 
granted by Ninth Circuit Court 
Appeals restraining it from broat: 
casting Associated Press news until 
18 hours after publication. 

Arguments will be heard when tle 
Court convenes next fall. 


Test New Hampshire 
$500 Brewers’ Fee 


Constitutionality of imposition 
the New Hampshire Liquor Comm! 
sion of a $500 registration fee fro 
out-of-state brewers will be tested bY 
Anheuser-Busch Brewing Co., *% 
Louis. , 

A temporary injunction restrail 
ing the commission from asking {0 
the $500 fee has been granted. 


Tauber in New Post 


After eight years with Chalmet 
Publishing Company, publisher “ 
Cine-Mundial, Herman J. Tauber hat 
joined the advertising department” 
Wholesale Radio Service Compat), 
100 Sixth Ave., New York. 


a 


Write to us for SAMPLES of 


KLEEN-STIK 


Dummies and prices 
furnished on request 


ALFRED M. MAY CO. 


817 MAIN ST. CINCINNATI, OHIO 
—— 
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BBD & O PLACED 
LARGEST SPACE 
IN ABP PAPERS 


Twelve Agencies Honored at 
New York Luncheon 


(Picture on Page 31) 


New York, May 18.—Batten, Bar- 
ton, Durstine & Osborn, Inc., placed 
more advertising with members of 
the Associated Business Papers, 
Inc., than any other agency, accord- 
ing to a tabulation given at a lunch- 
eon today to the ranking 12 agen- 
cies by that organization. Nearly 
300 persons attended the affair, held 
under auspices of the Dotted Line 
Club. 

Others on the list are G. M. Bas- 
ford Company, N. W. Ayer & Son, 
Fuller & Smith & Ross, the Buchen 
Company, Rickard & Company, 
Campbell-Ewald Company, Lord & 


Thomas, Marschalk & Pratt, Mc- 
Cann-Erickson, Inc., J. Walter 
Thompson Company, and Erwin, 


Wasey & Company. 
Citations Are Awarded 


These agencies were presented 
with citations in the form of blue 
ribbons placed across the corner of 
the 1935 A. B. P. certificates of 
recognition. The remainder of the 
certificates will be mailed. 

“In starting distribution of cer- 
tificates of recognition,” said Paul 
I. Aldrich, of The National Provi- 
sioner, Chicago, and A. B. P. presi- 
dent, “‘we have sought to develop 
a special citation for that particular 
group of agencies which not only 
have earned recognition, but also 
have demonstrated a willingness to 
make adequate use of business pa- 
per advertising where it was indi- 
cated.” 

Mr. Aldrich said the A. B. P. has 
not made the placing of a large 
volume of advertising in member 
papers the price of recognition. 
Many agencies scheduling consider- 
able business paper advertising do 
not now enjoy this recognition, 
while others with exceedingly low 
volume are recognized, he said. 


Agency Men Present 
Representatives of the 12 agen- 
cies who were present to receive 
the citations were Roy Rurstine and 
Mrs. Mabel Hanford, BBDO; Roger 


Wensley, Basford; Frank J. Zink, 
Ayer; F. J. Ross, FSR; William 
Rickard, Rickard; W. W. Lewis, 


Campbell-Ewald; J. O. Baur and J. 
M. Hickerson, Lord & Thomas; S. 
L. Meulendyke, Marschalk & Pratt; 
H. L. Palmer, McCann-Erickson; 
Mrs. Louise Dykes and Wade Wer- 
den, J. Walter Thompson, and H. J. 
Williams, Erwin-Wasey. 

F. C. Gamble, American Associa- 
tion of Advertising Agencies, ac- 
knowledged a special tribute to that 


—— 
— 


That’s what 
you'll say about 
our latest de- 
monstration of 
Quality color 0. 
printing on Newsprint. It even 
astonished us. It will certain- 
ly astonish You! 

Send today for a copy of this 
Newscolor piece, four-color 
printed on high-speed rotary 
Presses. Our low cost color 
Printing method saves you 


one-third to one-half! 


_ EXCLUSIVE PRODUCT OF | 


SHOPPING NEWS 


_ CLEVELAND, OHIO > 


organization. Fred J. Fischer, Sim- 
mons Boardman Publishing Co., pre- 
sided for the Dotted Line Club of 
New York. A similar function will 
be sponsored by the Chicago Dotted 
Liners next Monday. 


National Drive 
for Vitamin D 
Beer Launched 


Milwaukee, May 21.—Following 
test campaigns in ten different mar- 
kets, representing varied climates 
and sales conditions, Joseph Schlitz 
Brewing Company is launching an 
extensive national advertising cam- 
paign for Schlitz Vitamin D beer 


through magazines, newspapers, and 
posters. 

Pages and half-pages will be al- 
ternated in American Legion Month- 
ly, American Magazine, Collier’s, Cos- 
mopolitan, Elks Magazine, Esquire, 
Liberty, Life, Redbook and Time. 

At the same time, newspaper cam- 
paigns consisting of from 400 to 
1,200-line copy will be released in 
400 cities, with posters appearing 
simultaneously in several hundred 
communities. 

The campaign will feature Schlitz 
Vitamin D beer as “glorious sum- 
mer refreshment.” As in the test 
copy, the advertising will stress Vita- 
min D as an extra health benefit of an 
old-time beverage. 

Schlitz beer, with Vitamin D, was 
given its advertising debut Feb. 28 
through newspapers and _ posters. 


Newspaper copy proclaimed the ad- 
dition of this vitamin “one of the 
greatest brewing achievements of all 
time.” This claim met with loud 
derision from competition, even in 
advance of publication, as reported 
in ADVERTISING AGE of March 2. 

Ray Weber is advertising manager 
for Schlitz. The account is handled 
by McJunkin Advertising Company, 
Chicago, with S. N. Becker and I. M. 
Tutueur, agency vice-presidents, as 
contact men. 


Stenhouse Joins ABC 


Wallace J. Stenhouse has joined 
the sales staff of Affiliated Broad- 
casting Co., Chicago. Mr. Stenhouse 
was formerly advertising manager 
of Calumet Baking Powder Co. He 
spent four years with The American 
Weekly. 


J. C. Hilder, Veteran 


Magazine Editor, Dies 

John Chapman Hilder, 43, who was 
managing editor of Elks Magazine 
from 1922 to 1930, died yesterday of 
tuberculosis, after a three year ill- 
ness. 

A native of London, England, Mr. 
Hilder came to this country in 1905. 
He became literary editor of the De- 
lineator, 1913, and served with Van- 
ity Fair, Motor Life and La France. 
| From 1917 to 1918 he was circulation 
and promotion manager of “Harper’s 
| Bazaar.” Surviving are his widow 
and a son. 
| 


Bean Joins Agency 
Ronald E. Bean, formerly with the 
retail advertising art department of 
Montgomery Ward & Co., has joined 
Henri, Hurst and McDonald, Inc., 
Chicago, as layout artist. 


‘‘Concentrate on Mothers...they buy the most!" 


THE PARENTS’ MAGAZINE 


CHICAGO - ATLANTA - LOS ANGELES - 


NEW YORK 


magazines. 


wards. 


VEN into the quiet of their every-day 
lives men have taken the traditional 
chivalry of the sea. They give their wives 
and children the very best they can pro- 
vide. They believe emphatically that women 
and children should come first. 

And since women and children come 
first in the minds of men, it must be obvious 
that mothers and their growing children 
offer the greatest sales potential for your 
particular product. 

That's why THE PARENTS’ MAGAZINE 
is a natural” for your advertising. It is the 
thoroughly read favorite of 370,000 intelli- 
gent women who are now forming lifelong 
buying habits . . . 370,000 mothers who not 
only are active purchasing agents for an 
army of three-quarters of a million growing 
children, but whose family budget is well 
above the average for readers of women’s 


From these 370,000 thriving families, com- 
prising more than a million and a half 
individuals, advertisers in THE PARENTS’ 
MAGAZINE are reaping very tangible re- 


When you are looking for a medium of 
proven appeal and effectiveness, remember 
that THE PARENTS’ MAGAZINE is the only 
magazine in America to show a gain in both 
circulation and advertising revenue for 
each of the last nine years. 


SAN FRANCISCO 
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Our group gained 833,000 
total net paid circulation 
for the five Publisher’s 
Statement periods, end- 
ing December 31, 1935. 


Interim reports for the Ist 
Quarter 1936 show 2,387,260 
total net paid...a gain of 
374,569 over Ist Quarter 
1935...a bonus of 387,260 
over Our guarantee. 


Doubly significant because 
these enormous increases 
are 100% healthy increases 
built with the same five 
magazines! 


True Remances + True Experiences 


Leve & Romance Radio Mirror 
Movie Mirror 


The Original True Romances Group 


ADVERTISING AGE 


Getting Personal 


Lou Wasey left May 21 in a chartered plane with several friends for 
ten days of fishing at his island, Cat Cay, off the southern coast of 
Florida. Among guests were Roy Howard and E. H. Gardner. The 
latter keeps medical copy in order... . 


Si Kuner and Frank Chance 
of Arthur Kudner, Inc., are said 
to have one of the finest bachelor 
residences in town. The apart- 
ment, at Central Park South, for- 
merly occupied by Rubinoff, in- 
cludes a luxurious moderne bar, 
which fills the space formerly de- 
voted to a useless kitchen. .. . 


Margy Paul, Blackman Adver- 
tising, Inc., sailed May 16 for six 
weeks in Europe. She told rep- 
resentatives of half a dozen agen- 
cies who saw her off that, after 
a gander at London and Paris, 
she would drift aimlessly about 
as fancy dictates. . 


Morgan Ryan, Pedlar & Ryan, 
was tremendously excited May 
17 by the safe arrival of his first 
child, a boy. . . Harold McNulty, 
BBD&O chief art director, also 
welcomed a new boy to his fam- 
ily circle last week. He has an- 
other, age 8... 


ON THE AIR—Carl Dreyfuss, 

publisher of the Boston Evening 

American, makes a few pointed 
remarks at the Club Mayfair. 


Harry Payne, BBD&O, won 
the first 1986 tournament of the 
Metropolitan Advertising Golf As- 
sociation at Wingfoot last week. 
It is his third first in these 
tournaments. 


Dorothy Larrimore, who recently joined the promotion staff of 
Doubleday, Doran & Co., cannot resist the urge to be selling something, 
despite the fact she has quite a little to do in the way of looking after 
two small sons. She is the wife of James Larrimore, the Loose-Wiles 
sales executive... 


Marie North, Lawrence C. Gumbinner Advertising Agency, deserts 
her apartment at the Fifth Avenue Hotel Friday afternoons for her 
camp at Lost Lake in the Connecticut Berkshires. She is adding a 
vegetable garden and tennis court this year. . . 


Karl Keffer, Newell Emmett, who has been living at Scarsdale, 
has purchased a beautiful old Colonial farmhouse at Whippoorwill, 
overlooking Kensico Lake... 


Otis Kenyon, Kenyon & Eckhardt, has returned from a vacation 
in Havana (where he had the opportunity to parade his perfect Span- 
ish) singing the praises of the Oak Siboney cocktail. The principal 
ingredient is Rum Siboney. By an odd coincidence, his agency has the 
account... 


After being flown into Chicago from lowa to be parted from his 
appendix at Evangelical Hospital at 3 o’clock in a cold, gray morning, 
Jess Stewart, head of the Woodman-Stewart Company, has recovered suf- 
ficiently to be able to grouse a bit. “They know darned well flying 
makes me sick,” he complained to sympathetic friends. . . 


Frank Goldberg, founder and governing director of the Goldberg 
Advertising Agency, one of the largest in Australia, has set foot on 
the shores of the United States and may be reached through the Matson 
Navigation Co., Los Angeles and San Francisco. 


After four years of judging championship bouts for the Ohio Ameri- 
can Legion, Bill Feddery, Cleveland manager for Hardware Age, has 
been presented with a trophy addressed to the ‘champion of fight 
judges.” . Morrow Krum, publicity director for Roche, Williams & 
Cunnyngham, Chicago, brings the sad tidings that the sexes don’t mix 
in that agency. Celebrating an anniversary, 38 male members jour- 
neyed to Lakeside, Mich., for soft ball, golf and beer, while the femmes 
lunched and theatered in town... 


H. M. McClaskey and Garrett Noonan, new advertising director 
and local display manager of the Louisville Courier-Journal and Times, 
respectively, were formally welcomed at a gathering at the Seelbach 
Hotel. .. A. C. Keifer, president of the Tribune, Terre Haute, Ind., will 
sail on the Queen Mary July 8, with members of his family. . . 


James J. McMahon, treasurer of the Hudson Dispatch, Union City, 
N. J., has been elected city commissioner of Montclair. . . Walter E. 
Blodgett, advertising department, Standard Oil of Indiana, has been 
with the company 30 years and has a new gold pin to prove it... L. C. 
Baldwin, printing buyer, did even better, getting a diamond pin to tes- 
tify to 40 years of service. . . 


John Meyer, secretary of the Inland Daily Press Association, was 
written up in the Wisconsin State Journal t’other day. Seems John’s 
been a newspaper man for 35 years now... 


Bob Feldman, of Young America has discovered a sure-fire approach 
to a lot of his first-line advertising prospects—the purchase of a few 
shares of their stock. . . Burt Squires, of WINS is getting ready for 
the baseball season as manager of the station’s teams in the Queen’s Al- 
liance league of semi-pro. clubs ahd is already counting on being well 
up in the race with a couple of fine Irish batteries from Fordham. . . 


Henry Promoted 

John M. Henry, manager of KOIL 

and KFAB, Omaha, has been named 

general manager of Central States 

Broadcasting system including also 

KFOR, Lincoln, and three short 
wave units. 


Potereon | Elected 


The Omaha Advertising Club 
elected Willis L, Peterson president 
to succeed Charles R. Docherty. Mil- 
ton H. Reynolds was named _ vice- 


| 
| 


president; John McComb, secretary- 
treasurer, and Gilbert Harry, Irving 
Benolken and Harry Keller direc- 
tors. 


F. A. C. Changes Name 

Federal Advertising Corporation, 
Atlanta, Ga., has changed its name 
to Southern States Advertising Cor- 
poration, Louis D. Hicks, president, 
announced. No change in owner- 
ship, address or personnel has been 
made. 


Johnson Irked 
by Absence of 
New Food Ideas 


New York, May 22.—J. Sidney 
Johnson, director of merchandising 
and advertising, Independent Gro- 
cers Alliance, Chicago, raised his 
voice this week against stunt promo- 
tions, irrelevant premiums, free 
deals, cut prices and “other substi- 
tutes for sound merchandising.” 

He spoke at a luncheon tendered 
him and 125 merchandising execu- 
tives in the food field by McCall's 
Magazine. 

“It has yet to be demonstrated that 
indiscriminate price cutting, directly 
or with premiums, has lastingly 
stimulated sales,” Mr. Johnson as- 


serted. “‘What is needed in food ad- | 


vertising is more ideas. 

“All types of retail outlets have 
progressed far in making their stores 
pleasant places in which to shop. 
Food manufacturers should do their 
part by putting human interest and 
imagination into their selling jobs.’ 

Donald Parsons, promotion director 
of McCall's, told what his publica- 
tion is doing editorially to promote 
foods so that retailers are prepared 
to tie-in simultaneously with point- 
of-purchase promotion. 


Store Names Bruck 


Paris Decorators Corporation, New 
York, operator of a chain of six home 
furnishing stores, has appointed 
Franklin Bruck Advertising Corpora- 
tion for a campaign in newspapers 
and direct mail. Raymond Spector 
is in charge. 


rte 


Life Savers, Inc., Port Chester, 
N. Y., has appointed Young & Rubi- 
cam, New York, as_ advertising 
agents. Olin A. Saunders will be the 
account executive. 


Agency for Faber 


Eberhard Faber, New York, pencil 
manufacturer, has appointed Schwab 
and Beatty, Inc., to handle its adver- 
tising account. 


@ Latest flashes of 
World News WHILE 
IT’S NEWS! 20-hour 
United Press Service. 


@ Latest equipment. 
Now WOW advertis- 
ers can have instan- 
taneous recordings 
made of their pro- 
grams made at low 
cost. 


@ The popular fea- 
ture that swept the 
country. WOW has 
the original ‘“‘Man on 
the Street’’ program 
in this territory. 


"Up to the 


enough anymore. 


Weidman Ward Organizes 
| Second Grocers’ Group 
| A new group of independent gro. 
|ecers to advertise in the New York 
capital district as “Fair Play 
Stores” has been organized by Weid. 
| man Ward and Co., Albany, whole. 
sale grocers. 
| Weekly copy is to be placed in 
| newspapers of Albany, Troy, Sche. 
inectady and Glens Falls beginning 
‘June 1. The original group is 
‘known as “Fairlawn Stores.” 

George B. Almy, vice president, 
| Weidman Ward, will handle the ad. 
| vertising. 

Brown for Dad 

The Associated Men’s Wear Retail- 
ers of New York, will again feature 
\last year’s color scheme of Autumn 
| brown and canary in its promotion 
lof Father’s Day, June 21. 


| Aids Job Seekers 


With more than 200 immediate 
_applications, the Omaha World-Her. 
|ald has offered free classified inser. 
| tions for two weeks to persons seek 
ing jobs. 


LUCKY JOE— 
TWICE A HERO! 


| 

| 

} 

| 

| 

Chicago, May 22. “Man, what lay- 
| 


outs! Are they hot! Do they sing! 

And sell! The best you ever made, 
Joe. And is the Old Man tickled!" | 
Joe was a Hero. With a capital | 


| “H.” On Monday. 


| Came Thursday. “But they must be 
here. Client sent ’em back for pro- 
duction. They must be!"’ But they | 
weren't. They weren't anywhere. 
The Old Man raved plenty. 


Enter Monday's Hero. “I got stats 
—look!"’ Hot diggity! Lucky Joe. 
Twice a Hero! In the same week. 


Luck? — No sir! Photostats were 
made before layouts were sent out. 
He had called FRANKLIN 3470. 
ATLAS saved the day. Saved lots 
of grief. 


Good hunch! Phone FRANKLIN 
3470 for “Good Photostats Quick.” 
One of 4 ATLAService Stations in 
downtown Chicago is just around the 
corner from your office. 


® An additional serv- 
ice for advertisers. 
The new Press Cam- 
era helps an adver- 
tiser “visualize his 
program,’ Great for 
promotion, too! 


® Here you'll find 
“tops’’ in all the snap 
and flourish that con- 
stitutes Real Radio 
Showmanship! 


®@ WOW is now carry- 
ing the leading local 
shows. Listeners leave 
their dials at 590. 
They've caught the 
habit! 


Minute" isn't 


In every 


territory there's a "FIRST" 


station. Buy 
and YOU BU 


that station 
Y MAXIMUM 


SALES! 


590 Kilocycles JOHN BLAIR 
5,000 Watts COMPANY 

“COVERS THE Representatives, 
NATION'S New York, Chicago, 

BREADBASKET" OMAHA, NEBR. Detroit, San Francisco 


ON THE N.B.C.RED NETWORK 
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An Important Announcement to 


Advertising Agencies 


Commencing June 1, 1936, the 
ST. LOUIS POST-DISPATCH 
will abolish all Rate Differentials 
between Retail and General 
Advertising which will enable 
advertising agencies to buy 
display advertising, whether 
General, Automotive or Financial, 
in the Post-Dispatch on the same 


net basis as Retail advertisers. 


ST. LOUIS POST-DISPATCH 


First in St. Louis 


First in Circulation First in Advertising 


CHICAGO—Tribune Tower NEW YORK—521 Fifth Avenue 
P. L. Henriquez, Manager R. A. Fletcher, Manager 
Phone: Superior 7161 or 7162 Phone: Mohawk 4-5237—4-5238 
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Stutz Expands 


Larger space has been leased by 
the Frederick G. Stutz agency in the 
Bush terminal Sales Building, New 
York, to accommodate a new indus- 
trial design department and a com- 
plete art department. 


Saussy Moves 
Walker Saussy, New Orleans 
Agency affiliated with McCann- 
Erickson, Inc., New York, has 
moved into new quarters at 806 
Stern Building. 


NINTH PROGRAM 


{Columbia program of General Bak- 


50,000 WATTS 


Nashville, Tennessee 


TO LEASE: Time on air for 
long or short term. Ambitious 
advertiser, willing to increase 
production, preferred. Must be 
able to deliver goods in large 
nae. No others need ap- 

Address, WSM, Nashville, 
mt... 


Cleveland . . 


610 kilocycles 


FOR SALE... 


Cleveland's most unique program 


THE GHOST REPORTER 


One advertiser, at an amazingly 
low cost, can tie into a tremen- 
dous Northern Ohio audience. 
The Ghost Reporter will do any- 
thing but a ghostly job on your 
sales story. The listener interest 
is there—there is no waiting for 
a build-up. To be sold straight 
across the boards . . . time: 
5 minutes, total cost $150.00 a 
week, net. 
The Ghost Reporter and his Pub- 
lic Haunters will be sold on a 
“first come, first served” basis. 
Wire your option to 

Edythe Fern Melrose, Mer. 
Station WJAY 
Cleveland 
Rep. 
Aerial Publicising, Ine., 
New York 
a all 


“Cleveland's only independent 
station—controlling both its time 
and its policies.” 


Cherry 0464 


Chicago 


STARTS MAY 29 
FOR P&G LINES 


New York, May 21.—The current 
ing Company for Bond bread, fea- 
turing Julia Sanderson and Frank 
Crumit, will be replaced May 24 by 
the summer series, which will star 
Ramona, Jack Shilkret’s orchestra, 
and the Three Jesters. Sanderson 
and Crumit, who have been on the 
air for General Baking Company for 
over five years without a break, will 
move to the Gulf show for the sum- 
mer, while that program’s present 
star, Phil Baker, takes a vacation. 
Batten, Barton, Durstine & Osborn, 
Inc., New York, is the General Bak- 
ing Company agency. 

“David Harum,” sponsored by 
B. T. Babbitt Company for Bab-O 
cleanser on NBC, has been renewed, 
effective May 25, and on June 1 
will change from the blue to the red 
network, with new time of 11 a. m. 
EDST. The program is broadcast 
15 minutes five days weekly. 
Blackett-Sample-Hummert, Inc., New 
York, is the agency. 

With the addition of a new Chipso 
program May 25, Procter & Gamble 
will be sponsors of nine programs 
for six products through National 
Broadcasting Company facilities. 
“Home Sweet Home” is the title of 
the new Chipso series, which will 
be heard five days a week at 10:15 
a. m. on the red network. The pro- 
gram now running on the blue net- 
work under the same name will con- 
tinue. Blackman Advertising, Inc., 
New York, is the agency. 


Wasey Makes Change 


Wasey Products Company’s “Voice 
of Experience” will move May 25 
to the NBC network, and will be 
heard thereafter five days a week at 
11:45 and Sundays from 1 to 1:30 on 
the coast-to-coast red chain. Erwin, 
Wasey & Co. are in charge. 

Sterling Products Company is re- 
sponsible for a new program, start- 
ing May 26, and a change of net- 
work May 27. The new program for 
Phillips’ Dental Cream is ‘Melodi- 
ana,” with Abe Lyman’s orchestra, 
Oliver Smith and Bernice Claire, 
9:30 to 10 p. m. each Tuesday over 
17 stations of the NBC blue. The 
change of network is that of “Lav- 
ender and Old Lace,” for Bayer’s As- 
pirin, which will use the same num- 
ber of stations on the same chain 
at 8:30 to 9 p. m. EST on Wednes- 
days. The agency is Blackett-Sam- 
ple-Hummert, Inc. 

Lever Brothers are sponsors of 
three programs on the Columbia 


The rates for this department are 


per in., $4.75; 4 to 6 in., per in., $4.50; 
per in., $4.00: 13 to 15 in., per in., 
contracts. 


as follo 
“Help Wanted” and “Situations Wanted, oad 30 cents a line, minimum 
charges $1. 
Al other classifications (single insertion rates): % inch, $2.75; 1 to 3 in., 


7 to 9 in., per in., $4. 25; 10 to 12 in., 
$3.75. Write for discounts on term 


MISCELLANEOUS 


FAST! ACCURATE! ECONOMICAL! 

Unique process reproduces all sorts 

of promotion material, illustrated ad- 

vertising literature, sales letters, 

bulletins, booklets, etc. No expensive 

cuts necessary. All sizes available. 

600 copies (84x11) $2.50 
Additional hundred copies—20c 
Send for san ples 


LAUREL PROCESS, 480 Canal, N. Y.C, 


PHOTO POST yn 
Actual Reproductions of Tee 


Photos . $1 5.00 per 100 
8x10 Size for Salesmen’ 8 
Samples $10.50 per 100 


Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 


FOR SALE 


Owner of well-established Merchan- 
dise Journal doing about $150,000 
gross desires associate with $50,000 
for expansion. 

Harris-Dibble Co., 11 W. 42 St., N.Y.C. 


SERVICES 


15% TO AGENCIES 


On all car card space orders. $50 per 
menth includes rich Honolulu in your 
campaign. Write to Adv. Dept. 
HONOLULU RAPID TRANSIT CO., 
HONOLULU, T. H. 


BUSINESS OPPORTUNITIES 


WANTED: Newspapers and magazines 
to represent in New York and eastern 
territory. Charles W. Barton, 551 
5th Ave., New York City. 


network now that “Bill and Ginger” 
have returned to WABC. Starting 
May 20 and continuing Mondays 
through Fridays thereafter, the new 
program will be heard from 9:45 to 
9:55 a. m. EDST. Ruthrauff & 
Ryan, Inc., is the agency. 

The Crusaders have renewed their 
contract with the Mutual network 
for 15-minute programs Thursday 
evenings at 9:45 EDST. National 
Commander Fred G. Clark is the fea- 
tured speaker, and the agency is 
Marschalk & Pratt, Inc., New York. 


Shoe Guild Will 


Have November Show 


With sales at the showing of fall 
styles in New York, last week esti- 
mated at more than 10 per cent 
above 1935, the Shoe Fashion Guild 
of America, Inc., will hold a Novem- 
ber exposition for Spring styles, it 
Was announced. 

The membership comprises 27 
manufacturers of women’s footwear 
retailing from $8.75 up. Black was 
the preferred color at the fall show- 
ing with navy choice for early sell- 
ing. 


Badger Oil Jobbers 
Ask Better Terms 


Wisconsin independent oil jobbers 
at a meeting in Madison adopted a 
resolution urging no contracts with 
suppliers be renewed “until honest 
effort is made to give the jobber a 
wholesale spread commensurate 
with the majors’ actual marketing 
costs.” 


AD-SETTING ¢ PRINTING 


PRINTING 


NETWORKS MAKE 
NINE PER CENT 
GAIN IN APRIL 


Chicago, May 21.—Time sales by 
National Broadcasting Company, Co- 
lumbia Broadcasting System and Mu- 
tual Broadcasting System for April 
increased 9 per cent over April, 1935, 
National Advertising Records re- 
ports. 

The two major networks’ April 
time sales totaled $4,690,773, against 
$4,297,532 a year ago. NBC’s sales to- 
taled $2,739,376 in April, compared 
with $2,682,143 a year ago. CBS 
sales amounted to $1,951,397, against 
$1,615,389 in April, 1935. 


Standard Brands Second 


Time sales of the four stations in 
the Mutual system amounted to $119,- 
646 in April. Estimated sales in 
April, 1935, were $117,359. The fig- 
ures are not strictly comparable, as 
CKLW has replaced WXYZ as the 
Detroit outlet. Time sales of supple- 
mentary stations in April were $20,- 
187. No supplementaries were used 
in April, 1935. 

The largest user of time on the 
two major networks during April 
was Procter & Gamble Company, 
which spent $240,268, divided as fol- 
lows: Camay soap, $40,708; Ivory 
soap, $59,220; Crisco, $56,292; Chipso, 
$33,308; and Oxydol, $50,740. 

Standard Brands, Inc., was second, 
with expenditures of $199,628, as fol- 
lows: Chase & Sanborn coffee, $58, 
610; Tender Leaf tea, $42,896; 
Fleischmann’s yeast (for baking), 
$29,682; Fleischmann’s yeast (for 
health), $53,480; Royal gelatin, $14,- 
960. 


Colgate Spends $173,055 


Colgate - Palmolive - Peet Company 
was in third place, with $173,055, di- 
vided as follows: Palmolive soap, 


$57,980; Palmolive shaving cream, 
$41,325; Super-Suds, $67,630; and 


Peet’s Granulated, $6,120. 

Fourth place was taken by Ford 
Motor Company, which spent $148,- 
474. William Wrigley, Jr., Company 
was next, with $135,181. In sixth 
place was Campbell Soup Company, 
with $110,150, of which $62,900 was 
spent for advertising of soups, and 
$47,250 for tomato juice. 


General Foods Seventh 


General Foods Corporation was 
seventh, spending $108,301, divided 
between Maxwell House coffee, $71,- 
380, and Jell-O, $36,921. Other large 
users of network time during April 
included Dr. Miles Laboratories, 
$100,688; Liggett & Myers Tobacco 
Company, $94,545; and R. J. Rey- 
nolds Tobacco Company, $90,450. 


ey 


Blair Re-elected 
for His 23rd Term 


Frank A. Blair, vice-president, 
The Centaur Company, was re-elect. 
ed president for his twenty-thirg 
term at the 54th annual convention 
of the Proprietary Association ip 
New York. 

Henry P. Bristol is first vice presi. 
dent; E. K. Hyde, second vice-pregi. 
dent; J. H. Howe, third vice-pregj. 
dent, and Charles P. Tyrrell, secre. 
tary-treasurer. All were re-elected. 
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TELL IT BIG 


—with Rapid Giant Prints. 
That's the modern, dramatic 
way to build sales, presenta- 
tions, instruction charts, court 
exhibits, window trims, and so 
on. Rapid has brought Giant 
Print technique to new high 
levels. You can have photo- 
montages, superimposed 
effects, blues, roto-tones, 
black-and-white — all crystal 
Let a Rapid Contact 
Man tell you all about this new 


clear. 


medium! 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, VAnderbilt 3 - 3689, 

CLEVELAND, Ninth — Chester Bidg- 

MAin 9335 @ CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michiga" 
Ave., STAte $977. 
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* And all their folks 


@ Welcome to Texas . . . Welcome from the Lone Star State’s oldest business 
institution ...not only to our advertiser-friends but to their products... 
which through the columns of these papers now may meet not only the people 
and homes of Texas’ No. 1 market but many, many thousands of visitors 
from near and far . .. extra circulation of the highest type .. . at no extra cost. 


THE DALLAS MORNING NEWS 


THE DALLAS JOURNAL 


THE SEMI-WEEKLY FARM NEWS — :-: THE TEXAS ALMANAC :-: RADIO STATION WFAA 


John B. Woodward, Inc., Representatives 
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BROADCAST REVIEW OF THE MONTH 


A DECADE OF RADIO LEADERSHIP 


Incommemoration of the |Oth anniversary of the founding of NBC, this 
plaque, designed by Richard Loederer and modeled by John Lins, was 
recently unveiled at Radio City. Since its first broadcast, ten years 
ago, NBC’s contributions to radio showmanship and engineering 
have been of untold importance, to the listener and to the advertiser. 


MORTON BOWE IN RADIO INSPIRED THIS NEW BRONZE 
NEW NBC PROGRAMS 


One of radio’s finest tenors, starof musical 
comedy, operetta and radio, featured in 
the past on Sigmund Romberg’s Studio 
Party, Cities Service Concerts and other 


outstanding presentations, now broadcasts Max Kalish, celebrated sculptor of Cleveland, Ohio, was so 
his own programs over the NBC Blue intrigued by the title of Camay Soap’s NBC program, 
Network—Mondays at 3 P.M. (E.S.T.) “Forever Young,” that he sculptured his latest work after it. 
and Fridays at 8:30 P. M. (E.S.T.) He is shown with Betty Wragge, star of the program. 


OF EVERY 100 ADULTS 


ieay me Smet OR AD 


} ADULTS ARE AWAY 


AVAILABLE. TO RADIO (Net Loss—3) 


92 ARE AT HOME IN ANY ONE SUMMER WEEK 
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STOKOWSKI BROADCASTS SYMPHONY FROM MOVING TRAIN 


} 1 ar | ra | Le | lt In any given summer week, of every 
a . 7 —_ — 100 adults, whether they are at home 
| ¢ 3. Y) | Feat \ Fa (| fey) } ive or away, 97 are available to radio. For 
(ile eel ts | LL af Lil tt the first time, the potential summer 
(\eaX, (| ea XQ, ({ ral (\ . v radio audience has been charted, for 
(im | [are I lif A I i AY every day of the week, for every hour 
D n h r ; of the day. This NBC report has been 
| ir) 1 F yy f ie” | fi \rply prepared by Anderson, Nichols 
— - - aul a Associates. It = titled The Good What is believed to be the first broadcast of a symphony from a moving train is 
() oe (| p>at\, (| pat) (| rk ( eaideageeal Time. le will be mailed pictured here as Leopold Stokowski directs his famous Philadelphia Orchestra 
1 (ek || i memes J) I to any executive interested in sum- while the train speeds them toward Denver on his RCA Victor Tour. The pro- 
Qo oe ri h " mer selling as an attractive reality. gram was broadcast over an NBC coast-to-coast network. 
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BROADCASTING ZEP’S ARRIVAL, THEN AND NOW 


On the occasion of the recent arrival of the Zeppelin Hindenburg, NBC's 
Mobile Unit No. 2 broadcast the event in the shadow of the great ship, 
at Lakehurst. Note the contrast with the method used in 1929, on the 
arrival of the Graf Zeppelin. Floyd Gibbons, on right, carries a pack 
transmitter while others struggle with the portable aerial. 
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A BREATH OF AIR BETWEEN SESSIONS 


'! PHOTOGRAPHIC REVIEW [am 
OF THE WEEK : 


PLEASANT FOURSOME AT SOUTHERN MEETING "THANKS, PAUL" 


Among those attending the S.N.P. A. convention were Ross Reeder, Miami News; 
R. B. Chandler, Mobile Press and Register; Herbert Porter, Atlanta Georgian and 
Sunday American and H. V. Jenkins, Savannah News and Press. 

(Story on Page |.) 


CONVENTIONEERS PAUSE FOR CAMERAMAN 


° 
4 Roy Durstine, of Batten, Barton, 
. Durstine & Osborn, Inc., which 
; eB ADB Se 3 ies placed largest volume of business 

Fe In > ; in A. B. P. papers in 1935, re- 

ey eee 7 _— wy Paul Ald- 

pte ee ee rich, The National Provisioner, 

ms ae ch ie era aoe eo Saline, Nashville Banner; A. B. P. president, at New York 
Walter Brown, Greenville News and Piedmont; and B. Frank Cook, Advertising Age. luncheon. (Story on Page 25.) 


MR. HARPER IS PREPARED FOR ANY EVENTUALITY 


This trio, prominent at the S.N. P. A. meeting, includes J. M. Elliott, Florida Times- 
Union, Jacksonville; Truman Greene, Tampa Tribune, and "Tex'’ Gaines, Richmond 
News Leader. (Story on Page |.) 


NEW PRESIDENT AND HIS BODYGUARDS 


At left, George V. Harper, Miami Herald, seems to be ahead of the field. Envious friends in this S.N.P.A. group are 
Capt. Cranston Williams, association manager; H. C. Griffiths, Bryant, Griffiths & Brunson; John A. Park, Raleigh Times, and 
John A. Davis, Albany (Ga.) Herald. 


AGENCY MEN ARE GUESTS OF DOTTED LINERS AT LUNCHEON 


At the speakers’ table at A.B. P. function in New York were F. J. Ross, Fuller & Smith & Ross: E. H. Ahrens, Ahrens Pub. J. E. Chappell, new president of S.N. P.A. (extreme right) takes a stroll accom- 
Co.: Roger Wensley, G. M. Basford Co.; Paul Aldrich, National Provisioner; Roy Durstine, B.B.D.& O.; Fred Fisher, and panied by Cranston Williams (left); Emanuel Levi, his predecessor, and W. C. 
Fred Koch, Simmons-Boardman Pub. Co. (Story on Page 25.) Johnson. 
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In sandwich man advertising it’s the sandwich that counts. 
The sandwich man actually carries your message to such 
people as happen to be on the sidewalk, but one man is as 
good as another so long as he can walk around the block. 
Users of this time honored medium realize that the sandwich 
man himself carries no authority—has no editorial policy. 

A magazine, paradoxically, has more personality than 
the human-sandwich medium. It has an editorial policy 
which determines the number and quality of its readers. 

Time's editorial formula has resulted in a medium high 
in selectivity, important in size, and (perhaps even more 
valuable to the advertiser) important to its readers. That’s 
why the ads in Time, week after week, carry such weight. 


TIME 


The Weekly Newsmagazine 


das So nga Sandwich Wan Hasn t 
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